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NEW  YORK,  N.Y.,  JANUARY  25,  1930 


10c  Per  Copy 


'ederal  Trade  Commission  Drops  Inquiry 
Into  Advertising  Agency  Practices 

icking  Jurisdiction,  Board  Dismissed  Complaint  of  the  1  5  Per  Cent  Discount,  After  Five  Years’ 
Investigation — Decision  Hailed  as  “Great  Relief”  by  A. A. A. A.  President 


ASHINGTON,  D.  C.,  Jan.  22.— 
Without  recording  the  line  of  rea- 
which  led  it  to  the  action,  the  Fed- 
nde  Commission  on  Jan.  21  an- 
■  the  dismissal  of  its  complaint 
the  American  Association  of  Ad- 
ing  Agencies  et  al. 
ter  five  years  of  investigation,  hear- 
briefing  and  arguments,  the  Com- 
n  Wnd  that  it  could  not  sustain 
illegation  that  advertising  agencies 
newspaper  publishers  had  combined 
practices  that  were  in  restraint  of 
te  commerce  or  constituted  unfair 

iated  with  the  A.A.A.A.  as  re¬ 
ts  in  this  case  were  the  American 
per  Publishers’  Association,  the 
I  Newspaper  Publishers’  Asso- 
the  Six  Point  League  of  New 
and  the  American  Press  Asso- 

complaint  was  based  on  the  in- 
ing  insistence  of  newspaper  pub- 
and  national  advertising  agencies 
_/inent  by  the  former  of  the  estab- 
15  per  cent’  discount  from  the  gross 
,  rate  for  national  advertising,  should 
limited  to  the  recognized  national 
ies  and  denied  to  national  adver- 
placing  their  copy  direct  as  well 
to  such  agencies  as  rebated  any  part 
the  IS  per  cent  discount  to  the 
rertiser, 

lummarizd  by  the  counsel  for  the 
al  Trade  Commission,  the  aims  and 
vors  of  the  respondents  in  estab- 
ing  and  maintaining  this  regulation 
re: 

"First,  to  prevent  direct  advertisers 
m  obtaining  national  advertising  at  net 
es  and  that,  to  avoid  the  resulting  in- 
sed  cost,  they  be  constrained  to 
loy  advertising  agencies ; 

^ond,  to  prevent  the  publishers  from 
ling  advertising  space  to  direct  adver- 
s  at  less  than  their  gross  or  card 
i;  and 

Third,  to  eliminate  from  business 
ncies_  which  do  not  receive  the  full 
erential  as  their  minimum  remunera- 
n  or  which  share  the  differential  with 
advertiser,” 

Early  in  the  proceedings  Eugene  W. 
*5  counsel  for  the  Commission 
.forward  the  argument  that  the 
ucral  Trade  Commission  had  jurisdic- 
*>  in  the  matter  under  the  interstate 
nniCTce  clause  of  the  Federal  Trade 
nmssion  Act.  'This  was  vigorously 
"ed  from  the  beginning  by  counsel  for 
t  res^Midents  and  in  the  final  argu- 
of  the  case,  the  question  of  juris- 
niiin  appeared  to  have  assumed  major 
giortance. 

Both  in  their  briefs  and  oral  argument 
t  rwjwndents  vigorously  insist^  that 
^ertising  could  not  be  construed  as  in- 
,5  ate  commerce  within  the  meaning  of 
stages  the 

^  teemed  to  hinge  on  this  question,  the 
is  that'  the  Commission  found 
^^Pondents’  arguments  convincing, 
hue  counsel  for  the  Commission  in¬ 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 

sisted  that  the  practice  of  withholding  the  the  economic  unsoundness  of  such  secret 
controversial  15  per  cent  discount  from  importance  of  which  today  has  grown  to 
the  direct  advertiser  in  the  national  field,  \'ast  proportions  and  has  taken  a  vital 
and  banning  the  practice,  rebating  by  the  position  in  our  economic  prosperity.” 

DISMISSAL  OF  FEDERAL  TRADE  COMPLAINT 
ENDS  nVE  YEARS’  INVESTIGATION 

romplaint  of  the  Federal  Trade  Commission  against  the  A.  N.  P.  A., 

S.  N.  P.  A.,  A.  A.  A.  A_,  and  Six  Point  League,  which  was  dismissed 
this  week  by  the  commission  because  of  failure  to  establish  jurisdiction,  was 
brought  in  January,  1925.  At  first  the  A.  N.  P.  A.  and  Six  Po.nt  League  were 
not  mentioned,  but  later  in  the  year  an  amended  romplaint  naming  these 
two  organizations  was  proposed  by  the  commission  and  this  was  adopted  in 
January,  1926. 

The  organization  first  named  in  the  complaint  argued  for  dismissal  because 
of  lack  of  jur.sdiction  of  the  Federal  Trade  Commission  in  the  rase.  This 
motion  was  over>ruled,  the  commission  claiming  it  had  control  over  inter¬ 
state  advertising  where  restraint  of  trade  is  proven.  Commissioner  William 
E.  Humphreys  dissented  from  this  decision. 

Hearings  were  opened  in  New  York,  April  29,  1926,  and  then  followed  a 
long  series  of  postponements  and  hearings  which  took  the  rase  to  Chatta¬ 
nooga,  Chicago,  and  Boston,  and  subsequently  back  to  New  York  in  Decem¬ 
ber,  1927.  Confidential  files  of  tbe  respondents  were  sought  as  evidence. 
Following  the  last  New  York  hearing,  the  commission  rested  its  rase  and 
attempted  to  negotiate  with  the  respondents’  attorneys  to  obviate  further 
hearings.  A  ruling  of  the  commission,  taken  in  Chicago,  made  negotiations 
hinge  on  the  admission  of  respondents  that  the  commission  held  jurisdiction 
over  the  case.  The  respondents  would  not  admit  this. 

After  all  testimony  was  in,  the  case  bung  fire  for  a  long  time  with  little 
development  during  1929.  This  week’s  announcement  settles  it  permanently. 


agency  of  any  part  of  the  commissjon  to 
the  advertiser,  was  in  fact  restraint  of 
trade,  the  respondents  insisted  that  to  so 
hold  would,  in  effect,  say  that  the  pub¬ 
lishers  and  advertising  agencies  should 
engage  in  rebating  practices  similar  to 
those  which  in  many  other  instances  the 
commission  had  held  to  be  unfair  methods 
of  competition. 

The  A.A.A.A.,  in  its  brief  and  oral 
argument,  stated  their  position  as  fol¬ 
lows  : 

‘‘The  question  underlying  the  proceed¬ 
ing  is  whether  direct  national  advertisers 
in  the  newspapers  should  be  encouraged 
in  their  endeavor  to  get  from  the  individ¬ 
ual  newspaper  publishers  a  secret  rebate 
from  the  established  card  rates  of  such 
publishers  under  the  guise  of  giving  such 
national  advertisers  the  commissions 
paid  to  advertising  agencies  by  such  pub¬ 
lishers.  Such  encouragement  to  take  the 
form  of  a  desist  order  from  this  Commis¬ 
sion  which  would  have  the  practical 
effect'  of  silencing  any  criticism  even  of 


It  was  the  contention  of  the  respondents 
that  a  cease  and  desist  order  aimed  at' 
the  prevailing  practices  in  handling  the 

rebates . Were  the  attorney  for  the 

commission  to  prevail  in  his  contentions 
in  this  proceeding  all  this  would  be  re¬ 
versed  and  secret  rebates  and  the  split¬ 
ting  of  commissions  by  agents  would  be 
legalized  and  approved  as  applicable  alone 
to  national  advertising  in  newspapers,  the 
15  per  cent  discount  to  national  advertis¬ 
ing  agencies,  would  plunge  the  national 
advertising  field  into  chaos.  The  present 
practices,  it  was  pointed  out,  had  been  in 
the  processes  of  development  over  almost 
half  a  century. 

No  case  in  the  history  of  the  Federal 
Trade  Commission  has  aroused  more  gen¬ 
eral  interest  throughout  the  publishing 
world  both  because  of  the  possible  results 
of  the  decision,  and  because  of  the  in¬ 
genious  argument  that  the  service  ren¬ 
dered  by  a  national  advertising  agency 
may  be  classed  as  interstate  commerce 
and  as  such  subject  to  regulation  by  fed¬ 
eral  agencies. 


BENSON  LAUDS  NEWSPAPERS’  LOYALTY  TO  CAUSE 

Five  years  of  uncertainty  and  an  as-  defendant  organizations  brought  out  the 
sortment  of  attorneys’  fees  which  un-  fact  that  even  with  the  case  closed  most 
doubtedly  will  exceed  $100,000  make  up  of  them  were  hesitant  about  expressing 
the  chief  visible  results  of  the  Federal  opinions  on  it.  Some  of  them,  however. 
Trade  Commission’s  investigation  of  ad-  indicated  that  their  associations  would 
vertising  agency  commissions  and  news-  feel  freer  to  go  ahead  with  constructive 


paper  advertising  practices. 

Inquiry  among  men  connected  with  the 


plans  for  advertising. 

A  statement  issued  by  Hil  F.  Best, 


president  of  the  Six-Point  League,  after 
consultation  with  Robert  Beatty,  of  Mor¬ 
ris,  Plante  &  Saxe,  the  attorneys  for  the 
defendants,  reviewed  the  decision  and 
added : 

‘‘It  is  stated  that  as  this  is  a  decision 
by  the  Federal  Trade  Commission,  dis¬ 
missing  a  complaint  filed  by  it,  there  can 
be  no  appeal  on  behalf  of  any  government 
representative  from  the  decision,  and  it 
becomes  a  final  disposition  of  the  case.” 

John  Benson,  president  of  the  American 
.Association  of  Advertising  Agencies, 
commented  on  the  decision  as  follows  in 
a  statement  to  Editor  &  Pubushiti: 

■‘The  dismissal  of  the  Federal  Trade 
Commission  complaint  against  this  asso¬ 
ciation  jointly  with  newspaper  publishers, 
is  of  course  a  great  relief,  as  the  case  has 
been  dragging  along  for  years  and  has 
involved  an  immense  amount  of  work  and 
considerable  expense  to  both  ourselves 
and  the  newspaper  publishers.  But  the 
discharge  of  the  complaint  will  not  make 
any  material  difference  in  our  operations, 
as  they  have  for  many  years  ^en  con¬ 
ducted  and  are  now  being  conducted  and 
will  be  conducted  in  the  future  alcxig 
constructive  lines  of  improving  our  in¬ 
dustry,  eliminating  abuses  and  waste, 
establishing  equality  of  opportunity  to  all 
advertisers,  and  assuring  a  fair  treat¬ 
ment  of  the  advertising  agency.  This 
policy  of  course  would  have  ^en  pursued 
whatever  the  issue  of  the  Federal  Trade 
Commission  complaint,  as  the  two  could 
not  have  been  antagonistic. 

‘‘As  a  matter  of  fact,  the  complaint  has 
always  seemed  to  us  rather  ironical, 
charging  us  with  unfair  competition, 
when  we  were  really  endeavoring  to 
establish  and  protect  fair  competition  be¬ 
tween  advertisers  and  between  agents, 
and  to  discourage  discrimination  in  rates 
and  that  noisome  evil  of  which  the  Fed¬ 
eral  Trade  Commission  itself  is  an  out¬ 
spoken  foe;  viz.;  rebating. 

‘‘It  has  always  seemed  to  us  that  we 
were  operating  as  an  efficient  arm  of  the 
F'ederal  Trade  Commission  in  its  policy 
of  establishing  fair-play  and  competitive 
equality  in  business. 

‘‘One  of  the  gratifying  aspects  of  the 
long,  drawn-out  defensive  endeavor  in 
this  case  was  the  wholehearted  loyalty  of 
the  newspaper  interests  to  our  cause,  as 
co-respondents.  They  evidently  saw  in 
the  case  an  unwarranted  attack  upon  the 
advertising  agency’s  legitimate  relation  to 
the  publisher  and  title  to  a  differential 
for  the  organized  and  skilled  service  ren¬ 
dered  advertising,  at  high  expense,  in  the 
interest  of  all  three  sides  of  the  adver¬ 
tising  triangle;  viz:  advertiser,  agent, 
publisher.  And  indeed  this  was  the  main 
issue  upon  which  the  case  was  finally 
tried. 

“It  seems  regrettable  that  an  issue  of 
this  sort  should  require  so  many  years 
of  testimony  and  argument  on  both  sides, 
involving  so  long  a  period  of  unsettle¬ 
ment  and  of  expense  to  all  concerned. 
It  seems  there  should  be  some  quicker 
way  of  determining  the  merits  of  a  case.” 


II 
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Iowa  Farmers  Were  Not  Af 
fected  by  Wall  Street 
Decline, 


PROSPERITY 


PREVAILS  IN  CORN  BELT! 


Biggest  holiday  trade  on  record.  $30,000,000  to  be  expended  in  building  1,000 
miles  of  concrete  highway  in  1930.  Corn,  hogs  and  other  farm  products  selling 
above  last  year’s  prices  .  .  .  factories  busy! 

All  this  indicates  the  prosperity  of  Iowa’s  two  and  a  half  million  people. 

The  daily  and  Sunday  newspaper  is  as  indispensable  in  the  Iowa  home,  rural  or 
urban,  as  the  breakfast  coffee.  The  preference  of  more  than  200,000  Iowa 
families  is  for  The  Des  Moines  Register  and  Tribune.  It  is  the  local  daily  news¬ 
paper  of  the  central  two-thirds  of  Iowa  as  well  as  the  city  of  Des  Moines. 


The  Des  Moines  Register  and  Tribune 


Carrier  delivery  in  851  Iowa  cities  and  towns  and  on  1,770  rural  mail  routes.  67% 
coverage  of  the  central  two-thirds  of  the  State.  2-k),000  circulation  for  45  cents  a  line! 
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III 


pfnnsylvania  group  to  wage  60-day 
campaign  against  free  publicity 

Standard  Envelope  for  Returning  Puffs  to  Manufacturers 
Instead  of  Press  Agent  Adopted  by  222  Daily  and 
Weekly  Publisher — Slep,  New  President 


t  definite  plan  designed  to  im- 
A  nress  manufacturers  with  the  futil- 
rtvof  free  publicity  methods  was  adopted 
at  the  annual 
meeting  of 

Pennsyl  vania 

Newspaper  Pub¬ 
lishers’  Associa¬ 
tion  at  Williams¬ 
port.  Pa..  Jan. 

JO  and  21.  On 
the  motion  of  E. 

Arthur  Sweeny, 
publisher  of  the 
Greeiuburff  Trib- 
the 

P.N’.P.A.  mem¬ 
bers  agreed  to 
use  a  standard, 
specially  printed 


Daniel  N.  Slef 


envelope  in  which  to  return  all  free  pub¬ 
licity  material,  not  to  the  press  agent 
sending  it  out,  but  direct  to  the  manu¬ 
facturer  whose  product  the  press  agent 
was  exoloiting.  A  steady  campaign  of 
this  sort  will  be  carried  for  60  days  by 
the  222  daily  and  weekly  member  news- 
papers. 

Daniel  N.  Slep,  Altoona  Mxrror,  was 
elected  president,  and  other  officers  were 
named  as  follows:  Harry  B.  Heywood, 
Conshohocken  Recorder,  vice-president; 
Howard  Reynolds,  QuarryAlle  Sun,  sec¬ 
retary-treasurer.  William  N.  Hardy  was 
reelected  manager  of  the  association. 

The  following  were  elected  members 
of  Ae  executive  committee  at  large:  C. 
j.  Smith,  Allentoivn  Morning  Call;  Wal¬ 
ter  W.  Krebs,  lohnstenvn  Tribune; 
Henry  Walzer,  Hazleton  Plain  Speaker 
(Pid  Standard-Sentinel ;  John  C.  Dye, 
Sorristoim  Times-Herald;  William  O. 
Heinly,  Hamburg  Item;  L.  B.  Tyler, 
Scranton  Republican;  Bra  ton  R.  Gard¬ 
ner,  Montrose  Independent ;  I.  Z.  Buck- 
waiter,  Lancaster  Newspapers,  Inc.;  K 
B.  Wolfrom,  Shippensburg  News- 
Chronicle;  H.  M.  Turner,  Tozoanda  \Re- 
liew;  C.  F.  Boiler,  Port  Allegany  Re- 
forter- Argus ;  Howard  L.  Christman, 
Washington  Observer-Reporter;  Hugh 
F.  Eames,  Clairton  Progress;  John  L. 
Morrison,  Greenville  Recorder- Argus; 
M.  E  Barton,  Conneaut  Lake  Breeze. 

The  convention  was  opened  by  Col.  C. 
J.  Smith,  Allentown  Morning  Call,  the 
retiring  president,  and  addresses  of  wel¬ 
come  were  made  by  George  E.  Graff  of 
tlw  IVilliamsport  Sun-Gazette  and  Dict- 
rick  l^made  of  Grit. 

The  increasing  value  of  the  School  of 
Journalism  at  Pennsylvania  State  Col¬ 
lege  was  described  by  Fred  Fuller 
Shedd,  editor  of  the  Philadelphia  F.ven- 
Itg  Bulletin,  and  by  Dr.  Franklin  Ban¬ 
ner,  head  of  the  schcwl. 

L.  Qifford  Myers,  a  certifierl  public 
^^'’untant  of  Williamsport,  explained 
‘'Publishers’  Income  Tax  Problems.” 

■^t  a  forum  of  daily  publishers,  which 
was  presid^  over  by  Walter  I.  Bates  of 
w-  Tribune-Republican,  W.  E. 

'•ines,  manager  of  the  mechanical  de¬ 
partment  of  the  A.N.P.A.,  discussed  the 
*l^^®l>'lky  and  the  difficulty  of  setting 
standards  in  the  newspaper  business.  He 
dealt  with  such  items  as  the  thickness  of 
electrotypes,  the  weight  and  quality  of 
paper  roll  wrappers  and  their  relation  to 
ransit  damage,  and  uniformity  in  page 
sws.  I.  Z.  Buckwalter  of  the  Lancaster 
Rates*^***'^*'’  “Insurance 

Newspapers  ought  to  pay  close  atten- 
lon  to  what  their  retail  advertisers  are 

inking  and  take  steps  to  re-educate  the 
wvertiser,  was  the  advice  given  bv  W. 

advertising  manager  of  the 

;n,r  address  on  “Advertis- 

'"f  Problems.” 

fA  condition  of  diminishing  profits 
crtailer  has  invariably  meant  a  re- 
nrAA*?"*'”  *,1'®  newspaper  advertising  ap- 
publishers. 

1  ,  because  the  retailer 

lacks  a  real  appreciation  of  the 


power  of  good  newspaper  advertising 
promotion  and  its  relation  to  his  busi¬ 
ness.  Whose  fault  is  that?  The  news¬ 
paper’s  unquestionably.  W^e  have  placed 
too  much  emphasis  on  space  volume  and 
not  enough  on  the  merchandising  idea 
that  went  into  that  space.  So  long  as 
the  retailer  looks  upon  newspaper  adver¬ 
tising  as  a  convenient  dumping  ground 
for  his  own  mistakes  instead  of  a  power¬ 
ful  constructive  force  that  with  intelli¬ 
gent  use  will  aid  in  developing  his  own 
business,  just  so  long  will  he  continue 
to  penalize  the  newspaper  as  well  as  him¬ 
self. 

“It  is  a  good  idea  to  keep  in  touch 
with  what  the  retailer  is  thinking  about 
by  careful  reading  of  retail  publications. 
There  is  food  for  thought  in  a  good 
many  of  the  articles.” 

Quoting  a  story  from  The  Retail 
Ledger,  and  a  recent  statement  of  Ken¬ 
neth  Collins,  executive  vice-president  of 
R.  H.  Macy  Co.,  New  York,  both  of 
which  show^  the  trend  of  retail  thought 
turning  to  reduction  of  newspaper  copy, 
Mr.  Strong  declared: 

“You  will  find  comments  of  this  sort 
quite  plentiful.  That  they  have  some 
significance  we  must  admit.  The  ques¬ 
tion  is  what  to  do  and  how  to  do  it.  We 
must  first  admit  that  the  advertiser’s 
problem  and  the  newspaper’s  problem  are 
one — not  two.  Our  success  is  tied  up  in 
the  success  of  the  advertiser.  As  I  said 
earlier  in  this  talk,  the  newspaper  of  to¬ 
morrow  is  the  one  that  anticipates  NEW 
requirements  and  does  things  before  it 
has  to. 

“It  is  my  opinion  that  this  is  a  matter 
of  re-education  of  both  the  newspaper 
and  the  retailer  or  advertiser.  In  this 
process  of  re-education  we  must  first 
begin  with  the  development  of  a  new 
concept  among  newspaper  publishers. 
And  then  with  the  education  of  our  own 
newspaper  staffs  all  along  the  line. 

“It  is  important  that  we  re-educate 
the  advertiser.  Progressive  newspapers 
throughout  the  country  are  beginning  to 
recognize  this  fact.  In  1928  and  1929  the 
Pittsburgh  Press  conducted  a  Retail  Ad¬ 
vertising  Institute  for  the  benefit  of  their 
local  advertisers.  The  results  in  im¬ 
proved  advertising  and  increased  linage 
have  been  very  gratifying.  Retail  ad¬ 
vertising  institutes  are  now  being  con¬ 
ducted  by  the  Baltimore  News,  Minne¬ 
apolis  Tribune,  Hartford  Courant,  Buf¬ 
falo  Times  and  Chicago  American.  I  am 
familiar  with  the  Pittsburgh  Institute 
and  know  something  of  the  splendid  re¬ 
sults  that  are  accomplished.  The  New 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  29 — Technical  section.  Cana* 
ilian  Pulp  and  Paper  Assn.,  annual 
convention.  Engineering  Institute 
of  Canada,  Montreal. 

Jan.  30-Feb.  1 — New  York  State 
Press  Assn.,  78th  annual  meeting. 
Hotel  Onondaga,  Syracuse,  N.  Y. 

Feb.  3-5 — Telephone  Supervisors’ 
Conference,  Assn,  of  Newspaper 
Classified  Advertising  Managers, 
Schroeder  Hotel,  Milwaukee,  Wis. 

Feb.  6-7 — Indiana  Republican 
Editorial  Assn.,  annual  meeting, 
Indianapolis. 

Feb.  6-8 — University  of  Oregon, 
12th  annual  press  conference, 
Eugene. 

Feb.  10-15 — Associated  Ohio 
Dailies,  Select  List  of  Ohio  Dailies, 
Ohio  Associated  Press  Editors, 
Ohio  Newspaper  Assn.,  joint  con¬ 
ventions,  Deshler  Hotel,  Columbus. 

Feb.  13-15 — Wisconsin  Press  Assn., 
annual  meeting,  Milwaukee. 

Feb.  14-15 — Buckeye  Press  Assn., 
Columbus. 


York  State  Publishers’  Association  also 
have  under  consideration  a  similar 
plan.” 

Solicitation  of  retail  store  space  on 
“day-to-day”  basis  is  dangerous  and  soli¬ 
citors  should  be  educated  away  from  it 
Mr.  Strong  said. 

“There  has  been  too  much  solicitation 
of  advertising  on  a  ‘from-day-to-day’ 
basis,”  he  declared.  “It  is  an  easy  habit 
for  the  solicitor  to  fall  into  and  one 
that  produces  mostly  alibis  instead  of 
good,  healthy  advertising  linage.  The 
properly  trained  solicitor  who  makes  a 
study  of  his  clients’  business  and  sug¬ 
gests  planned  advertising  promotion  with 
definite  objectives  not  only  earns  the  re¬ 
spect  of  his  clients  but  builds  prestige 
for  his  newspaper.” 

At  a  forum  for  weekly  publishers,  W. 
Clement  Moore,  business  advisor  of  the 
National  Editorial  Association,  ex¬ 
plained  “Cost  Finding  Systems.”  E.  B. 
Wolfrom,  business  manager  of  the  Ship¬ 
pensburg  News-Chronicle,  gave  an  ad¬ 
dress  on  “Advertising  Problems  in  ttie 
Smaller  Field.”  ' 

At  a  luncheon  held  the  noon  of  the 
first  day,  with  Charles  M.  Meredith  of 
the  Quakertown  Tree  Press  presiding, 
Harry  Hershfield  of  King  Features  Syn¬ 
dicate,  creator  of  “Abie,  the  Agent,” 
gave  a  humorous  talk. 

A  plan  to  “Sell  Pennsylvania”  to  her 
own  people  and  to  the  nation  by  spending 
$1,000,000  in  advertising  was  explained 
to  the  luncheon  guests  by  Dan  Weigle  of 
the  Pennsylvania  association.  A  large 
part  of  the  $1,000,000  which  he  expects 
(Continued  on  page  XVIII) 
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WILEY  IS  OPTIMISTIC 
FOR  1930  ADVERTISING 


Tells  League  of  Advertising  Women 
to  Prepare  for  Prosperity  Dinner 
— Sees  Increase  in  Direct 
Result  Copy 


‘‘I  think  that  1930  will  be  a  better 
business  year  than  many  now  seem  to 
expect,”  said  Louis  Wiley,  business  man¬ 
ager  of  the  New  i  ork  Times,  address¬ 
ing  a  dinner  meeting  of  the  League  of 
Advertising  Women  of  New  York  this 
week. 

"It  will  be  a  reasonably  good  year  for 
advertising  the  kind  which  justifies  itself 
economically,  which  is  productive  of 
direct  results,”  he  declared.  "It  was 
significant  that  in  December  the  Times 
published  more  department  store  adver¬ 
tising  than  in  any  other  month  in  its 
history — proof  that  advertising  to  pro¬ 
duce  direct  sales  is  regarded  as  good 
business. 

“We  may  see  somewhat  less  of  the 
kind  of  advertising  which  is  so  fancy, 
elusive,  and  indirect  that  it  has  little 
actual  effect.  American  business  as  a 
whole  is  so  energetic,  however,  and  our 
underlying  economic  strength  is  so  not¬ 
able  that  we  cannot  foresee  any  check 
to  the  forward  march  of  the  United 
States  that  could  remotely  suggest  1921, 
1W7,  or  1893.  I  suggest  that  your  com¬ 
mittee  make  plans  now  for  a  prosperity 
dinner  not  many  months  distant.” 

Mr.  Wiley  told  his  audience  that 
women  are  especially  fitted  to  take  part 
in  a  development  of  retail  advertising 
which  he  predicted  for  the  next  decade. 


ADOPTS  CODE  OF  ETHICS 


Colorado  Aten.,  at  Midwinter  Meeting, 
Elect*  New  Officers 

A  code  of  ethics  emphasizing  truth 
and  accuracy,  and  opposing  the  suppres¬ 
sion  of  news,  except  in  special  cases,  and 
the  making  of  heroes  out  of  criminals, 
was  adopted  by  the  Colorado  Press  as¬ 
sociation,  at  its  annual  midwinter  con¬ 
vention  in  Denver  last  week. 

Despite  snow  and  zero  weather,  fifty 
persons,  editors  and  their  wives,  from 
every  section  of  Colorado  attended  the 
meeting.  The  association  elected  Mrs. 
Mary  F.  Isham,  editor  of  the  Brighton 
Blade  as  president  to  succeed  R.  B. 
Spencer,  Fort  Morgan. 

Mrs.  Isham  was  vice-president  in  1929. 
She  has  edited  the  Brighton  Blade  ten 
years.  Other  officers  are:  vice-presi¬ 
dent,  Ray  Lanyon,  editor  of  Longmont 
Times;  secretary  and  field  manager, 
Edwin  A.  Bemis.  Littleton  hxdependent ; 
treasurer.  Will  A.  Borland,  editor  Flag¬ 
ler  Nezvs;  directors,  L.  1.  Griffin,  Ord- 
way ;  Neil  Kimball,  Craig,  and  Carlton 
Sills,  Gunnison.  Bemis  and  Borland 
were  re-elected.  The  meeting  was  held 
in  the  Press  club  building. 

The  Denz’er  Post  entertained  the  edi¬ 
tors  at  a  theater  party. 


BIG  SPACE  FOR  GRAHAM-PAIGE 


Dealers  at  Boston  Auto  Show  Are 
Told  of  1930  Plans 

Plans  for  one  of  the  largest  adver¬ 
tising  campaigns  ever  undertaken  by  an 
automobile  company  were  announced  for 
Graham- Page  at  the  annual  dealer 
luncheon  of  the  corporation  under  the 
auspices  of  the  Graham-Paige  Legion 
at  the  Copley  Plaza  Hotel  in  Boston 
Monday  in  connection  with  the  Boston 
Automobile  Show. 

Arden  Yinkey,  advertising  specialist 
for  T.  F.  McManus,  Inc.,  the  agency 
which  is  to  launch  the  campaign,  told  of 
the  plans  to  use  newspaper  and  other 
kinds  of  advertising.  Russell  Valpey, 
sales  manager  for  the  corporation,  also 
spoke. 

DAVIES  IN  CUBA 

W.  W.  Davies,  vice-president  of  S.  S. 
Koppe  &  Co.,  Inc.,  New  York,  is  on  a 
short  business  trip  to  Cuba. 
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NEW  YORK  PUBLISHERS  OPPOSE  5-DAY 
WEEK  FOR  DAILY  NEWSPAPERS 

Resolution  Passed  Condemning  Shorter  Working  Periods  as 
Impracticable  and  Unnecessary — Approve  Editors’ 
Action  on  Free  Publicity 


/  / 


(Special  to  Editok  &  Publisheh) 

Syracuse,  N.Y.,  Jan.  22.— The  New 
York  State  Publishers’  Association,  in 
the  closing  session  of  the  two  day  annual 
meeting  today  went  on  record  as  “un¬ 
alterably  opposed  to  measures  aimed  to 
shorten  the  eight  hour  daily  or  forty- 
eight  hour  weekly  working  period.” 

“As  flow  of  news  cannot  be  con¬ 
trolled,”  a  resolution  passed  by  the  pub¬ 
lishers  said,  “and  as  an  eight  hour  daily 
or  forty-eight  hour  weekly  working 
period  is  essential  to  maintaining  of  news 
value  of  our  publications  and  service 
rendered  the  reading  public,  we  condemn 
the  five  day  week  movement  in  the  news¬ 
paper  industry  and  call  upon  our  mem¬ 
bers  to  exert  all  possible  resistance 
against  this  further  unwarranted  re¬ 
striction  of  our  publication  processes.” 

Preliminary  statements  in  the  resolu¬ 
tion  pointed  out  that  “publication  of  a  six 
or  seven  day  newspaper  cannot  be  re¬ 
stricted  to  a  five  day  weekly  working 
period  without  greatly  increased  ex¬ 
pense.”  Union  contentions  that  the  work 
week  of  less  than  forty-eight  hours  is 
“an  accomplished  fact”  were  challenged 
by  the  statement  “that  the  contrary  is 
the  case.”  Annual  earnings  of  members 
of  the  Typographical  Union  were  de¬ 
clared  to  the  highest  in  the  United 
States  with  the  exception  of  a  small 
group  of  photo-engravers.  ‘“■e 

already  suffering  under  impolltion  of 
hampering  restrictions  in  our  composing 
rooms,  mandatory  under  laws  which  pre¬ 
vent  administration  in  a  most  efficient 
and  economic  manner,”  the  resolution 
said. 

Discussion  of  labor  conditions  took 
place  in  executive  session  and  was  led 
by  executive  secretary  J.  B.  Pinkham. 
Representatives  of  the  association  also 
participated. 

Old  officers  were  re-elected  as  follows: 
President,  Jerome  D.  Barnum,  Syracuse; 
first  vice-president,  Arthur  D.  Hecox, 
Albany;  second  vice-president,  J.  Noel 
Macy,  Tarrytown;  secretary,  Henri  M. 
Hall,  Jamestown,  treasurer,  E.  D.  Cor¬ 
son,  Lockport. 

A  discussion  of  libel  and  other  pro¬ 
posed  laws  pertaining  to  newspapers  was 
led  by  Fred  J.  Keefe  of  Newburgh,  but 
no  resolutions  were  offered  as  President 
Bamum  stated  there  was  assurance  of 
legislative  leaders  that  a  bill  is  to  be 
introduced  at  Albany  that  will  be  satis¬ 
factory. 

The  engraving  school  at  Ithaca  is  be¬ 
ing  discontinued  and  the  New  York  city 
publishers  reported  that  students  can  be 
handled  at  the  school  conducted  there. 

At  the  opening  session  Tuesday,  Guy 
C.  Brown  of  Campbell-Ewald  Advertis¬ 
ing  Agency,  Detroit,  spoke  on  “Gearing 
Up  for  Million  Dollar  Business.” 

“America  is  in  an  era  of  big  business 
such  as  it  has  never  known,”  declared 
Mr.  Brown,  “and  much  still  is  in  the  early 
stages  of  development.  Advertising  has 
been  a  big  factor  in  this  development. 
Advertisers,  agents,  and  publishers, 
really  have  the  same  interests  at  stake 
to  make  advertising  pay. 

“We  should  unite  to  serve  the  advertiser 
in  equitable  rates,  adequate  service,  and 
in  making  newspaper  advertising  as  ac- 
cessable  and  satisfactory  as  possible.” 

Don  G.  Mitchell,  director  of  the  in¬ 
dustrial  development  bureau  of  the 
Niagara  Hudson  Power  Corporation, 
emphasized  the  in^rtanl'  role  the  news¬ 
papers  may  play  in  developing  industrial 
prosperity  in  New  York  State.  He  gave 
a  frank  statement  of  the  concern  of  the 
bureau  toward  serving  the  36,650  manu¬ 
facturers  already  located  in  the  stale, 
and  he  explained  the  national  campaign 
of  advertising  the  power  corporation  is 
financing  to  draw  attention  to  further 
promotion  of  industry  in  the  slate. 

Mark  Sullivan,  well  known  Washing¬ 
ton  correspondent,  spoke  at  the  annual 
banquet. 


The  publishers  showed  themselves  in 
agreement  with  the  state  society  of  news¬ 
paper  editors  with  reference  to  their 
resolution  that  all  publicity  matter  com¬ 
ing  to  the  newspaper  office  be  judged  on 
its  nx-rits  and  news  value  by  the  editor 
of  the  paper. 

It  was  voted  to  leave  the  time  and 
place  of  the  summer  meeting  with  the 
executive  committee. 

NEW  ENGLAND  GROUP 
MEETS  IN  BOSTON 

Publisher*  Association  Talk  on  News¬ 
print  Waste,  Employe  Circula¬ 
tion  and  Make  Plan*  for 
Credit  Rating*  System 

The  New  England  Newspaper  Publish¬ 
ers’  Association  met  at  the  Hotel  Copley 
Plaza,  Boston,  on  Jan.  20  with  60  mem¬ 
bers  present.  This  is  the  first  of  the 
three  meetings  scheduled  this  year, 
(ieorge  Booth,  publisher  of  the  IVorces- 
Icr  (Mass.)  Telegram-'Jazeltc,  president 
of  the  association,  presided. 

.\  report  of  a  committee  appointed  to 
investigate  newsprint  waste  showed  that 
some  newspapers  ran  as  high  as  five  and 
one-half  per  cent  waste.  Mr.  Booth 
jiointed  out  the  value  of  more  investiga¬ 
tion  to  help  eliminate  this  condition  as 
much  as  possible,  and  the  association 
voted  to  continue  the  work. 

C.  W.  Palmer,  Woonsocket  (R.I.) 
Call,  introduced  the  subject  of  crediting 
employe  circulation.  The  association 
found  that  the  present  ruling  of  the 
A.B.C.  that  money  must  pass  to  get 
credit  for  net  paid  circulation  very  un¬ 
satisfactory  and  passed  a  unanimous 
vote  that  they  go  on  record  favoring 
that  all  employes  on  any  newspaper  pay 
roll  be  placed  automatically  on  the  net 
paid  circulation  list. 

A.  J.  Skakle,  Waltham  (Mass.)  News- 
Tribune,  explained  the  use  of  white 
matrices  on  his  paper.  By  their  use,  he 
said,  he  has  cut  the  number  of  errors  in 
his  composing  room  22  per  cent.  The 
yearly  cost  was  sixty  dollars. 

The  association  recommended  that  a 
system  of  credit  ratings  be  kept  at  the 
office  of  the  association  at  Worcester, 
Mass.,  for  use  of  the  members.  By  this 
system  they  hope  to  curb  the  unpaid  ad¬ 
vertising  losses.  Each  member  was 
asked  to  report  all  offenders  and  to  query 
on  all  doubtful  prospects. 

The  luncheon  speaker  in  the  state 
ballroom  of  the  hotel  was  H.  H.  Hoff¬ 
man,  business  manager,  Worcester  Tele¬ 
gram  Gazette.  He  pointed  out  that  a 
gradual  loss  in  national  advertising  was 
to  be  expected  during  the  early  part 
of  the  year.  This  could  be  off¬ 
set,  he  said,  by  paying  more  atten¬ 
tion  to  local  advertising  and  taking 
a  more  aggressive  attitude  in  this 
field.  Three  methods  were  given  for  ac¬ 
complishing  this:  Having  all  advertis¬ 
ing  managers  dispense  with  all  charity 
advertising,  turning  this  money  into 
productive  newspaper  advertising;  edu¬ 
cating  the  luke-warm  newspaper  adver¬ 
tiser  into  really  appreciating  the  value 
of  newspaper  space  and  making  him  a 
twoster;  and  educating  the  retail  adver¬ 
tiser  in  a  more  intelligent  use  of  space 
so  that  it  may  bring  in  more  returns  for 
them.  “Bring  all  copy  up-to-date,  dis¬ 
pensing  w'ith  old  type  copy  appeal  or 
price  alone,”  he  said. 

PUBLISHERS  MEET 

The  Del-Mar-Va  Press  Association, 
comprising  editors  and  publishers  in 
Delaware  and  on  the  eastern  shore  of 
Maryland  and  Virginia,  held  their  annual 
meeting  in  Wilmington,  Del.,  Jan.  25. 
Robert  B.  Vale,  Philadelphia  Record, 
was  the  chief  speaker  at  the  luncheon. 


JOURNALISM  STUDENTS 
AWARD  APPLE  TO  PROFESSOR 

A  SEMEiSTER’S  labors  in  direct- 
ing  70  seniors  at  the  Columbia 
School  of  Journalism  in  the  prin¬ 
ciples  and  practice  of  newspaper 
work  were  fruitful  last  Friday 
afternoon  when  Professor  Charles 
P.  Cooper  was  presented  with  a 
large,  red  and  juicy  apple  as  a 
token  of  his  students’  appreciation. 

At  the  close  of  the  last  class  of 
the  Winter  term,  a  spokesman  for 
the  class  reminded  his  classmates 
of  the  now  popular  “R.A.”  which 
Professor  Cooper  awards  each  week 
at  the  school  to  the  writer  of  the 
best  news  story.  Later  the  pro¬ 
fessor  placed  the  symbolic  gift  on 
the  shelf  in  his  study  beside  the 
glass-encased  “mythical”  red  apple 
given  him  several  years  ago  by  one 
of  bis  graduating  classes. 


SPEED  PHOTOS  WITH 
NEW  TRANSMITTER 

Times  Wide-World  Service  Start*  20- 

Minute  London  to  Pari*  Trans¬ 
mission  on  Siemans-Halske 
Apparatus 

.\  photograph  of  Ramsay  MacDonald, 
prime  minister  of  Great  Britain,  and 
Secretary  Stimson  of  the  United  Slates 
was  transmitted  from  London  to  Paris 
Jan.  17,  in  20  minutes  on  the  Siemans  & 
Halske  telegraphic  transmitters  installed 
two  weeks  ago  in  the  Paris  bureau  of 
New  York  Times-Wide  World  Photos. 
Transmission  on  the  London  end  is  han¬ 
dled  by  the  post  office,  but  in  Paris  the 
photo  service  receives  and  sends  pictures 
in  its  own  office. 

A  daily  service  of  pictures  by  wire  has 
been  instituted  between  Paris,  London, 
Berlin,  Vienna,  Hamburg,  Copenhagen, 
Stockholm  and  Frankfort,  and  will 
shortly  be  extended  to  Milan.  In  Lon¬ 
don  the  work  of  transmission  and  recep¬ 
tion  is  done  by  the  post  office,  but  in 
Paris  the  photographs  are  sent  from  and 
received  directly  by  the  offices  of  the 
Times-World  Wide  Service. 

The  first  pictures  were  sent  by  this 
means  two  weeks  ago,  and  the  installa¬ 
tion  has  since  been  perfected  to  such  an 
extent  that  on  Jan.  17  two  records  were 
set. 

The  actual  time  required  for  the  trans¬ 
mission  of  the  pictures  was  twenty  min¬ 
utes.  They  passed  over  ordinary  tele¬ 
phone  wires  and  were  charged  at  the 
usual  rate  for  telephone  calls  in  three- 
minute  units.  While  a  picture  is  being 
transmitted  the  operators  at  each  end  can 
sjieak  to  each  other  to  report  how  the 
picture  is  coming  in. 

By  use  of  this  service  pictures  taken 
in  Berlin  and  Scandinavian  countries  on 
Tuesday  can  be  received  in  Paris  in  time 
to  catch  the  VV’ednesday  steamer  to  New 
York.  Pictures  can  in  each  case  be  sent 
and  received  at  the  same  time  in  the  size 
of  8  by  10  inches,  with  explanatory 
captions. 

DAILIES  BOOST  SALE 

Altoona  (Pa.)  Papers  Back  Up  Busi¬ 
ness  Group  to  Stimulate  Prosperity 

A  15  per  cent  reduction  in  regular 
advertising  rates  was  offered  by  the 
Altoona  (Pa.)  Mirror  and  the  Altoona 
Tribune  recently  in  cooperating  with  the 
Altoona  Booster  Association  which  was 
sponsoring  a  “no  profit”  sale  among  the 
city’s  merchants  with  the  aim  of  clearing 
stocks  so  that  more  could  be  ordered, 
thus  acting  in  accord  with  President 
Hoover’s  appeal  for  united  effort  in 
stimulating  national  industry. 

The  sale  was  held  Jan.  22-25.  The 
Booster  organization  used  space  in  the 
two  Altoona  papers,  and  in  16  weekly 
papers  to  advertise  the  sale.  The  Al- 
twna  papers  heralded  the  event  as  news, 
gi\  ing  it  prominent  page  one  position. 


EDITORS  ASK  COimm 
OF  FREEPUBUernr 

Would  Judge  All  Puff  Matter  on  N... 

Basis;  Resolution  Alto  AdootsJ 
by  N.  Y.  Society  for  Libel 
Law  Study 

Syracuse  Jan.  22.-The  New  Ynrt 
State  Soaety  of  Newspaper  EditS 
formally  voted  at  its  conventioTlS 
this  week  for  a  system  of  absnlT 
editorial  control  of  publicity  and  Lr 
expert  study  of  the  laws  of  liberaJS 
contempt.  ^ 

Resolutions  on  both  these  nutter* 
were  adopted  and  forwarded  to  the  cm 
vention  of  the  New  York  Sute  Publish! 
ers  Association.  The  resolution  on 
libel  and  contempt  asked  for  appoint 
ment  of  a  committee  of  lawyers  to  sur 
vey  the  entire  subject  and  draft  a  pos¬ 
sible  code  to  guide  editors  and  publishers 

About  25  editorial  executives  attended 
the  meeting,  which  was  one  of  the  most 
interesting  and  longest  sessions  the  asso¬ 
ciation  has  held  since  it  was  founded  a 
year  ago  last  May.  President  Harold  B 
Johnson,  of  the  Watertown  Times  pre¬ 
sided  and  Secretary  M.  V.  Atwood  of 
Rochester  was  delegated  to  present  the 
matter  of  publicity  and  resolutions  per¬ 
taining  to  the  libel  laws  at  the  publishers 
meetings. 

All  publicity  matter  which  conies  into 
a  newspaper  office  should  be  judged  on 
its  merits  and  news  value  and  the  editor 
should  be  the  one  to  weigh  its  suitability 
for  publication,  a  resolution  passed  bj 
the  society  at  the  opening  session,  sttted 
Provision  was  made  for  presentation  of 
the  resolution  as  a  recommendation  to  the 
New  York  State  Publishers  at  their  an¬ 
nual  meeting  ffie  two  days  following. 

The  resolution  follows: 

“Resolved :  It  is  feeling  of  the  society 
that  since  all  publicity  is  submits  ai 
news  matter,  determination  as  to  use  or 
rejection  is  editorial  function  purely: 

“Be  it  further  resolved.  This  sodety 
believes  solution  of  the  publicity  prob¬ 
lem  only  to  be  found  when  those  who 
deal  with  persons  or  firms  seeking  pub¬ 
licity  shall  receive  publicity  with  clear 
understanding  that  the  decision  as  to  u* 
rests  entirely  with  the  editor,  and, 

“Be  it  further  resolved,  This  belief  of 
the  society  be  set  forth  in  the  letter  of 
its  president  to  the  committee  on  publicit)' 
of  New  York  State  Publishers  Associa¬ 
tion.” 

Considerable  discussion  led  up  to  pass¬ 
age  of  this  resolution  and  to  the  resoln 
tions  passed  with  respect  to  the  proposed 
liliel  laws  in  New  York  State.  It  was 
brought  out  that  while  the  New  York 
courts  have  been  liberal  with  respect  to 
contempt  cases  in  which  newspaper  men 
have  been  involved,  that  does  not  pear 
it  will  always  be  so.  It  was  mentiooec 
that  there  was  an  apparent  wave  across 
the  country  on  the  part  of  the  courts  to 
control  newspapers. 

The  attitude  of  the  editors  _ was  cry^ 
talized  in  a  resolution  in  which  it  was 
recommended  to  the  publishers  that  a 
more  complete  study  of  the  contemp  lap 
be  conducted  jointly  before  action  n 
taken. 

Endorsement  of  the  bill  to  be  presepK 
to  the  legislature  by  Senator  Hastw 
which  would  relieve  reporters 
torial  staff  men  from  being  compelw 
to  reveal  sources  of  information  was  ate 
brought  about.  This  action  was  taw 
due  to  the  case  in  Washington.  UL 
in  which  reporters  were  compelled 
serve  jail  sentences  for  failure  to  s^ 
to  questioning  as  to  sources  of  connoO" 
tial  information. 

The  bill  proposed  by  Senator 
which  would  eliminate  the  word  tn^ 
in  connection  with  a  true  account  ot  k 
action,  civil  or  criminal,  was  ps-'  „ 
dorsed.  The  bill  relates  to  sections  J* 
and  338  of  the  Civil  Practice  Act 

Colonel  R.  R.  McCormick,  of 
Chicago  Tribune,  was 
a  resolution  in  which  he  was  ffiankw 
his  determination  to  carry  the  ngw 
free  speech  to  the  courts  in  the 
apolis  contempt  case.  Various  aspects 
journalistic  ethics  were  diseuwd  at 
executive  session  for  the  next  90  nii®i»^ 
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Both  Decline  to  Comment  on  Montreal 
— Premier’*  Admini*tra- 
Assailed  in  Quebec 


tsen 


Lef  iiintive  A»*embly 


A  meeting  between  representatives  of 
International  Paper  Company  and  Pre¬ 
mier  Taschereau  of  Quebec  was  held  in 
the  Premier’s  office  Jan.  20.  No  state¬ 
ment  as  to  the  purpose  or  outcome  of 
the  meeting  was  made  by  either  Archi¬ 
bald  R  Graustein,  president  of  Interna¬ 
tional.  or  Premier  Taschereau. 

it  was  reported,  however,  that  the 
ever-present  question  of  prices,  based  on 
production,  is  now  held  to  be  one  for 
gradual  settlement,  rather  than  for 
drastic  and  immediate  remedy,  due 
largely  to  the  attiude  of  newspaper  pub¬ 
lishers.  Mr.  Graustein  refused  to  com¬ 
ment  on  the  meeting  in  any  way,  while 
Premier  Taschereau  declared  that  he 
had  no  statement  to  make,  beyoinl  the 
fact  that  this  was  just  another  confer¬ 
ence  on  the  situation,  it  having  been 
deemed  wise  that  the  board  of  the  Cana¬ 
dian  International  Paper  Company  talk 
things  over  with  him. 

Those  present  included:  Mr.  (Jraii- 
stein;  A.  H.  Head,  of  International: 
Brig.-General  J.  B.  White,  vice-president 
Canadian  International  Paper  Company ; 
Senator  Smeaton  White;  Senator  Donat 
Raymond;  J.  H.  Fortier,  Quebec;  J.  M. 
McCarthy,  vice-president  Price  Brothers 
and  Company,  Ltd.;  Edward  Beck,  sec¬ 
retary  of  the  Canadian  Piiln  and  Paper 
Association,  and  Aime  Geoffrion,  K.  C. 

The  Taschereau  .administration  was 
charged  with  full  responsibility  for  Que¬ 
bec’s  newsprint  crisis,  in  the  Quebec 
I-egislative  .Assembly,  Jan.  21,  by  Maur¬ 
ice  Duplessis,  M.  L.  A.,  for  Three 
Rivers,  in  his  contribution  to  the  opposi¬ 
tion  side  of  the  debate  on  the  motion 
for  reply  to  the  speech  from  the  throne. 

Mr.  Duplessis  summed  up  the  causes  of 
all  the  trouble  as  (A)  the  government’s 
lack  of  foresight  in  delivering  the  nat¬ 
ural  wealth  of  the  province’s  forests  into 
the  hands  of  large  corporations,  without 
any  system  of  provincial  control;  (B) 
overproduction ;  (C)  over  organization 
and  over-capitalization. 

He  suggested  that  the  calling  of  an 
interprovincial  conference  on  the  news¬ 
print  situation  might  cure  the  present 
evil,  and  told  the  Premier  and  his  col¬ 
leagues,  that  if  they  really  wanted  to 
find  out  what  was  wrong  they  must  name 
a  commission  of  economic  experts,  free 
bom  all  political  adherence,  to  study  ex¬ 
isting  conditions  and  report. 

The  forests  of  the  province  were  in  a 
precarious  situation,”  Mr.  Duplessis  de¬ 
clared.  “The  situation  had  got  worse  in 
recent  years.  Cutting  of  wood  had  been 
permitted  in  a  most  dangerous  way.  In 
me  Gatineau  region  absolute  illegalities 
had  been  committed. 

In  the  St.  Maurice  this  year  one  of 
the  companies  had  cut  beyond  the  limits 
PeiTOtted  by  the  law  and  the  fines  col- 
ected  were  no  compensation  for  the 
Mmage  done.  And  while  these  compan- 
«  were  dilapidating  the  forests  of  the 
^ovmce  the  government  was  providing 
«  the  building  of  new  mills  to  use  up 
wood,  and  even  sold  limits  on  the 
Mpress  condition  that  new  mills  should 
tip  the  consumption  of 
th,r.*u  uY*  surprising  that 

d«try“.  " 

'‘"owed  the  crisis  to 
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Then  they  find  a  remedy. 

paper.  And 

mT  fW  ™  'S  to  ad- 

mi  that  the  price  fixed  last  vear,  of 
WS20.  IS  a  ruinous  price. 

racrnl!  remedy, 

panics  Some  com- 
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And  frwi  ^efi^  the  prime  minister, 
whose*  ®  foreign  company,  all  of 
«  payable  at  New  York, 

“  AhT  ’  province, 
rem^ll'  j". Party  questions,  it  must  be 
"memhered  ,t  was  the  question  of  one’s 


Mr.  and  Mrs.  Frederick  Cocheu,  of  East  Orange,  N.  J.,  photographed  just 
before  sailing  recently  on  the  Pennsylvania  for  a  trip  to  the  Pacific  Coast. 
Mr.  Cocheu  is  financial  manager  of  the  ISetvark  ISews. 


country.  To  increase  the  price  was  to 
encourage  further  increase  in  produc¬ 
tion.” 

Reports  in  Montreal  indicate  that  the 
details  of  the  merger  of  Hrompton,  Sit. 
Lawrence  and  Lake  St.  John  pulp  and 
paper  companies  have  been  completed  for 
some  days  and  that  only  a  legal  techni¬ 
cality  now  engaging  the  attention  of  the 
legal  fraternity  connected  with  the  work 
delays  the  announcement  of  the  plans.  It 
is  understood  that  a  new  holding  company 
will  form  part  of  the  arrangement  and 
that  the  three  companies  will  retain  their 
corporate  identities.  Control  of  the  com¬ 
mon  stock  of  the  new  company  will,  it  is 
reported,  be  vested  in  St,  Lawrence, 
Brompton  is  to  receive  share  for  share 
class  A  stock  carrying  a  dividend  of  $2 
per  share  of  the  new  holding  company. 
According  to  the  present  plans  this  would 
give  Brompton  shareholders  the  same 
dividend  as  they  are  now  receiving  in 
order  that  they  may  benefit  from  any 
improvement  which  may  arise  in  the  fu¬ 
ture  fortunes  of  the  industry.  They  will 
have  the  option  of  exchanging  their 
shares  for  those  of  St.  I^wrence  on  the 
basis  of  two  of  the  latter  for  one  Bromp¬ 
ton.  It  is  reported  that  the  exchange  of 
Lake  St.  John  will  be  on  the  basis  of 
seven-tenths  of  a  share  of  the  new  com¬ 
pany  for  one  of  theirs. 


WISCONSIN  GROUPS  MEET 


Publisher*  and  Advertising  Men  Hold 
Joint  Sessions 


MEDIA  MANAGERS  TO  MEET 


A.A.A.A.  Sponsors  Departmental 
Gatherings  of  Agency  Men 

Two  meetings  of  managers  of  media 
departments  of  advertising  agencies  have 
l:«en  arranged  by  the  American  Associa¬ 
tion  of  Advertising  Agencies  as  part  of 
a  program  of  departmental  development. 
One  will  be  held  at  the  association’s 
headquarters  in  the  Graybar  Building, 
New  York,  on  Jan.  29,  and  the  other  at 
the  Union  League  Club,  Chicago,  on 
Feb.  5. 

The  two  principal  problems  to  be 
taken  up  concern  revision  of  the  stand¬ 
ard  order  blank  sponsored  by  the  asso¬ 
ciation,  and  the  relations  of  the  media 
men  with  the  special  representatives. 

Later  it  is  likely  that  the  association 
will  sponsor  group  meetings  of  repre¬ 
sentatives  of  other  agency  departments. 


Members  of  the  Wisconsin  Daijy 
Newspaper  League  and  the  Wisconsin 
Daily  Newspaper  .Advertising  League 
held  a  joint  meeting  Monday,  Jan.  20,  in 
Milwaukee,  which  was  attended  by  more 
than  40  members  of  the  two  organiza¬ 
tions.  A  brief  business  session  of  each 
organization  was  held  in  the  forenoon, 
after  which  the  organizations  met 
jointly  for  luncheon  and  an  afternoon 
session.  The  luncheon  speakers  were 
Frank  D,  Throop,  publisher  of  the 
Davenport  Democrat  and  Leader  and 
president  of  the  Iowa  Daily  Press  As¬ 
sociation,  who  discussed  the  activities  of 
the  Iowa  organization ;  Ray  G.  Leach, 
president  of  the  newly  organized  Wis¬ 
consin  Newspaper  Composing  Room 
Executives  Association,  addressing  the 
meeting  on  the  aims  and  objects  of  that 
organization,  C.  C.  Y’ounggreen,  presi¬ 
dent  of  the  International  Advertising 
Association,  was  an  honor  guest  and 
made  a  short  address. 

The  afternoon  session  was  devoted  to 
a  round  table  discussion  of  subjects  in¬ 
teresting  to  both  publishers  and  adver¬ 
tising  managers. 

Ralph  S.  Kingsley,  Kenosha  Neu’s,  is 
president  of  the  Wisconsin  Daily  News¬ 
paper  League,  and  R.  D,  Sanche,  IVau- 
sau  Record-Herald,  is  president  of  the 
Wisconsin  Daily  Newspaper  Advertising 
League.  H.  L.  Davis,  Appleton  Post- 
Crescent,  is  secretary  of  both  organiza¬ 
tions. 


CONFERRING  WITH  ENGRAVERS 


N.  Y.  Publishers  Negotiating  With 
Union  on  Shorter  Week 


IOWA  GROUP  MEETS 

The  Eastern  Iowa  Publishers  Asso¬ 
ciation  held  its  winter  meeting  at  Ma- 
quoketa  recently  with  G.  L.  Caswell, 
managing  director  of  the  Iowa  Press  As¬ 
sociation,  and  Prof.  Fred  J.  Lazell,  of 
the  school  of  journalism  of  the  Uni¬ 
versity  of  Iowa,  as  speakers. 


Negotiations  lietween  the  Publishers 
Association  of  New  York  City  and  the 
New  York  Photo  Engravers  Union  were 
to  be  continued  Friday,  Jan.  24,  after  a 
meeting  this  week  at  which  a  threat  of 
a  strike  was  made  by  the  engravers.  The 
difficulty  is  smoothed  over,  Editor  anii 
PuBLiSHKR  was  told,  and  the  meeting 
Friday  was  for  the  purpose  of  consider¬ 
ing  a  new  proposition  to  be  presented 
by  the  publishers. 

Representatives  of  New  York  Typo¬ 
graphical  Union  No.  6  also  met  with  the 
publishers  this  week.  This  meeting  was 
adjourned  to  allow  the  typos  to  hold  a 
meeting  of  their  committee  and  another 
gathering  with  the  publishers  will  be 
held  next  week.  Both  unions  are  seek¬ 
ing  a  five  day  week. 


2  MORE  STORES  RETURN 
TO  PRESS  COLUMNS 


Three  Largest  Pittsburgh  Retailers 
Still  Holdout*  in  Struggle  to 
Reduce  Advertising  Rates  — 
Chandler  Makes  Statement 


Two  more  stores  returned  to  the  ad¬ 
vertising  columns  of  the  Pittsburgh 
Press  this  week  with  their  regular 
schedules  at  the  1929  milline  rate,  which 
the  Press  is  maintaining  for  1930  and 
which  the  three  largest  department 
stores  in  Pittsburgh  are  trying  to  have 
reduced.  Campbells  and  Oppenheim,  and 
Collins  and  Co.  are  the  stores  which 
returned  this  week.  Boggs  and  Buhl  re¬ 
sumed  advertising  in  the  Scripps-How- 
ard  paper  last  week.  The  three  largest 
stores  and  the  remaining  members  of 
the  Retail  Merchants’  .Association  of 
Pittsburgh  are  still  holdouts. 

W.  G.  Chandler,  general  business  man¬ 
ager  of  the  Scripps-Howard  Newspapers, 
made  the  following  statement  to  Edito* 
&  Publisher: 

“While  two  more  meniliers  of  the 
Pittsburgh  Retail  Merchants’  Association 
have  resumed  advertising  in  the  Pitts¬ 
burgh  Press,  the  majority  of  the  11 
members  of  this  association  are  still 
withholding  their  advertising  in  their 
contention  for  a  reduced  rate  for  the 
three  largest  department  stores.” 

Commenting  on  the  value  of  mer¬ 
chants’  associations,  Mr.  Chandler  said: 

“Merchants’  associations,  like  publish¬ 
ers’  association,  are  excellent  and  even 
necessary  within  proper  limits.  They 
serve  a  splendid  purpose  in  interchange 
of  credit  information  and  the  elimination 
of  wasteful  competitive  practices.  It  is 
only  in  rare  instances  that  these  associa¬ 
tions  pass  their  rightful  and  lawfql 
limits  in  attempting  to  control  the  prices 
at  which  commodities  and  services  are 
bought  and  sold.” 


TRANSCRIBED  RADIO  SPEECH 


H.  M.  Kaltenborn  Takes  Down  King 
George’s  Speech,  Scoring  Beat 


The  Brooklyn  Daily  Ragle  this  week 
published  the  first  account  of  the  speech 
made  by  Ramsay  MacDonald,  Prime 
Minister  of  Great  Britain,  although  no 
copy  of  the  speech  had  been  received  in 
the  office  from  press  associations  or 
other  sources.  The  text  was  obtained 
in  nearly  complete  form  by  H.  M.  Kal¬ 
tenborn,  associate  editor  of  the  Eagle, 
who  listened  to  it  broadcast  at  his  home 
and  took  notes  on  it. 

Calling  his  office,  Mr.  Kaltenborn  told 
Editor  &  Publisher,  he  learned  no  copy 
of  the  speech  had  been  received.  Phone 
calls  to  Associated  Press  and  the  Na¬ 
tional  Broadcasting  Company  brought 
the  information  that  no  copies  or  reports 
of  the  speech  were  in  hand  at  those 
points,  Mr.  Kaltenborn  said.  The  text 
was  transcribed  from  Mr.  Kaltenborn’s 
notes  and  carried  by  the  Eagle  in  its 
Wall  Street  edition. 

Mr.  Kaltenborn  also  gave  his  paper 
the  text  of  King  George’s  early  morning 
address  in  this  manner,  making  it  pos¬ 
sible  to  put  it  in  type  before  copies  were 
received  from  the  press  associations. 


HOOTS  JOINS  ENQUIRER 

Walter  Hoots,  of  the  circulation  staff 
of  the  Chicago  Herald  and  Examiner, 
has  left  that  paper  to  become  circulation 
director  of  the  Cittcinnati  Enquirer.  He 
was  with  the  Herald  and  Examiner 
about  two  years,  coming  to  Chicago  from 
the  Baltimore  Sun,  where  he  had  charge 
of  city  circulation.  On  the  Herald  and 
Examiner  he  was  in  charge  of  home  de¬ 
livery  in  the  metropolitan  area.  Charles 
Staab,  Mr.  Hoots’  secretary,  will  con¬ 
tinue  in  that  capacity  in  Cincinnati. 


WILLIAMS  RETURNS 

Reginald  A.  F.  Williams,  business 
representative  in  New  York  for  the 
London  Daily  Mail  and  its  associated 
newspapers,  returneil  last  week  from 
England,  on  the  “Aquitania,”  after  a 
brief  visit  to  the  head  office. 
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OPTICIAN  BEGINS  $200,000  CAMPAIGN 
IN  FACE  OF  STOCK  MARKET  CRASH 

Inaugurates  Big>Space  Drive  for  Sole  Purpose  of  Selling  Eye 
Glasses — Post>Deflation  Period  the  Time  to  Put  on 
More  “Steam,”  He  Believes 

By  ROBERT  S.  MANN 


TJT/  HEX  falling  stock  prices  drew  the 
^  nation's  attention  to  a  slackening  in 
business  conditions  last  October,  the 
general  advice  of  advertising  men  was 
that  a  hard  pull  meant  it  was  time  to 
put  on  more  advertising  steam. 

Not  every  business  man  was  convinced, 
but  one  who  is  proving  it  for  himself  is 
M.  H.  Harris,  proprietor  of  a  chain  of 
nineteen  stores  in  Greater  New  York 
selling  nothing  but  eye-glasses.  He 
seized  the  opportunity  to  launch  an  ad¬ 
vertising  campaign  which  would  be  a 
record  breaker  in  size  for  an  optician  at 
any  time.  At  the  first  of  the  year  he 
again  increased  his  appropriation,  sign¬ 
ing  a  100,000-line  contract  with  one 
newspaper  and  mapping  out  a  total  1930 
campaign  of  at  least  350,000  lines  in  six 
evening  dailies  of  Greater  New  York. 

The  usual  advertising  of  opticians  is 
modest  in  size.  Possibly  the  typical 
advertisement  would  be  one  column  wide 
by  six  or  eight  inches  deep.  That  was 
the  usual  size  of  the  Harris  advertise¬ 
ments  up  to  about  three  months  ago. 
When  he  began  to  use  full  pages  in  New 
York  newspapers  to  advertise  eye-glasses 
alone,  he  startled  not  only  other  opti¬ 
cians,  but  advertising  men  in  many  parts 
of  the  country. 

So  far  as  is  known,  the  campaign  far 
overshadows  any  other  newspaper  adver¬ 
tising  effort  of  an  optician  anywhere.  It 
is  diagnosed  as  having  two  aims ;  first, 
to  increase  sales  volume  to  the  point 
where  the  effects  will  be  similar  to  those 
of  mass  production  in  a  factory;  second, 
to  give  the  Harris  stores  a  dominance 
in  their  field  that  will  be  retained  in 
periods  of  greater  commercial  activity. 

The  campaign  was  planned  in  advance 
of  the  financial  depression,  but  when  a 
slackening  in  business  was  heralded 
there  was  no  thought  of  abandoning  or 
reducing  the  advertising. 

“I  have  been  through  four  periods  of 
financial  depression,”  Mr.  Harris  told 
Editor  &  Publisher,  “and  in  every  one 
I  have  increased  my  advertising. 

“The  psychological  time  to  accelerate 
business  volume  is  the  time  when  the 
general  public  might  be  disposed  to  buy 
more  conservatively  in  all  lines.  That 
is  the  time  to  speed  up — to  increase  ad¬ 
vertising.  That's  the  time  when  the 
men  in  responsible  positions  should  put 
on  more  steam,  increase  their  sales 
efforts,  talk  to  the  public  in  bigger 
space.” 

In  undertaking  his  plunge  into  the  use 
of  big  space,  Mr.  Harris  estimates  that 
he  will  spend  most  of  his  profits  for  the 
year — unless  he  can  thereby  increase  his 
volume  of  sales  materially  beyond  the 
amount  of  business  he  did  in  1929.  To¬ 
day  he  contemplates  the  results  thus  far 
with  a  satisfied  smile. 

In  previous  years,  advertisements 
were  run  on  a  frequent  schedule,  but  in 
small  size.  Ninety  per  cent  of  them 
were  purely  institutional  in  nature — 
merely  urging  the  importance  of  proper 
care  of  the  eyes  and  proper  fitting  of 
glasses. 

Up  to  three  months  ago  the  chain’s 
advertising  linage  was  less  than  a  third 
of  what  it  is  now.  In  earlier  years  it 
had  been  still  less.  The  first  year’s 
appropriation  was  $1,000,  hack  in  1898, 
spent  in  newspapers  and  theater  pro¬ 
grams.  It  was  not  long  before  news¬ 
papers  became  the  only  kind  of  publica¬ 
tion  used. 

In  multiplying  the  linage  in  recent 
months,  Mr.  Harris  has  concentrated  on 
large  space,  from  three  full  columns  to 
a  whole  page.  He  quotes  advertising 
research  as  indicating  that  the  returns 
from  a  full  page  are  three  times  those 
from  a  half -page,  and  eight  times  those 
from  a  quarter-page.  At  that,  however, 
he  expects  to  have  l.SO  advertisements 
this  year  in  each  of  six  newspapers. 

Measured  in  money,  the  Harris  stores’ 


newspaper  advertising  will  reach  about 
$200,000  this  year,  against  $75,000  in 
1929.  Other  expenditures  will  make  the 
total  advertising  appropriation  about 
$250,000  this  year,  against  $100,000  last 


Full-page  copy  devoted  by  M.  H. 
Harris,  New  York  optician,  to  style 
appeal. 


year.  The  additional  amount  covers  the 
cost  of  a  series  of  letters  sent  to  custom¬ 
ers.  When  he  decided  to  increase  his 
advertising  effort,  Mr.  Harris  also 
doubled  his  mailing  force  and  set  up  a 
program  of  reaching  his  patrons  six 
times  a  year  instead  of  three  times. 

It  took  ideas  as  well  as  money,  how¬ 
ever,  to  launch  the  enlarged  campaign. 
One  important  change  consisted  in  shift¬ 
ing  emphasis  from  institutional  advertis¬ 
ing  to  merchandising.  In  the  new  scheme 
of  things,  about  one  advertisement  in 
three  is  general  in  nature,  while  the  two 
others  are  written  specifically  to  sell 
glasses.  They  quote  prices,  show  pic¬ 
tures,  and  emphasize  styles  in  glasses  as 
affecting  one’s  looks. 

The  question  of  style  is  important  in 
the  plan.  If  a  person  is  not  interested 
in  how  his  glasses  look  to  other  people, 
he  may  wear  a  single  pair  for  years. 
Perhaps  he  won’t  buy  a  new  pair  until 
he  breaks  his  old  ones.  He  probably  will 
wear  different  outfits  of  clothing  at  his 
office,  on  the  golf  links,  while  lounging 
at  home,  and  at  theatre  parties ;  but  he 
may  wear  the  same  pair  of  glasses  with 
them  all. 

Worse  still,  in  the  opinion  of  Mr.  Har¬ 
ris,  the  one  .and  only  pair  may  be  horn- 
rimmeil  spectacles — which  he  thinks  are 
practically  fatal  to  anyone’s  good  looks. 

Consequently  an  essential  part  of  the 
campaign  is  to  point  out  that  glasses  arc 
looked  at,  as  well  as  looked  through,  and 
that  a  kitnl  which  looks  well  on  one  per¬ 
son  may  not  be  becoming  to  another  face. 

The  proprietor  of  this  chain  which 
boasts  of  having  examined  250,000  pairs 
of  eyes  in  a  year,  and  of  having  served 
a  million  customers,  keeps  a  careful  hand 
on  the  copy  which  goes  into  his  purchases 
of  valuable  white  space.  He  personally 
approves  the  advertisements  before  they 
appear,  and  some  of  them  he  writes  him¬ 
self. 

Before  he  launched  the  enlarged 
campaign.  30  or  40  advertisements  were 
outlined  by  the  copy  and  service  depart¬ 
ment  of  the  .Vett’  York  Evening  Journal 
under  the  direction  of  Chester  B.  Fox. 
local  advertising  manager,  and  Ernest 
Hoftyzer,  who  helped  develop  the  ac¬ 
count  to  its  present  size. 

“I  dare  say  Mr.  Harris  is  the  first 
optician  in  the  country  to  sign  a  100,000- 
line  advertising  contract  with  one  news¬ 
paper.”  said  Fox  in  pointing  out  unusual 
features  in  the  campaign.  “His  enter¬ 


prise  is  being  watched  keenly  in  many 
quarters.  We  have  had  inquiries  here 
from  newspaper  men  in  other  cities  as 
to  how  an  optician  can  consistently  use 
full-page  advertisements.  Jewelers  and 
other  business  men  are  also  interested. 

“The  present  offers  an  unusual  oppor¬ 
tunity  to  business  men  with  the  courage 
to  take  the  step  Mr.  Harris  has  taken. 
The  man  who  will  pioneer  in  a  big  way 
in  advertising  during  a  time  like  the 
present,  will  dominate  his  field  when  busi¬ 
ness  again  sweeps  forward. 

“This  project  should  be  an  object  les¬ 
son  to  any  dealer  who  thinks  advertising 
is  the  first  place  for  retrenchment.” 


McEVILLY  HEADS  NEWS 
PHOTOGRAPHERS 


Elected  President  of  N.  Y.  Camera¬ 
men’s  Association  —  Twyman  and 
Lanza  Vice-Presidents  —  Plans 
Completed  for  Dance 


Martin  J.  McEvilly,  of  the  New 
York  Daily  News,  was  elected  president 
of  the  News  Photographers’  Association 
of  New  York, 
at  the  regular 
meeting  of  the 
group  last  week. 

Victor  Twyman, 
of  the  Sun,  and 
William  F.  War- 
necke,  of  the 
lYorld,  were 
named  first  and 
second  vice-pres¬ 
idents  r  e  s  p  e  c- 
tively.  Other  offi¬ 
cers  elected 
were:  William 
C.  Greene,  Eve¬ 
ning  World,  sec¬ 
retary  ;  Charles  Hoff,  Daily  Mirror, 
assistant  secretary ;  V’incent  Lopez,  Sun, 
marshal. 

The  new  board  of  directors  is  com¬ 
posed  of  Ralph  Morgan,  Pacific  &  At¬ 
lantic  Photos,  chairman;  Ellis  J.  Ed¬ 
munds,  NEA-Acme;  Samuel  Falk, 
Times;  Edward  McKevitt,  Journal;  Eu¬ 
gene  Cugnet,  Evening  Post;  Philip 
Irvine,  Daily  News;  and  William  Hoff, 
Daily  Mirror. 

Plans  for  the  first  annual  dance  of 
the  Photographers’  Association  to  be 
held  at  the  New  Yorker  Hotel,  Jan.  31, 
have  been  completed.  Vincent  Lopez 
and  his  orchestra  will  play  all  evening 
for  dancing  and  stars  from  night  clubs 
and  leading  Broadway  reviews  and 
musical  complies  have  promised  to  pro¬ 
vide  entertainment.  The  dance  will  be 
given  in  the  main  ball  room  of  the  new 
hotel  and  a  buffet  supper  will  be  served 
in  a  smaller  ball  room. 

.■\n  honorary  committee  of  columnists 
and  fc.ature  writers  of  local  newspapers 
was  appointed  this  week.  They  are : 
Heywood  Broun,  Telegram :  Paul  Gal- 
lico.  Daily  News;  R.  L.  fRube)  Gold¬ 
berg  and  O.  O.  McIntyre.  King  Features 
Syndicate ;  Rose  Pclswick,  Evening 
Journal;  Damon  Runyon,  American; 
Walter  Wincbell  and  Mark  Ilellinger, 
Mirror;  .Sidney  Rkolsky,  News;  Gilbert 
■Seldes,  Louis  Sobol  and  Ed  Sullivan, 
Gral'liir,  and  Fannie  Hurst. 


NO  WINGS  FOR  WINCHELL’ 

A  columnist  may  think  be  deserves 
Heaven  as  his  eternal  reward  but  there 
are  a  lot  of  people  who  think  otherwi.se. 
Walter  Winchell,  of  the  A’cw>  York 
Daily  Mirror,  found  this  out  when  he 
wrote  a  column  giving  many  reasons 
why  he  thought  he  should  go  to 
Heaven.  He  invited  readers  to  tell,  if 
they  thought  he  de.served  a  hotter  cli¬ 
mate.  Three  hundred  persons  wrote  to 
him  in  three  days  and  gave  a  wide 
variety  of  oninions  concerning  Winchell’s 
fitness  for  Hell.  He  published  a  group 
of  the  more  interesting  ones  in  his 
column  this  week. 


JOINS  SELECT  LIST 

The  Monessen  (Pa.)  Indepetuicnt  has 
joined  the  Pennsylvania  Select  List,  and 
will  be  represented  in  the  national  adver¬ 
tising  field  by  Fred  Kimball.  Inc. 


WRITER’S  contract 
DEFINED  BY  COURT 

Profit-Sharing  Agreement  U  HeU  to 
Be  One  of  Employment  Rather 
Than  of  Partnerohip  ia 
Syndicate 


A  definition  of  the  status  of  a  feahir. 
writer  holding  a  profit-sharing  conui 
with  a  syndicate  is  given  in  a  ruling 
cently  handed  down  by  Justice  ShiauL 
in  the  City  Court  of  New  York  comm 
denying  a  motion  of  the  United  Feature 
Syndicate  to  dismiss  the  complaint  of 
Anna  Bogenholm  Sloane.  Miss  Sloane 
entered  suit  against  the  syndicate  Sew 
14,  1929,  asking  $3,000  damages.  ^ 

The  plaintiff,  a  writer,  agreed  whh 
the  defendant  to  proceed  to  the  Orient 
at  her  own  expense,  and  while  there  to 
write,  prepare  and  forward  to  the  de¬ 
fendant  certain  articles,  sketches  and 
interviews  under  designated  heading? 
which  the  defendant  was  to  syndicate 
and  have  published. 

For  such  services  the  plaintiff  was  to 
receive  50  per  cent  of  the  gross  proceeds 
of  such  syndication  and  publication.  The 
defendant  was  to  render  to  the  plaintig 
statements  of  account  between  the  firs; 
and  tenth  of  each  month  following  the 
date  of  first  publication  and  to  remit  at 
such  times  all  sums  of  money  due  to 
the  plaintiff. 

Action  was  brought  on  the  groum; 
that  the  United  Feature  SyMkate 
wrongfully  terminated  the  agreemoi; 
and  as  a  consequence  the  plaintiff  sus¬ 
tained  damage,  consisting,  among  other 
things,  of  moneys  expended  for  travel¬ 
ing  and  living  expenses. 

To  find  authority  to  deny  the  motior, 
to  dismiss  the  complaint  on  the  grouiK! 
that  the  action  is  one  of  equity  auc 
hence  the  City  Court  has  no  jurisdietk*. 
Justice  Shientag  went  back  into  the  his¬ 
tory  of  equity  jurisdiction  as  far  as  the 
thirteenth  century. 

He  concluded : 

“In  the  instant  case  it  is  clear  that 
the  parties  were  not  in  any  sense  pan- 
ners.  An  agreement  to  share  in  die 
gross  profits  merely  as  a  basis  of  con- 
pensation  is  not  a  partnership:  it  is  nc; 
a  joint  venture  in  the  technical  sense  oi 
that  term ;  it  is  solely  a  contract  oi 
employment. 

“An  employe  who  works  for  a  per¬ 
centage  of  the  profits  of  an  enterpri<f 
whether  gross  or  net,  is  in  a  certar 
sense*  engaged  in  a  joint  venture  witr 
his  employer.  What  he  will  receive,  i: 
anything,  depends  upon  the  success  oi 
the  enterprise.  He  has  no  interest.  ho»- 
ever,  in  the  property  of  the  enterpra 
His  only  interest  is  in  the  profits,  W 
that  solely  by  way  of  compensation  w 
his  services.  The  relationship  betwee 
him  and  his  employer  is  legal  rathe; 
than  equitable  in  its  nature.  If  out  oi 
such  legal  relationship  there  arises ) 
claim  of  fraudulent  dealing  or  miscir 
duct  of  one  of  the  parties,  for  wh'- 
there  is  no  adequate  remedy  at  Iw.  i 
different  situation  may  be  presented 

“The  question  of  equity  juri^kfi' 
in  that  event  would  be  determined,  wi 
by  the  relationship  of  the  parties  per  * 
hut  by  the  nature  of  the  contrart^ 
character  of  the  misconduct  and  the  ^ 
(juacy  of  the  remedy  at  law  therttw 
The  contract  in  this  ca.se  is  one  of  er 
ployment ;  the  only  claim  is  for  n»cr 
had  and  received  and  for 
contract,  for  which  there  is  an  acW'- 
remedy  at  law.  The  motion 
the  complaint  for  want  of  jurisdiction 
denied.” 


&  A.  OPENS  MIAMI  BRANCH 

.\  new  branch  office  was  ^ 

?ek  at  Miami,  Fla.,  by  PaciW 
otic  Photo  Service.  Gustave  Rich™ 
rmerly  with  Wide  j 

licago  and  International  New-  , 
ew  York,  is  in  charge.  The  oftict 
active  onlv  in  the  ^ 

eillv,  P.  &  A.  -society  photo*^ 
cen'tly  left  for  Palm  Beach  to 
:  winter  season,  and  .Arthur 
covering  St.  Petersburg. 
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nuTPUr  OF  NEWSPRINT 
8.6%  IN  YEAR 


COAST  PUBLISHER  TAKES  STATE  OFFICE 


BRISBANE  IN  TRIBUTE 
TO  OLD  PRINTERS 


*14  to 
ler 


featurt 
ontraa 
•ng  rt- 

hientag 
count). 
Feature 
lint  of 
Sloane 
e  Sept. 

d  with 
Orient 
Itere  to 
the  de¬ 
es  and 
eading> 
Tidicate 

was  to 
iroceed> 
m.  Jhe 
plaintiS 
he  firr. 
ing  the 
■emit  at 
due  to 

grouth; 
indicate 
reenieiit 
lif!  sus- 
g  other 
travel- 

motior. 

ground 
lity  ^ 
sdiction. 
the  hi<- 
r  as  the 


ear  that 
ise  par- 
in  die 
of  COE- 
it  is  net 
sense  oi 
tract  oi 

■  a  pr- 
iterpri^ 
cerla;- 
ire  wit: 
ceive,  ii 
ccess  oi 
;st,  ho» 
iterprist 
ifits,  »d 
ilion  lot 
betwee- 
il  ratL 
f  out  oi 
arises  i 
miscfC' 
)r  whtci 
it  law.i 
ented. 
risdictr 
ined,  t 
ts  per# 
tract  t!t! 
theade 
thereto' 
e  of  er 
)r  moK" 
:h  of 
ad^" 
0  disEtt' 
dictioe  < 


[RANCH 

icned  b* 
Sc  i  A‘ 
Rickarih 
icture* 
wsrtd  J 

office 

ter. 

tografhe' 

to 

Clfe' 


1929  U.  S.  Production  Drop*  1.8% 
Wbil*  tfi*  Cwnwdian  Total  Climb* 
,46%_Mill*  Worked  at  85% 
Capacity  in  Dec. 


Production  in  Canada  during  Decem- 
hrr  1929  amounted  to  230,008  tons  and 
^Inments  to  234,100  tons,  according  to 
Sics  supplied  by  the  News  Pr  nt 
S  Bure^  in  ks  Jan.  15  bulletin. 
Production  in  the .  United  States  was 
112583  tons  and  shipments  117,131  tOTS, 
dicing  a  total  United  States  and  Ca¬ 
nadian  news  print  production  of  34^591 
tons  and  shipments  of  351,231  tons.  Dur- 
ine  December,  21,123  tons  of  news  print 
were  made  in  Newfoundland  and  1,277 
tons  in  .Mexico,  so  that  the  total  North 
production  for  tlic  montii 
amounted  to  361,991  tons. 

hdding  to  the  production  of  the  regu¬ 
lar  news  print  mills  reporting  monthly 
throughout  the  year,  the  small  amount 
made  by  mills  whose  prorluct  is  chiefly 
other  grades,  the  total  North  American 
output  of  news  print  paper  in  1929  was 
4.^5,283  tons,  of  which  2,728,827  tons 
was  made  in  Canada,  1.392,276  tons  in 
the  United  States,  255,500  tons  in  New¬ 
foundland  and  18,680  tons  in  Mexico. 
The  Canadian  output  was  14.6  per  cent 
more  than  in  1928,  that  in  the  United 
States  1.8  per  cent  less,  with  a  gain  of 
10.7  per  cent  in  Newfoundland  and  10 
per  cent  in  Mexico,  making  a  total  con¬ 
tinental  increase  of  348,883  tons,  or  8.6 
per  cent. 

During  December  the  Canadian  mills 
operated  at  85.6  per  cent  of  rated 
capacity,  the  United  States  mills  at  79.9 
and  Newfoundland  mills  at  107.2  per  cent. 
Stocks  of  news  print  paper  at  Canadian 
mills  totalled  24,946  tons  at  the  end  of 
December  and  at  United  States  mills 
19,023  tons,  making  a  combined  total  of 
4.1,900  tons  which  was  equivalent  to  2.7 
days'  average  production. 

CANADIAN  MILLS 


PRODUCTION  SltlPMEXTS 

Actual  Tons  Tons  Per  Mill 
Per  Month  Month 
2.14.100 

2.722.. tRl 
2,399,0.10 
2,062.749 
1,878.746 

1.. 52.5.1.50 
1,344.757 
1.257.521 
1.087.572 


Stocks 

24.946 

24.946 
19.1.39 
38.117 
14,345 
18.414 
21.954 
15.123 

7.573 


lW9-Dfc .  230.008 

12  months.  2.728,827 

1925- 12  months..  2.381.102 

1927- 12  months..  2.086.949 

1926- 12  months. .  1,881.737 

1925— 12  months..  1,522.217 
1924—12  months..  1.352,994 
192.1— 12  months..  1.266.232 

1922— 12  months..  1.081.916 

UNTED  STATES  MILLS 

1929-Dec .  112.583  117,131 

12  months..  1,.192,276  1.409.239 

1928- 12  months..  1.417,572  1,399,425 

1927- 12  months..  1,485.495  1.474.521 

1926— 12  months..  1,684,218  1,684.790 

I9L5_12  months..  1,5.30,318  1.534,345 

12  months..  1,481.425  1,480.819 

1923- 12  months..  1.485.000  1,477.332  ;;.i. 

1922—12  months..  1,447.688  1.452,414  19,208 

STATES  AND  CANADIAN  MILLS 

’■’“Hr* .  342.591  351.231  43,969 

12  months..  4.121.10.3 
’’28—12  months..  3.798.674 
’‘J-12  months..  3,572,444 
926—12  months..  3.565,955 
12  months..  3.052.535 
i'<24— 12  months..  2  R3a4to 


4,131,620 

3.798.455 

3.537.270 

3.56.3,536 

3,059,495 


19.02,3 

19,023 

34.469 

20,877 

12,030 

16.238 

2.3.757 

23.669 


43,969 

53,608 

58.994 

26.375 

34,652 


o;1~  5  months..  2.8,34.419  2.825.576  45,711 
9.3— 12  months..  2,751,2.32  2.734.853  .38.792 
9 - 12  months..  2,529,604  2,539,986  26,781 


expand  journalism  course 


PeniitylTaiiia  State  College  Appr 
Four- Year  Curriculum 

curriculum  in  journalism  has 
proved  by  the  trustees  of  the  1 
'•  'l"'®,  College  in  establi 

work  of  this  character  as  a  regula 
Wrtment  of  the  college.  The  compl 
01  four  years’  work  will  lead  to  : 
gftt  of  bachelor  of  arts. 

Instruction  in  journalism,  originall 
‘'’c  work  in  the  Er 
expanded  com 

with  curriculum  was 

Penn  1  of  a  committee  o 

^nsvlvania  Newspaper  Publishers 
Arnong  those  on  this  cor 
Wtl'  T-  publisher  o 

F  of  the  Philadelphia  Buh 

(frrralhn  Sweeny,  publisher  of 

publisher  of  the  Wilkes- 1 
x^s-Uadcr:  Col.  Clarence  T.  S 


Charles  A.  'Whitmore,  ro-owner  of  the  Visalia  (Cal.)  Times-Delta,  is  a  firm 
believer  in  large  families  for  newspaper  publishers.  His  own  family,  from 
left  to  right;  Margaret,  12;  Mary  Elizabeth.  20;  Wayte,  23;  Mrs.  Richard 
Hyde,  24.  Below,  Caroline,  5,  and  Charles  Abbott,  Jr.,  3. 


CHARLES  A.  WHITMORE,  co¬ 
owner  of  the  Visalia  (Cal.)  Times- 
Delta  and  formerly  private  secretary  to 
Governor  C.  C.  Young  of  California,  has 
been  appointed  state  building  and  loan 
commissioner. 

Whitmore’s  public  service  dates  back 
to  1915,  when  he  served  on  the  State 
Board  of  Education  until  1918  during 
the  administration  of  Governor  Hiram 
W.  Johnson.  From  1918  to  1922  he  was 
a  member  of  the  State  Highway  Com¬ 
mission.  With  the  election  of  Governor 
Young,  Whitmore  was  named  state 
printer  in  1927,  resigning  in  October  of 
that  year  to  become  the  executive’s  pri¬ 
vate  secretary. 

In  his  new  position  as  building  and 
loan  commissioner,  Whitmore  has  the 
task  of  regulating  companies  with  total 
resources  of  more  than  $500,000,000  in 
California.  His  home  will  be  in  Los 
Angeles. 


Born  in  Cadallac,  Mich.,  Whitmore 
came  with  his  parents  to  California  in  the 
90’s,  settling  in  San  Bernardino.  Here 
he  obtained  his  early  education,  graduat¬ 
ing  from  High  School,  studying  mechan¬ 
ical  arts  at  the  Agricultural  (College  of 
Las  Cruces,  New  Mexico,  and  later  at- 
teiKling  Stanford  University  in  Cali¬ 
fornia. 

_  After  aiding  his  father  in  the  establish¬ 
ment  and  operation  of  the  Oxnard 
Courier,  Whitmore  ran  the  paper  for 
three  years  following  his  father’s  death. 
In  1907  he  went  to  Visalia  to  become 
office  manager  of  the  Pacific  Sugar  Com¬ 
pany.  Soon  thereafter,  he  bought  the 
Visalia  Delta,  which  he  merged  in  1928 
with  the  morning  paper,  the  Visalia 
Tones,  owned  by  Homer  Maddox.  The 
paper  is  now  being  published  as  the 
Visalia  Times-Delta,  under  joint  owner¬ 
ship  of  the  two  men. 


managing  editor  of  the  Allentown  Morn¬ 
ing  Call;  A.  E.  McCullough,  managing 
editor  of  the  Lancaster  N cies-J ournal ; 
I).  N.  Slop,  publisher  of  the  Altoona 
Mirror;  B.  R.  Gardner,  publisher  of  the 
.Montrose  Independent-\Kepublican;  W. 
H.  Hardy.  Williamsport,  manager  of  the 
association,  and  A.  W.  Fell,  Williams¬ 
port,  past  manager. 

W.  F.  Gibbons,  associate  professor  of 
English,  will  be  acting  head  of  the  new 
department. 


SHIELDED  ILL  BANKER 

When  the  general  manager  of  the 
Westmoreland  Coal  Company  and  presi¬ 
dent  of  the  Irwin  (Pa)  Savings  and 
Trust  Company  was  seriously  ill  and 
not  expected  to  live  the  Jeannette  (Pa.) 
Nc7vs-Dispatch  made  over  page  one  of 
its  evening  crlition  three  different  days 
when  the  regular  edition  carried  a  story 
of  the  arrest  of  the  treasurer  of  the 
bank,  on  charges  of  embezzlement  The 
bank  president  was  a  close  friend  of 
the  treasurer  whom  he  had  many  times 
befriended  and  it  was  feared  that  knowl¬ 
edge  of  his  friend’s  trouble  might  prove 
fatal.  The  single  paper  with  the  story 
deleted  was  delivered  by  special  mes¬ 
senger  to  the  president’s  home 


BROADCASTING  BANNED 

On  the  ground  that  it  interferes  with 
attendance  at  the  games,  radio  broad¬ 
casting  of  Texas  League  baseball  games 
this  year  was  forbidden  by  vote  of  the 
club  owners  meeting  in  Houston  re- 
ccntlv. 


A.  F.  A.  PICKS  WASHINGTON 


Ailverti*ing  Club*  to  Meet  in  Capital, 
May  18-21 

The  Advertising  Federation  of  Amer¬ 
ica  has  selected  Washington,  D.  C., 
as  the  place  for  its  1930  convention  city, 
according  to  announcement  issued  by 
C.  C.  Younggreen  of  Milwaukee,  presi¬ 
dent  of  the  Federation,  following  a  meet¬ 
ing  of  the  Board  of  directors. 

The  dates  arc  May  18  to  21  inclu¬ 
sive.  It  will  be  the  twenty-sixth  annual 
convention  of  the  group. 


ANNOUNCES  SENATE  CANDIDACY 

P.  I..  Howard,  of  the  editorial  staff 
of  the  Chicago  Daily  Illustrated  Times, 
has  announced  his  candidacy  for  the  Re¬ 
publican  nomination  for  state  senator. 
He  has  been  in  the  newspaper  business 
for  more  than  twenty  years,  writing 
about  politicians  and  public  officials,  and 
for  ten  years  he  has  been  assigned  to 
the  federal  courts  and  local  branches  of 
the  Department  of  Justice.  He  was  for 
several  years  on  the  staff  of  the  old 
Chicago  Daily  Journal. 


HOLDS  OLD  TIMERS’  NIGHT 

Old  Timers’  Night  was  to  be  held  by 
the  Newspaper  Club  of  New  York, 
Saturday,  Jan.  25,  in  the  North  Ball 
Room  of  the  Hotel  Astor.  Entertain¬ 
ment,  dancing  and  a  buffet  supper  were 
planned  as  features  of  the  evening. 
Louis  W.  Fehr,  of  the  New  York  Even¬ 
ing  Journal,  president  oi  the  Newspaper 
Club  was  in  charge  of  the  affair. 


Editor,  in  Me**age  to  Old-Time 
Printer*’  A**n.  of  Chicago,  Say* 
Romance  Ha*  Gone  Out  of 
New*paper  Work 


More  than  1,(K)0  printers  and  their 
guests  attended  the  45th  annual  reunion 
and  banquet  of  the  Old  Time  Printers' 
Association  of  Chicago  Jan.  18,  at  the 
Stevens  Hotel.  The  occasion  marked 
the  224th  anniversary  of  the  birth  of 
Benjamin  Franklin. 

Arthur  Brisbane,  in  a  message  read 
at  the  banquet,  declared  that  the 
romance  seems  gone  out  of  new.spaper 
work.  He  recalled  the  days  when  print¬ 
ers  were  the  gixid  Samaritans  of  the 
young  reporter  and  editor.  Mr.  Bris¬ 
bane’s  message,  expressing  regret  at  not 
Ijcing  able  to  be  present,  was  addres.sed 
to  Herman  Black,  publisher  of  the  Chi¬ 
cago  Evening  American. 

"The  old-fashioned  printers  are  the 
real  newspaper  men,’’  said  Mr.  Brisbane. 
"Many  a  young  reporter  and  editor  has 
been  saved  from  disaster  in  his  early 
days  by  printers  automatically  correcting 
his  bad  copy  and  poor  English. 

".Marvelous  is  the  patience  that  the 
printers  used  to  show  in  old  days  before 
typewriters.  They  had  to  read  hand¬ 
writing  of  every  kind  and  usually  writ¬ 
ing  done  in  a  hurry. 

"The  old  printers  in  the  Ne7<'  York 
.'iun  office,  under  Charles  A.  Dana,  4() 
years  ago  this  month,  established  as  a 
friendly  joke  a  fund.  Each  man  that 
set  up  a  piece  of  my  copy  was  to  drop 
in  five  cents.  .\nd  after  a  certain  length 
of  time  the  total  receipts  were  to  go  to 
anybody  that  came  downstairs  and  killed 
me.  I  used  to  write  with  a  hard  lead 
pencil  on  yellow  paper  supplied  free  by 
the  office.  How  the  printers  made  "ut 
the  copy  written,  some  times  2,000  words 
an  hour.  I  can’t  imagine. 

“In  addition  to  helping  young  news¬ 
paper  men  in  their  careers,  the  printers 
have  supplied,  as  everybody  knows,  many 
of  the  very  best  editors  and  most  suc¬ 
cessful. 

"The  days  are  gone  when  a  man  1h-- 
gan  as  a  printer’s  devil,  worked  at  the 
case  and  finally  became  editor.  In  these 
days,  a  boy  inherits  a  newsp.aper  from 
his  rich  parents  and  attends  to  it  if  it 
isn’t  too  much  of  a  bore.  Or  a  financier 
takes  over  a  paper,  when  the  man  who 
made  it  is  gone. 

I  worked  with  printers  and  editors,  in 
the  days  before  there  were  telephones, 
taxicabs,  subways  or  elevated  railroads. 
The  romance  seems  gone  out  of  news¬ 
paper  work.  This,  of  course,  comes 
from  one  who  belongs  to  the  ‘old  timers' 
from  every  point  of  view.  I  suppose  the 
men  that  carved  hieroglyphics  on  I'gyp- 
tian  monuments  said  ‘Komance  is  gone' 
when  the  Phoenician  alphabet  came  in. 

“Will  you  please  tell  the  printers  that 
I  wish  I  could  be  with  them  ?  I  should 
have  seen  the  faces  of  typical  American 
citizens,  and  of  intelligctit,  thought fttl 
men." 

Representatives  of  Chicago  newspapers 
at  the  speakers’  table  for  the  banquet  in- 
ehidcd  Homer  (luck,  piihlislter,  Herald 
and  Examiner;  James  P.  Picket,  manag¬ 
ing  editor,  Et'cning  American;  S.  E. 
Thomason,  publisher.  Daily  Illustrated 
Times;  E.  M.  Antrim,  the  Tribune; 
Thomas  .\.  .Snyder,  Journal  of  Com¬ 
merce  and  C.  V.  Merrill,  the  Daily 

Nc7VS. 

Officers  of  the  Old  Time  Printers’  As¬ 
sociation  arc  Joseph  H.  Ewing,  presi¬ 
dent  ;  Frederick  Dunham,  vice-president ; 
Clara  1.  Shepard,  treasurer,  and  Mark  I.. 
Crawford,  secretary. 

BUSINESS  MANAGER  NAMED 

J.  S.  Young  has  joined  the  Sioux  City 
(la.)  Tribune  as  business  manager,  fill¬ 
ing  the  position  left  vacant  by  the  death 
of  A.  T.  Zeller.  Mr.  Young  served  the 
Cedar  Rapids  (la.)  Gazette  for  14  years 
in  a  similar  caitacity.  Previous  to  this 
he  was  manager  of  the  classified  adver¬ 
tising  department  of  the  Indianapolis 
News. 
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BLOCKS  ANTI-UTILITY  ' 
PUBLICITY  INQUIRY  1 

Commiasioner  McCulloch  Bars  From 
Record  96  Exhibits  Offered  By  | 
Utility  Counsel  in  Props*  ^ 

(anda  Investigation 

By  George  H.  Manning 
K'ajhington  Correspondent,  Editos  &  Pusushes 
Washington,  D.  C.,  Jan.  21. — Efforts 
of  utility  associations  to  require  the  Fed¬ 
eral  Trade  Commission  to  go  into  the 
propaganda  activities  of  organizations 
advocating  public  ownership  of  public 
utilities  were  blocked  by  Commissioner 
Edgar  A.  McCulloch  on  the  final  day  of 
the  utilities’  presentation  of  their  de¬ 
fense. 

Commissioner  McCulloch  permitted 
Bernard  F.  Weadock,  special  counsel  for 
the  utility  associations,  to  put  into  the 
record  a  list  of  these  organizations  with 
a  summary  showing  their  activities  as 
evidence  of  the  stand  of  the  utilities  that 
their  publicity  work  was  undertaken  in 
self-defense  after  propaganda  was  started 
against  them.  He  refused,  however,  to 
admit  the  96  exhibits  offered  by  Wea¬ 
dock,  insisting  that  the  Senate  resolution 
empowered  the  commission  to  investigate 
only  the  propaganda  of  public  utility 
companies  and  organizations.  He  pointed 
out  that  to  admit  these  exhibits  would  in 
effect  require  the  commission  to  investi¬ 
gate  the  organizations  opposed  to  pri¬ 
vate  ownership  of  public  utilities  and  to 
allow  these  organizations  to  present  their 
defense,  taking  the  investigation  far  out 
of  its  original  purpose. 

The  ruling  precipitated  a  sharp  inter¬ 
change  between  Commissioner  McClu- 
loch,  and  when  the  commissioner  ordered 
the  reporter  to  cease  taking  notes  on 
Weadock’s  statements,  both  remained  si¬ 
lent  for  some  time  before  the  proceedings 
could  go  on. 

The  organizations  listed  by  Weadock 
as  carrying  on  organized  propaganda 
against  the  utilities  through  the  news¬ 
papers,  the  schools,  and  other  agencies 
were  the  League  for  Industrial  Democ¬ 
racy,  the  Public  Ownership  League,  the 
National  Popular  Government  League, 
and  the  People’s  I^egislative  Service. 
These  organizations.  Weadock  said, 
operate  through  interlocking  directorates 
“toward  common  action  and  a  common 
goal.’’ 

After  reconsidering  and  striking  out 
two  of  the  items  listed,  the  commissioner 
allowed  a  summary  of  the  activities  of 
these  organizations  put  into  the  record. 
This  summary  was  presented  to  show 
that  for  ten  years  the  utilities  have  been 
subjected  to  attacks  by  these  organiza¬ 
tions. 

Photostats  of  the  96  exhibits  were  dis¬ 
tributed  by  the  Joint  Committee  of  No¬ 
tional  Utility  Association  to  newspaper 
correspondents  along  with  the  5-page 
summary  of  the  activities  of  these  or¬ 
ganizations.  These  photostats  consisted 
of  stories  from  newspapers,  letters,  bulle¬ 
tins,  and  other  material  about  or  from 
the  organizations  concerned. 

One  of  these  photostats  was  of  the 
ninth  annual  report  of  the  Public  Owner¬ 
ship  League,  including  a  statement  that 
it  had  “enlisted  daily  newspapers — (1) 
the  Sacramento  Bee;  (2)  Portland 
(Ore.)  Examiner;  (3)  I^s  Angeles 
Examiner;  (4)  Detroit  Daily  Nezes.” 

Another  was  of  a  sheet  apparently  is¬ 
sued  by  the  National  Popular  Govern¬ 
ment  League,  labeled  “Why  We  Do  Not 
Publish  a  Magazine’’  and  sub-titled  “Sam¬ 
ples  of  Publicity  Given  Our  Bulletins, 
Forums,  Etc.”  This  reproduced  stories 
from  numerous  newspapers  and  press  as- 
swations,  and  stated  that  the  combined 
circulation  of  the  newspapers  which  had 
used  the  stories  reproduced  on  the  page 
amount^  to  822,000  and  the  combined 
circulation  of  the  papers  served  by  the 
press  associations  and  s>'ndicates  carry¬ 
ing  the  publicity  was  3,760,000,  or  a  total 


reveal  its  source.  In  fact  the  name  of 
the  National  Popular  Government  League 
had  been  circled  in  practically  every 
story  reproduced. 

The  Federal  Trade  Commission  closed 
the  publicity  phase  of  the  public  utility 
investigation  on  January  18,  and  will  be¬ 
gin  tbe  financial  phase  on  February  4. 
When  officials  of  individual  companies 
are  called  to  tell  of  their  financial  opera¬ 
tions,  they  will  be  asked  about  the  propa¬ 
ganda  work  of  their  companies. 

N.Y.  MIRROR  OPERATING 
IN  COMPLETED  PLANT 

New  Building  in  Grand  Central  Zone 
Formally  Opened  This  Week — 
Straight  Line  System  Through¬ 
out  Speeds  Production 

The  new  plant  of  the  New  York 
Daily  Mirror,  morning  tabloid,  published 
by  A.  J.  Kobler,  was  declared  formally 
opened  this  week.  The  paper  has  been 
published  from  the  17-story  home  on 
East  45th  Street  for  several  weeks,  but 


LEGISLATORS  ANGRY  AT  PRESS 

Maine  Delegation  Express  Disap¬ 
proval  of  Newspapers 

Two  of  the  six  members  of  tlie  Maine 
Congressional  delegation  are  angry  at  the 
press,  according  to  a  report  from  Wash¬ 
ington  this  week. 

The  junior  Senator,  Arthur  R.  (jould, 
picturesque  and  ungrammatical  lumber¬ 
man  and  power  and  railroad  millionaire 
has  boycotted  the  Washington  correspond¬ 
ents  ever  since  they  reported  verbatim  his 
defense  of  Senator  Hiram  Bingham’s  con¬ 
nection  with  lobbying  activities.  Senator 
Gould  said,  “He  made  a  fair  and  square 
statement  of  what  he  done  and  why  he 
done  it.” 

But  Senator  Gould’s  boycott  incon¬ 
venienced  nobody  but  the  correspondents 
of  Maine  newspapers  until  he  became,  be¬ 
cause  of  seniority,  chairman  of  the  Senate 
Committee  on  Immigration.  Then,  when 
some  important  and  controversial  im¬ 
migration  bills  were  introduced,  a  press 
association  correspondent  sent  in  to  ask 
him  to  come  off  the  Senate  floor  for  an 
interview  on  immigration. 

“Tell  him,”  Senator  Gould  told  the 


formal  opening  has  awaited  completion  messenger,  “that  I  don’t  want  to  be  inter- 


of  several  mechanical  details. 

,  A  feature  of  the  plant  is  the  straight 
line  production  system  upon  which  it 
operates.  The  latest  modern  mechanical 


viewed  by  the  press  papers  because  I 
never  got  no  satisfaction  out  of  being  in¬ 
terviewed  by  the  press  papers.” 

Representative  Carroll  L.  Beedy  of 


conveniences  have  been  installed  through-  Portland  would  go  even  further.  He  does 


The  Mirror  occupies  the  basement, 
street  floor  and  first  and  fourth  floors 
with  other  small  offices  on  various  floors. 
The  business  and  advertising  departments 
and  the  offices  of  Mr.  Kobler  and  George 
D’Utassy,  treasurer,  are  on  the  fourth 
floor. 

The  second  floor  is  divided  between 
the  editorial  department  and  the  compos¬ 
ing  room.  The  copy  desk  is  so  located 
that  it  is  directly  connected* with  the 
copy  hook  in  the  comiiosing  room  by 
means  of  a  window  in  the  dividing  wall 
between  the  city  and  composing  rooms. 
The  large  local  room  is  flanked  by  the 
private  offices  of  Emile  Gauvreau,  editor 
of  the  tabloid  and  the  daily’s  staff  of 
feature  writers. 

The  composing  room  with  its  battery 
of  20  typesetting  machines  is  directly  in 
back  of  the  editorial  department.  The 
mat-making  machines  are  located  at  the 
rear  of  this  room  and  are  connected  by 
a  chute  with  the  stereotype  department 
^low.  Mats  are  shot  down  to  the  cast¬ 
ing  machines  on  the  street  level  floor 
and  the  completed  plates  are  carried  on 
a  miniature  railway  to  their  spots  on 
the  presses. 

Three  double  octuple  Hoe  presses  with 
a  capacity  of  1,000,000  papers  are  also 
located  on  the  street  floor.  The  press 
room  foreman  has  a  glass  enclosed  office 
on  the  street  front  of  the  building. 

A  large  space  for  paper  storage  is  in¬ 
cluded  in  the  basement  and  is  located 
directly  beneath  the  presses.  Delivery  of 
paper  rolls  from  trucks  direct  to  this 
store  room  is  facilitated  by  a  short  ramp 
admitting  trucks  into  the  building  and 
a  delivery  chute  into  the  storage  space. 
The  press  foundations  run  down  into  the 
basement  and  open  structural  work  un¬ 
derneath  them  permits  the  hoisting  of 
rolls  from  the  store  room  straight  up  to 
the  machines. 

The  mail  room,  next  to  the  press  room 
on  the  first  floor,  is  equipped  with  mod¬ 
ern  wire  bundling  machines. 

The  building  is  faced  with  copper  for 
two  stories  and  the  lower  trimmings  are 
granite  merging  into  limestone  and  light 
brown  brick  on  the  upper  stories.  'The 
lobby  walls  are  marble-faced  and  ham¬ 
mered  bronze  doors  give  access  to  the 
high  speed  elevators. 

Among  the  tenants  of  the  Mirror 
building  are  International  News  Photos 
and  King  Features  Syndicate. 

KING  MEN  ON  VACATION 

Joseph  V.  Connolly,  general  manager 


not  refuse  to  see  correspondents,  but  he 
thinks  there  ought  to  l>e  a  law  against 
newspapers,  anyhow. 

“If  I  had  my  way,”  he  told  one  corre¬ 
spondent,  “nobody  would  be  allowed  to 
publish  a  newspaper  in  the  United  States. 
They  spread  more  misinformation  and 
cause  more  trouble  than  anything  else. 
They  will  min  this  country  yet.” 

JUDGE  UPHOLDS  REPORTERS 

Judge  Webster  Thayer,  the  presiding 
justice  at  the  trial  in  Boston  of  the  Sacco 
and  Venzetti  cases,  instructed  court  offi¬ 
cers  in  the  Superior  court  at  Worcester, 
Mass.,  last  week,  never  to  bar  newspaper¬ 
men  from  his  court.  The  occasion  for 
such  an  order  came  when  the  court  re¬ 
porters  complained  that  they  had  not  been 
allowed  to  enter  the  court  nxim  while 
the  judge  was  charging  a  jury.  'The 
courts  belong  to  the  public  and  they 
sliould  be  allowed  to  know  what  goes  on 
in  them  at  all  times.  Judge  Thayer  said. 

DAILY  PRESENTS  CUP 

W.  G.  Yeager,  Rowan  county  farm 
agent,  recently  won  the  silver  loving 
cup  offered  by  the  Charlotte  (N.  C.) 
Obseri’er  to  the  farm  or  home  agent  in 
North  Carolina  presenting  the  best  dis¬ 
play  of  farm  and  home  news  in  local 
or  outside  jiapers  on  agricultural  sub¬ 
jects. 

NEW  HOE  ADDITION 

R.  Hoe  &  Co.,  Inc.,  is  building  a 
three-story  addition  to  its  new  plant 
in  New  York  at  138th  street  and  East 
River.  It  is  to  be  completed  by 
March  1. 


WRIT  STAYS  LAVARRF 
STOCK  transfer 

Supertedea*  Order  by  U.  S.  Court  R«. 
turn*  Hall-  LaVarre  Ca*e  to  Sept.  30 

Statue,  if  LaVarre  PoeU  1100,000 
Management  Guarantee 

a  writ  of  supersedeas  to 
Wi  h^  J-  LaVarre.  South 
publisher,  by  the  United  States  Circuit 
Court  of  Appeals,  Saturday,  Jaa  18. 
staying  the  order  of  Federal  Judge 
Bascom  S.  Deaver  at  Macon,  Ga  to 
transfer  the  stock  of  the  four  Hall- 
I^varre  newspapers  to  J.  T.  Webb,  Jr 
court  commissioner,  returned  the  Hall’ 
Lavarre  Case  to  its  sUtus  preceding 
Sept.  30.  ^ 

However,  the  supersedeas  will  be  of 
no  effect  should  LaVarre  fail  to  maVe 
bond  of  $100,000,  guaranteeing  to  Harold 
Hall,  his  former  associate,  held  to  be 
half  owner  of  the  papers,  a  proper 
administration  pending  the  outcome  of 
an  appeal  from  the  original  court  at 
Macon.  The  transfer  of  stock  was  only 
one  feature  of  the  order. 

The  supersedeas  will  leave  LaVarre 
in  control  of  the  Columbia  (S.C.) 
Record,  and  the  Spartanburg,  (S.C) 
Herald  and  Journal.  It  was  granted 
at  New  Orleans  on  petition  of  LaVarre’i 
counsel. 

Since  signing  the  decree  ordering 
transfer  of  the  stock.  Judge  Deaver  has 
signed  another  order  appointing  P.  T. 
.\nderson,  vice  president  and  general 
manager  of  the  Macon  Telegraph,  as 
co-commissioner,  and  authorizing  him 
and  Mr.  Webb  to  solicit  bids  for  the 
three  papers  and  the  Augusta  (Ga.) 
Chronicle.  The  order  also  gave  the 
commissioners  power  to  vote  the  stod 
of  the  four  papers. 

The  action  of  the  circuit  court  will 
stay  this  order  also,  however,  it  was  said, 
and  serve  to  arrest  the  entire  litigation 
until  the  circuit  court  has  acted  on  the 
appeal  from  Judge  Leaver’s  original 
decree. 

MID-WEST  GROUP  TO  MEET 

The  Mid- West  Advertising  Managm’ 
.\ssociation,  comprised  of  the  advertis^ 
executives  of  28  newspapers  in  the  mid¬ 
dle  west  will  hold  their  semi-annual 
meeting  at  the  Hotel  Baltimore,  Kansas 
City,  Mo.,  Sunday  and  Monday,  Feb.  9 
and  10.  Sessions  will  start  at  9:30  Sun¬ 
day  morning  with  a  round-table  discus¬ 
sion  of  territorial  advertising  problems 
J.  J.  McClellan  of  the  Joplin  (Mo.) 
Globe  is  president  of  the  association. 

CONYBEARE  PROMOTED 

S.  E.  Conybeare,  in  charge  of  the  ad¬ 
vertising  activities  of  the  .^rmstnag 
Cork  Company,  Lancaster,  Pa.,  ^ 
1920  as  director  of  advertising,  hew 
transferred  to  the  Cork  Division  of  the 
company  as  assistant  general  manager. 
He  will  be  succeeded  by  Kenyon  Ster- 
enson  as  director  of  advertising.  Steven¬ 
son  has  been  Mr.  Conybeare  s  assistant 
for  the  past  ten  years. 


^^^nother  Ueal  Publisher — 


of  4,582,000.  It  was  observed,  however  ^'"8  Features  Syndicate,  Russell 
that  most  of  the  publicitv  used  by  the  Patterson,  cover  series  artist,  and  Jeffer- 
newspapers  mentioned  clearly  the  source  so"  Machamer,  comic  artist,  are  on  a  ten- 
of  the  information,  the  National  Popular  ''acation  at  Palm  Beach.  J.  D. 


ot  the  information,  the  National  Popular  day  s-acation  at  faim  eeacn.  j.  u. 
Government  League,  while  much  of  the  Gortatowsky,  business  manager,  returned 
publicity  sent  to  newspapers  and  boasted  last  week  from  a  three  weeks’  business 
of  by  the  utility  publicity  men  did  not  tf'P- 


—trorn  L.  B.  SACKETT 
morris  (ILL.)  HERALD: 
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Territory. 


(Hhe  (Hharles  (Jonipani) 

Memier,  Better  Business  Bureau 
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AS  THIS  ON 
THE  LINOTYPE 
WITH  WIDE 
AUXILIARIES 


BIG  FACES 

LIKE  THESE 
WILL  Rm  IN  THE 

WIDE 

AEXILIARY 


EM 

SPACE 


CtO  Point  Cheltenham  Boh!  roii<leiise<l 


36  Point  Benedictine  BfM>k 


LINOTYP  12 

36  Point  Bene<!ictinc  Bold 

LINOTY  12 

36  Point  Bodoni  Bold 

LIN0TYPE12 

36  Point  Caslon  Old  Faer 

LINOTY  12 

36  Point  (doister 

LINOTYPE  12 

36  Point  (iaranioinl  Bold 

LINOTY  12 

36  Point  Narciss 

LINOTYP  12 

36  Point  Metrohlack 

LINOTY  12 

_ _  24  Point  Poster  Bodoni 

LINOTYPE  13 

24  Point  Pabst  Extra  Bold 

LINOTYPE  12 

24  Point  Vulcan  Bohl 

LINOTYPE  12 


J_XEKE  is  the  wide  Linotv] 
point  caps  for  example  or  mod 
the  same  Linotype  that  sets  thi 
economy. ...  For  the  large  pla 
wide  auxiliary  on  the  Model  22 
machine:  one,  two  or  three  fonts 
meet  the  requirements  of  the  im 
and  display  machine,  the  wide  a 
immediately  availahle  when  it  is 


larciss 


f 


Itll 
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)tyf^iary  magazine  that  carries  BIG  display  faces,  full-width  36- 
lodAly  condensed  faces  up  to  60  point.  Set  the  BIG  display  lines  on 
thmy-matter;  from  the  same  keyboard;  with  the  same  speed  and 
pla»t  can  keep  one  or  more  machines  on  display  composition,  the 
22  Ijtly  increases  the  range  of  BIG  faces  that  can  he  carried  on  the 
)ntwps,  or  a  variety  of  special  combinations  can  be  worked  out  to 
iinfual  office. ...  For  the  plant  that  requires  a  combination  text 
deJjiary  on  either  a  Model  14  or  26  provides  a  display  unit  that  is 
it  iffed  and  takes  up  only  a  few  inches  of  space  when  it  is  not  needed. 


SWIIVGING 

KEYBOARD 


The  unique,  exclusive  mobility  fea¬ 
ture  of  Linotype’s  swinging  keyboard 
brings  instant  accessibility  to  every  key¬ 
board  part.  It  gives  the  same  freedom 
in  reaching  any  part  of  the  keyboard 
mechanism  as  removing  a  keyboard  to 
the  work-bench. 

No  fumbling  or  groping  in  the  dark 
— no  trying  to  work  in  uncomfortable, 
cramped  positions — it’s  now  a  simple, 
easy  operation  to  remove  back  cam 
yokes,  stopping  strips  or  reach  any 
moving  keyboard  part  for  cleaning  and 
servicing  attention. 

The  uniform  tension  of  simple  over¬ 
throw  springs  prevents  the  keyboard 
cams  from  cutting  into  the  rubber  roll. 
These  springs  are  positive  and  depend¬ 
able  in  action,  and  require  no  adjust¬ 
ment. 

Many  other  advantages  made  possible 
by  Linotype’s  exclusive  swinging  key¬ 
board  feature  will  instantly  be  apparent 
to  every  machinist  and  operator. 


LINOTYPE 


MERGENTHALEK 

LIXOTYPE  COMPAK' 

Brooklyn^  iVeir  York 

SAX  FRANCISCO  ;  CHlCAIiO  :  NEW  ORLL''^ 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
Repreaentatirea  in  the  Principal  C'iliea  of  iht 
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il/ILLlAM  V.  KELLp  of  the 
W  Miehle  Printing  Press  Company  and 
Iota  C  Shaffer,  publisher  of  the  Cht- 
Evemna  Post,  are  among  the  con- 
SitorrTa  fund  for  the  establishment 
flf  an  industrial  art  school  m  Chicago 
^er  the  auspices  of  the  Association  of 
Arts  and  Industries. 

Frank  G.  Huntress,  San  Antonio 
(Ttx.)  Express  &  News,  and  A.  L.  Shu¬ 
man  vice-president  and  advertising  direc¬ 
tor  Fort  Worth  (Tex.)  Star-Telegram 
md  Record,  were  visitors  in  New  York 
Chy  this  week.  ,  ,  , 

Gny  C  Earl,  Jr.,  president  of  the  Los 
Angeles  Evening  Express  Corp.,  and 
Mrs.  Earl  are  the  parents  of  a  boy,  born 


jan. 

Carey  Dowd,  Jr.,  publisher  of  the 
Charlotte  (N.C.)  News,  and  president  of 
the  North  Carolina  Press  Association, 
attended  the  annual  Newspaper  Institute 
held  last  week  at  Chapel  Hill. 

William  J.  Kline,  senior  publisher  of 
the  Amsterdam  (N.Y.)  Evening  Record 
tad  Daily  Democrat,  accompanied  by 
Mrs.  Kline  and  daughter,  Mrs.  William 
H.  K^n,  wife  of  the  advertising  man¬ 
ager  of  the  papers,  are  passing  a  few 
weeks  at  the  New  Indian  River  Hotel, 
Rockledge,  Florida,  and  will  visit  other 
parts  of  the  state  later. 

Ralph  Beaver  Strassburger,  publisher 
of  the  Norristown  (Pa.)  Times  Herald, 
was  elected  third  vice-president  of  the 
Pennsylvania  Federation  of  Historical 
Societies  at  the  organization’s  25th  an¬ 
niversary  meeting  held  in  Harrisburg 
Jan.  16. 

Harold  Place,  editor  of  the  Toledo 
Sews-Bee,  is  on  a  vacation  trip  to  Flor¬ 


ida. 


IN  THE  BUSINESS  OFFICE 

T  B.  HIGDON,  local  advertising 
J*  manager  of  the  San  Antonio  Express 
and  Evening  Nctvs,  has  been  re-elected 
president  San  Antonio  Advertising  Club. 

Arnold  Sanchez,  office  manager  of  the 
New  York  Times,  is  on  an  eight  weeks 
vacation  at  Havana,  Cuba.  Thomas  H. 
Fryer,  his  assistant,  is  acting  office  man¬ 
ager  in  Mr.  Sanchez’s  absence. 

I.  H.  Brickel,  classified  advertising 
manager  of  the  Bronx  Home  News  has 
resigned  and  has  been  succeeded  by 
Oiarles  G.  Pogue. 

H.  Burt  McElfresh,  formerly  of  the 
real  estate  display  department  of  the 
Brooklyn  Daily  Eagle,  has  taken  over 
the  management  of  the  aviation  and 
marine  advertising  department  for  the 
same  paper. 

Edward  Tukey  has  been  transferred 
fmm  the  jocal  display  staff  of  the 
Chicago  Tribune  to  the  national  adver¬ 
tising  staff. 

John  King,  formerly  of  the  national 
advertising  staff  of  the  Indianapolis  Star, 
has  joined  the_  Curtiss- Wright  Aeronaut¬ 
ical  (Corporation.  King  formerly  was 
with  the_  Emerson  B.  Knight  advertising 
wncy  in  Indianapolis. 

George  R.  Miller  has  joined  the  circu- 
Utwn  department  of  the  Bridgeport 
(Lonn.)  Post-Telegram,  handling  pro¬ 
motion  work. 

yf:  A-  Derry,  formerly  of  the  Indian¬ 
apolis  Nm’s,  has  joined  the  Memphis 
rress-bctmitar  as  national  advertising 
solicitor. 


IN  THE  EDITORIAL  ROOMS 

JAMES  A.  PARHAM,  managing  edi 
•  tor  of  the  Charlotte  (N.C.)  Observei 
^  ffom  Chapel  Hill,  where  h 

I  the  sessions  of  the  Newspape 
in'ititutc. 

I  ^  managing  editor,  am 

''••‘Of  of  the  For 
two  )  Times  Record  and  South 
Ini.r  were  speakers  at  the  A1 

.lourwhsm  banquet  given  by  the  Men’ 

at  Uotversity  of  Arkansas 

>t  Fayetteville,  recently. 

,^foClure,  city  editor  of  th 
recovered  from  ; 
sc'cre  attack  of  influenza. 

former  city  editor  of  th 
Albany  (N.Y.)  Knickerbocker  Press,  ha 


been  appointed  general  manager  of  the 
Palace  and  Temple  Radio-Keith-Orpheum 
theatres  in  Rochester. 

Thomas  lielford,  formerly  of  the  To¬ 
ledo  Blade,  has  joined  Memphis  Press- 
Scimitar  as  photographer  and  reporter. 

Harvey  T.  Woodruff,  of  the  Chicago 
Tribune,  spoke  recently  before  the  Janu¬ 
ary  meeting  of  the  Journalism  Dinner 
Club  sponsored  by  students  in  the  Uni¬ 
versity  of  Iowa  school  of  journalism. 
More  than  100  students  were  present. 

Raymond  Baxter,  formerly  of  the 
Indianapolis  Star,  has  joined  the  staff  of 
the  Decatur  (Ill.)  Herald. 

Thomas  Furlong,  financial  reporter,  has 
succeeded  George  Hammond  as  assistant 
financial  editor  of  the  Chicago  Tribune. 
Howard  Carswell  of  the  city  staff  suc¬ 
ceeds  Mr.  Furlong.  Stanley  Crighton, 
formerly  of  the  metropolitan  section  staff, 
has  taken  Mr.  Carswell’s  place  on  the  city 
staff. 

C.  F.  Byrns,  editor  of  the  Forth  Smith 
(Ark.)  Southwest  American  and  Times 
Record  is  in  Washington  in  connection 
with  negotiations  between  the  fruit 
growers  co-operative  associations  of  the 
state  and  the  federal  farm  board. 

Howard  C.  Woodruff,  director  of  the 
Cornell  college,  Mt.  Vernon,  Iowa,  news 
bureau,  has  resigned  to  join  the  staff  of 
the  Madison  (N.J.)  Eagle. 

Earl  Hardway,  formerly  with  the  Fort 
Smith  (Ark.)  Times-Record,  is  now  with 
the  Tulsa  (Okla.)  World. 

Harry  Kelly  has  become  Waterbury 
and  Winsted  reporter  for  the  Bridgeport 
(Conn.)  Sunday  Herald,  while  Raymond 
G.  Kilduff,  formerly  of  the  New  Haven 
Register,  is  covering  the  Hartford  beat 
for  the  same  paper.  Carlton  E.  Hill,  for¬ 
merly  of  the  Herald,  is  now  with  the 
South  Nonvalk  (Cxinn.)  Evening  Senti¬ 
nel,  which  recently  purchased  the  Herald. 

Clark  Branion,  formerly  of  the  editorial 
staff  of  the  Detroit  Times,  has  been  ap¬ 
pointed  secretary  to  Mayor  (Tharles 
Bowles  of  Detroit. 

Miss  Kathleen  McLaughlin  of  the 
Chicago  Tribune  staff  spoke  in  Blooming¬ 
ton,  Ind.,  last  week  before  the  Indiana 
University  chapter  of  Theta  Sigma  Phi, 
journalistic  sorority. 

Sue  Sartin  Barnett,  society  editor  of 
the  Memphis  Commercial  Appeal,  has  left 
that  paper  to  join  her  husband  in  Texas. 

Eldon  F.  Roark,  Jr.,  is  now  on  the  re¬ 
write  desk  of  Memphis  Press-Scimitar. 

Francis  E.  Wylie,  of  the  staff,  Louis- 
lille  Herald-Post,  and  Mrs.  Wylie,  are 
the  parents  of  a  daughter,  liorn  recently. 

John  T.  McCutcheon,  Chicago  Tribune 
cartoonist,  has  been  re-elected  president 
of  the  Chicago  Zoological  Society. 

Claude  A.  Mahoney,  of  the  staff, 
Indianapolis  Star,  addressed  students  of 
the  Shelbyville  (Ind)  high  school  last 
week. 

James  R.  Connor,  Jr.,  former  manager 
of  the  Detroit  United  Press  bureau  has 
joined  the  staff  of  the  Windsor  (Ont.) 
Border  Cities  Star. 

Charles  P.  Beazley,  of  the  local  staff, 
Lynchburg  (Va.)  Nezvs,  is  convalescing 
at  a  Lynchburg  hospital  after  an  attack 
of  influenza. 

Frank  Lovelock,  state  editor  of  the 
Lynchburg  (Va.)  News,  has  been  re¬ 
elected  secretary  of  the  Interstate  Fair 
Association. 

G.  T.  Michelmore  has  left  the  copy 
desk  of  the  Chicago  Daily  News  to  join 
the  desk  staff  of  the  Chicago  Herald  and 
Examiner. 

Perry  Ball,  assistant  manager  of  the 
Chicago  Tribune  public  service  bureau, 
is  director  of  the  American  Central  Rail¬ 
way  lines,  a  model  railroad  school  main¬ 
tained  as  a  community  playroom  for 
neighborhood  boys  on  (Chicago’s  north 
side. 

William  J.  (}ood,  former  telegraph  edi¬ 
tor  of  the  Fort  Smith  (Ark.)  Southwest 
American  is  now  news  editor  of  the  Fay¬ 
etteville  (Ark.)  Leader,  new  afternoon 
daily. 

Henry  Davis  Nadig,  reporter,  is  now 
acting  as  announcer  at  the  twice-daily 
news  broadcasts  of  the  Bridgeport 
(Conn.)  Post-Telegram,  over  Station 
WICC.  A  microphone  has  been  installed 
in  the  paper’s  library. 

Kay  Glenn,  former  make-up  editor. 


FOLKS  WORTH  KNOWING 


A  NOTHER  member  of  the  newspaper 
fraternity  became  a  public  official 
recently  when  Major  Bert  Sterling 
Wemp,  former 
city  editor  of  the 
Toronto  (Ont.) 

Evening  Tele¬ 
gram ,  was 
elected  mayor  of 
Toronto  by  a 
majority  of 
4,000.  Major 
Wemp  resigned 
his  newspaper 
job  a  month  be¬ 
fore  election  to 
carry  on  his 
campaign. 

The  n  e  w 
mayor  has  been 
controller  of  the  city  for  several  years 
and  achieved  distinction  overseas  with 
the  Imperial  Flying  Corps  during  the 
war.  He  was  decorated  by  the  Prince 
of  Wales  for  meritorious  service  at  the 
battle  of  Zeebrugge.  Wemp’s  mayoralty 
contest  was  one  of  the  most  bitterly 
fought  in  the  history  of  Toronto.  The 
keen  interest  drew  out  a  vote  that  was 
20,000  ill  excess  of  any  vote  previously 
recorded. 


has  been  transferred  to  copy  desk  of 
Memphis  Press-Scimitar.  Joe  .Mitchell, 
reporter,  has  been  put  in  charge  of 
make-up. 

Jess  M.  Carver,  college  sjiorts  writer 
of  the  Pittsburgh  Sun-Telegraph,  re¬ 
turned  to  his  desk  last  week  after  a  trip 
to  the  Pacific  Coast. 

Lyle  Tomerlin,  formerly  of  the  Mem¬ 
phis  Press-Scimitar,  has  joined  the  Pen¬ 
sacola  (Fla.)  Journal. 

Miss  Rebecca  Farnham  has  resigned 
as  a  woman’s  page  reporter  for  the  Wor¬ 
cester  (Mass.)  Telegram  to  join  the  staff 
of  the  Boston  Ih'cning  Transcript. 

Olaf  Biie,  formerly  on  the  rejxvrtorial 
staff  of  the  Chicago  Daily  .Vcwm.  has 
joined  the  staff  of  the  Chicago  Tribune 
as  a  ixilice  reporter,  succeeding  Harry 
Schmidt.  Walford  J.  Lewis  has  suc¬ 
ceeded  Buc  at  the  detective  bureau  for 
the  Daily  News.  Co-workers  on  the 
Daily  News  of  Bue  and  T.  G.  Michel¬ 
more,  who  left  the  paper  to  join  the  copy 
desk  of  the  Chicago  Herald  and  E.vam- 
iner,  entertained  them  at  a  farewell  party, 
Jan.  16,  at  the  Press  club. 

Walt  Wandell,  Sunday  feature  writer 
of  the  Buffalo  Times,  has  resigned  to 
become  a  member  of  the  staff  of  the 
Burton  Bigelow  advertising  agency  in 
that  city. 

A.  L.  Bixby,  who  has  conducted  the 
column  “Daily  Drift’’  in  the  Nebraska 
State  Journal,  Lincoln,  is  spending  the 
winter  in  southern  California,  where  he 
will  continue  to  write  his  column. 

F.  H.  Anderson,  staff  photographer  for 
the  Salt  iMke  Telegram,  has  gone  into 
business  for  himself.  He  is  succeeded  by 
George  W.  Shipler  of  Butte,  Mont. 

Mrs.  W.  Y.  Hester,  telegraph  erlitor. 
Fort  Smith  (Ark.)  Times  Record,  is  re¬ 
covering  from  a  major  operation.  She 
will  report  for  duty  about  Feb.  1. 

G.  L.  Shannon  has  joined  the  copy 
desk  of  the  Detroit  Daily  Illustrated. 

Mrs.  O.  B.  McLemore,  former  society 
editor  of  the  Memphis  Commercial  Ap¬ 
peal,  has  returned  to  that  paper  as  so¬ 
ciety  editor. 

Julia  M.  Banks  has  joined  Memphis 
Press-Scimitar  as  reporter. 

Wellin^on  G.  Jones,  sports  editor  of 
the  Harrisburg  (Pa.)  Telegraph,  is  re¬ 
covering  from  an  attack  of  pneumonia. 

Roy  C.  Flannagan,  reporter  on  the 
local  staff  of  the  Richmond  (Va.)  News 
Leader,  who  is  covering  the  sessions  of 
one  branch  of  the  Virginia  General  As¬ 
sembly,  now  in  session,  has  been  appointed 
a  member  of  the  staff  of  (jovemor  John 
Garland  Pollard. 

Paul  H.  Fairleigh,  former  reporter  of 
the  Memphis  Press-Scimitar,  has  been 
named  financial  editor  of  that  paper. 

Willard  C.  (^ase,  dean  of  the  news¬ 
papermen  in  Essex  County  in  Massa¬ 
chusetts,  and  his  wife  observed  their 


golden  wedding  anniversary  Jan.  15  at 
their  home  in  Swampscott,  Mass.  Mr. 
Chase  has  been  actively  connected  with 
the  Lynn  (Mass.)  Item  for  more  than 
half  a  century. 

Edwin  C.  Pinkham,  roving  correspond¬ 
ent  of  the  Kansas  City  Star,  is  writing 
special  dispatches  from  Washington.  He 
will  remain  there  two  or  three  weeks. 

John  Slaughter  of  the  staff,  Indianap¬ 
olis  Times,  has  been  assigned  to  the  Fed¬ 
eral  building,  succeeding  Lowell  B. 
Nussbaum,  who  has  joined  the  copy  desk. 

L.  Harold  Tebbetts  has  joined  the  edi¬ 
torial  staff  of  the  Portland  (Me.)  Sun¬ 
day  Telegram. 

Gordon  Hudelson,  state  editor  of  the 
Kansas  City  Star,  and  his  bride,  the 
former  Miss  Helen  Rose  of  Sweet 
Springs,  Mo.,  have  returned  from  a  two 
weeks’  honeymoon  trip. 

Mrs.  Edward  Byrne,  former  society 
editor  of  the  Waterbury  (Conn.)  Repub- 
lican-Amcrican,  is  convalescing  from  an 
operation  at  \V  aterbury  Hospital. 

Martin  Scully,  city  editor  of  the 
Waterbury  (Conn.)  Democrat  and  Ray¬ 
mond  J.  Fanning,  city  editor  of  the 
Waterbury  American  were  the  principals 
in  the  224th  anniversary  celebration  of 
Benjamin  Franklin’s  birth  as  sponsored 
by  the  Waterbury  Advertising  club  at 
public  exercises  Friday,  Jan.  17.  Mr. 
Scully  placed  the  wreath  on  Franklin’s 
statue  in  a  public  park  and  Mr.  Faiming 
gave  an  address  on  “Franklin,  The  Great¬ 
est  .American.” 

Leo  P.  Hanning,  state  editor  of  the 
Waterbury  (Conn.)  Atnerican  recently 
spent  a  few  days  in  New  York. 

Dorothy  Ducas,  of  the  Neiv  York  Eve¬ 
ning  Post,  has  returned  from  a  two 
weeks’  visit  to  the  seven  large  women’s 
colleges,  Wellesley,  Smith,  Mount  Holy¬ 
oke,  Vassar,  Bryn  Mawr,  Radcliffe  and 
Barnard,  aliout  which  she  has  written  a 
series  for  the  Post  entitled :  “The  Col¬ 
lege  Girl  of  1930.” 

Don  Everett,  reporter  for  the  St. 
Louis  Times,  is  on  leave  of  absence  due 
to  sickness. 

William  Lewis,  city  hall  reporter  for 
the  Springfield  (O.)  Daily  News,  has  re¬ 
turned  to  his  desk  following  two  weeks 
illness. 

A  son  has  lieen  bom  to  H.  Mowrey, 
managing  editor  of  the  Columbus  Ohio 
Stale  Journal,  and  Mrs.  Mowrey. 


WEDDING  BELLS 

Morris  P.  MOORE,  Capitol  re¬ 
porter  on  the  Oklahoma  City  Times, 
to  Miss  Vivian  Yard  at  Bison,  Okla., 
last  week.  Moore  formerly  was  on  the 
staff  of  the  Indiaiuipolis  Times  and  the 
Oklahoma  City  Oklahoman. 

Jack  Stevens  of  the  Los  Angeles 
(Cal.)  Examiner  to  Thelma  Jannette 
Robinson. 

Harry  D.  Hardy,  of  the  advertising 
department  of  the  Gardner  (.Mass.)  Daily 
.Xeu’s,  to  Miss  Lilliam  M.  Snow  of  Gard¬ 
ner,  proprietor  of  a  beauty  parlor  in  that 
city,  Jan.  13. 


FLASHES 


Publicity  hounds  will  be  shocked  to 
learn  it,  but  if  they  want  to  find  their 
stuff  in  a  hurry  they  must  look  in  the 
waste  basket.—/.  R.  Wolf,  Milwaukee 
Journal. 


And  the  most  serious  problem  caused 
by  the  return  of  long  skirts  is  what  the 
tabloids  will  substitute  for  legs  on  their 
front-page  pictures. — Judge. 

Americanism;  Thinking  good  will  is 
made  for  a  product  by  long-winded 
advertising  talks  to  radio  listeners  who 
want  entertainment. — Florence  (Ala.) 
Herald. 


My  wife  had  a  chuckle  today.  A 
neighbor  lady  back  home  in  a  letter 
inquired :  “Is  your  husl»nd  workii^ 
some  place  or  just  writing?”— O.  O. 
McIntyre. 


I  f  the  Government  took  the  poison 
out  of  liquor,  that  wouldn’t  be  news  but 
if  it  put  some  liquor  into  the  poison 

being  sold  these  days - . — Russel 

Crouse,  New  York  Evening  Post. 
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HARRISES  HONORED  BY 
SOUTHERN  CLUB 

Macon  Writers*  Club  Pays  Tribute  to 
Editor  and  Associate  Editor  of 
Columbus  (Ga.)  Daily — Sher¬ 
wood  Anderson  Joins  In 


Julian  and  Julia  Collier  Harris,  whose 
“high-hearted  adventure”  with  the  Co¬ 
lumbus  (Ga.)  Enquirer-Sun  led  them  to 
the  Pulitzer  prize  in  1926,  received  the 
tribute  of  the  Writers’  Club  at  Macon, 
Ga.,  last  week,  topped  off  with  a  per¬ 
sonal  evaluation  by  Sherwood  Anderson, 
outstanding  .\merican  author. 

Following  addresses  of  appreciation  by 
Prof.  Joseph  Robinson,  of  Mercer  Uni¬ 
versity,  and  Mark  F.  Ethridge,  manag¬ 
ing  editor  of  the  Macon  Telegraph,  Mr. 
Anderson  added  a  few  words  in  which 
he  saw  much  of  the  charm  of  the  old 
South,  chiseled  into  words  by  Joel 
Chandler  Harris,  reflected  in  the  son, 
Julian. 

“He  has  done  a  significant  thing  in 
the  newspaper  field,”  the  writer  re¬ 
marked,  “but  I  don’t  think  his  work 
would  have  carried  so  far  if  it  wasn’t 
for  that  thing  which  makes  his  father 
such  a  living  force.” 

The  occasion  was  arranged  in  honor 
of  the  Harrises,  who,  after  a  long  but 
losing  struggle  with  the  Columbus  news¬ 
paper — an  editorship  which  drew  national 
attention — have  relinquished  their  interest 
in  the  enterprise.  Mr.  .\nderson  was  a 
more-or-less  impromptu  third  honor 
guest. 

Mr.  Ethridge  related  the  newspaper 
career  of  Mr.  Harris,  which  dates  back 
40  years  ago  when  he  started  as  cub  re¬ 
porter  on  the  Atlanta  Constitution. 
During  17  years  on  that  paper  he  ad¬ 
vanced  successively  to  city  editor  and, 
finally,  managing  editor.  He  left  to 
become  editor  of  the  Uncle  Remus 
Magaatnc,  on  the  death  of  his  father, 
remaining  there  until  1913. 

The  next  year  found  Mr.  Harris 
Sunday  editor  of  the  Mew  York  Herald. 
He  later  became  advertising  manager  of 
the  New  York  Evening  Telegram,  editor 
of  the  Paris  edition  of  the  Herald  and 
then  captain  during  the  World  War. 
Following  the  war  Mr.  Harris  renewed 
his  connection  with  the  Herald.  But,  as 
Paris  editor,  he  suddenly  decided  to  come 
“home.” 

“In  his  determination  to  come  back  to 
Georgia,”  Mr.  Ethridge  said.  “I  think  I 
see  the  realization  of  a  high-hearted  ad¬ 
venture.  With  newspapermen,  there  is 
always  that  desire  to  return  home  and 
make  some  contribution  to  its  welfare. 

“From  1922  until  this  year  they  car¬ 
ried  on  that  high-hearted  adventure  in 
Columbus.  “Justice  for  the  minority, 
justice  for  the  weak,  always  found  them 
on  its  side.” 

The  Harrises  not  only  fought  for 
what  they  thought  was  right,  hut  ap¬ 
plauded  and  stimulated  and  “put  under 
societv  that  crutch  that  it  needs,”  Mr. 
Ethridge  said.  He  quoted  the  tribute 
paid  the  Harrises  on  their  leave-taking 
— a  cup  from  Kegro  citizens  as  “defend¬ 
ers  of  right  and  justice.”  a  resolution  by 
the  Columbus  P.  T.  .\.  in  appreciation 
of  plaveronnds  and  childrens’  work,  and 
a  memorial  from  13  women’s  clubs  of 
the  city. 


CONNELLY  HONORED 

Howard  W.  Connelly,  superintendent 
of  the  New  York  Post  Office  Newspaper 
and  Periodical  Department  and  who  re¬ 
tired  on  Jan.  23  after  .%  years  in  the 
postal  service,  was  tendered  a  dinner 
Thursday,  Jan.  16,  at  Millers  hv  a  few 
newspaper  friends.  James  McKeman, 
president  of  the  Kings  County  Delivery, 
officiated  as  toastmaster. 


EDITOR  ADDRESSES  STUDENTS 

.Austin  E.  McCollough,  managing 
editor  of  the  ijsneaster  (Pa.)  Intelli¬ 
gencer-Journal,  on  Jan.  22  spoke  before 
members  of  the  Pennsylvania  State 
College  journalism  department  on  news¬ 
paper  practices.  His  subject  was  “.\ 
Rule  Without  an  Exception.”  the  invio¬ 
lable  rule  being  defined  as  accuracy. 


PRESS  ASSOCIATION  NOTES 

/"'HARLES  P.  NUTTER,  manager  of 
^  the  Mexico  City  bureau  of  Associated 
Press,  is  making  an  air  tour  of  Central 
.American  capitals.  The  tour  will  take 
about  two  weeks. 

Frank  R.  Margeson,  business  repre¬ 
sentative  of  International  News  Service, 
has  returned  to  his  duties  after  a  week 
of  illness. 

Karl  R.  Bauman,  former  telegraph 
editor  of  the  St.  Joseph  (Mo.)  Mews 
Press,  has  jcuned  the  St.  Louis  bureau 
of  the  Associated  Press. 

Herbert  Caryl,  superintendent  of  the 
New  Eingland  Division  of  International 
News  Service,  has  been  ill  for  the  past 
week.  David  (Tiute  is  acting  superin¬ 
tendent. 

Luther  Huston,  sales  director  of  In¬ 
ternational  News  Service,  and  Carl 
Turner,  special  representative  of  I.N.S., 
attended  the  convention  of  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Association 
at  Williamsport,  Pa.,  Jan.  20-21. 

Amy  Byram  of  the  Des  Moines  bureau 
of  International  News  Service  is  vaca¬ 
tioning  at  Excelsior  Springs,  Mo.  J.  P. 
Green  is  relieving  her. 

William  Caston,  formerly  of  the 
Na.dvi'ille  Tennessean,  has  joined  the 
United  Press  bureau  at  Memphis. 

Gene  Kowske  of  the  Boston  bureau 
of  International  News  Service,  is  acting 
manager  of  the  New  Haven  bureau 
while  R.  T.  Bulkeley  is  on  his  annual 
vacation. 

J.  H.  Jenkins,  North  Carolina  corre¬ 
spondent  of  the  Associated  Press,  has 
returned  from  a  two  months’  vacation 
necessitated  by  a  break  in  his  health. 

Bernard  Mullady  has  been  promoted 
from  pre-date  editor  to  night  editor  at 
the  New  York  office  of  International 
News  Service. 

George  Adams,  former  night  editor  of 
the  New  York  office  of  International 
News  Service,  is  now  on  the  news  staff 
of  the  Yonkers  (N.  Y.)  .Statesman. 


CHANGES  OF  OWNERSHIP 

ALE  of  Haynesville  (La.)  Neics  to 
F.  M.  Graves,  owner  of  the  Little 
River  County  Mezvs  at  Ashdown,  Ark., 
was  announced  this  week.  R.  M.  Gil¬ 
more  is  the  former  editor  and  owner. 

The  Winnebago  City  (Minn.)  Press 
Mews,  a  weekly,  has  l)cen  sold  to  the 
Winnebago  City  Enterprise,  another 
weekly,  Mr.  and  Mrs.  G.  B.  Tuttle, 
owner  of  the  latter  paper,  announce.  J. 
H.  Sherin  was  owner  and  publisher  of 
the  Press  News. 

Hico  (Tex.)  Meti's-Reviezv  has  been 
acquired  and  is  now  being  operated  by 
R.  L.  Holford,  formerly  of  Garland, 
Tex. 

Harry  M.  Rouse,  president  United 
Printing  Company,  publishers  of  Mer¬ 
cedes  (Tex.)  M e^vs-Tribune  and  Valley 
Farmer,  has  announced  purchase  of  the 
Delta  Irrigation  Mews  and  merger  of  the 
latter  publication  with  the  Valley  Farmer. 
Delta  Irrigation  News  was  owmed  by  the 
estate  of  R.  C.  Lowry,  recently  killed  in 
an  airplane  crash  in  Mexico,  and  its  edi¬ 
tor  until  recently,  had  been  Orville 
I^owry.  Dr.  John  Ashton  continues  as 
editor  and  H.  D.  Stuart  as  advertising 
manager  of  the  Valley  Farmer. 

Toney  E.  Flack  of  Rushville,  Ind.,  has 
sold  the  St.  Paul  Record,  weekly  news¬ 
paper  of  Decatur  county,  to  the  Times 
Company  of  Greensburg.  The  two 
papers  will  he  consolidated  and  operated 
as  the  Democratic  organ  of  Decatur 
county. 

Tames  N.  McClure,  former  part  owner 
of  the  Clinton  (Okla.)  Daily  News,  has 
purchased  the  lVa.shinglon  (Mo.)  Mis¬ 
sourian,  a  weekly  published  by  .\.  W. 
Breckenkamp.  Mr.  McClure  will  take 
charge  on  Feb.  1,  and  Mr.  Breckenkamp 
will  engage  in  the  commercial  printing 
business.  Omar  D.  Gray,  of  Sturgeon, 
Mo.,  handled  the  sale. 

The  Westerner  Publi.shing  Company  of 
Salt  Lake  City,  owners  of  The  Westerner, 
a  magazine,  has  purchased  the  Utah 
Farmer,  old-established  Salt  I^ke  City 
semi-weeklv  farm  journal,  owner!  and 
published  for  several  years  past  by  the 
owners  of  the  Deseret  News. 


Mrs.  Beniice  Levea.  for  ten  years 
foreman  of  the  .Spencer  (la.)  .Mew- 
Herald,  has  purchased  the  Milford  (la.) 
Mail  from  W.  G.  Smith  &  Sons,  of  Rock 
Rapids,  taking  possession  Jan.  24.  Paul 
Smith,  who  has  been  in  charge  at  Milford, 
returns  to  Rock  Rapids  to  become  busi¬ 
ness  manager  of  the  Reporter  and  the 
Review. 

Sale  of  the  Daily  Times  Echo  and  the 
Weekly  Flashlight  at  Eureka  Springs, 
Ark.,  to  Albert  G.  Ingalls,  mayor  of  that 
city  and  prominait  capitalist,  has  been 
announced  by  Webster  E.  Diehl,  former 
owner.  Darise  Ellington  will  be  in 
charge  as  editor  and  general  manager 
for  both  papers. 

The  Skamokawa  (Wash.)  Eagle  has 
been  sold  to  David  Head  of  Cathlamet, 
W’ash. 

The  Decorah  (la.)  Public  Opinion  has 
been  sold  by  Harry  Green  to  A.  C. 
Bishop,  who  was  with  the  Public  Opinion 
several  years  ago  and  has  recently  owned 
a  newspaper  in  Wisconsin. 

Harry  Keller,  for  the  past  10  years 
editor  and  publisher  of  the  Gilmore  City 
(la.)  Enterprise,  a  weekly,  has  sold  his 
paper  to  a  group  of  Gilmore  City  busi¬ 
ness  men  who  have  appointed  Fred  Sand- 
ham  and  George  I.^ngdon,  publishers. 
Mr.  Keller  has  not  announced  his  plans 
for  the  future. 

Charles  Hedrick,  editor  and  publisher 
of  the  Princeton  (W'.  Va.)  Mezes,  has 
started  the  Matoaka  (W.  Va.)  Mezes 
which  will  be  published  weekly.  It  will 
be  printed  at  Princeton. 


SPECIAL  EDITIONS 

CAN  FRANCISCO  NEWS,  special 
^  section  commemorating  opening  of 
new  San  Francisco  Stock  Exchange 
Building,  Jan.  3. 

Springfield  (Mass.)  Union  ami  Repub¬ 
lican,  business  and  financial  review  and 
outlook,  .Sunday,  Jan.  12,  16  pages. 

Poston  Sunday  Globe,  28-page  .Auto¬ 
mobile  Show  number,  Jan.  19. 

Springfield  (Mass.)  .Sunday  Union  and 
Republican,  Springfield  .Auto  Show  num¬ 
ber,  Jan.  19,  26  pages. 

Redondo  Beach  (Cal.)  Daily  R recce, 
16-page  Industrial  and  Progressive  edi¬ 
tion,  Jan.  16. 

Poston  Evening  Transcript.  Special 
Wool  section,  eight  pages ;  special  School 
and  College  section,  four  pages,  Jan.  11  ; 
and  .Automobile  Show  edition,  three  sec¬ 
tions  24  pages,  Jan.  18. 

.Mezvport  (R.  I.)  Daily  Mezes.  12th  an¬ 
nual  automobile  number,  Jan.  18.  12  pages. 

.Mezv  Bedford  (Mass.)  Sunday  .Stan¬ 
dard,  .Automobile  edition,  Jan.  19,  12 
pages. 

Bo.ston  Herald.  28th  annual  .\utomohile 
Show  number,  36  pages,  Jan.  19,  three 
sections. 

Poston  Sunday  Post  Motor  Show  num¬ 
ber,  four  sections.  28  pages.  Jan.  19. 

Culz-cr  City  (Cal.)  Citiccn.  Com¬ 
memoration  Edition,  Jan.  10,  32  pages. 

Los  .  Ingeles  Record,  Anniver.sary  Fxli- 
tion,  Dec.  31.  48  pages. 


SCHOOLS 

T  OURN.ALISM  students  of  the  I'ni- 
versity  of  .Arkansas  will  each  S'unday 
issue  a  university  feature  section  of  the 
Fayetteznlle  (.Ark.)  Leader.  W.  J. 
Lenike,  school  director,  will  supervise 
preparation  of  the  section. 

Philip  T.  Brockway  of  South  Hadley, 
Mass.,  has  been  elected  editor  of  The 
Maine  .Spring,  L’niversity  of  Maine 
publication. 

The  value  of  the  Katherine  Mac  Mahon 
Scholarship,  awarded  annually  to  a 
junior  in  the  School  of  Journalism  of 
Columbia  University,  has  been  increased 
to  $300  as  a  result  of  a  $3,000  addition 
to  the  fund  by  Mrs.  Edmun<l  Dexter 
of  Bronxville,  an  aunt  of  Miss  Mac- 
Mahon’s,  it  was  announced  recently. 
Formerly  the  scholarship  was  worth 
$1.|>0.  It  is  now  sufficient  to  pay  the 
tuition  fees  of  the  recipient  for  the 
entire  year. 

.Arthur  L.  Stone,  dean  of  the  school 
of  journalism.  I’niversity  of  Montana, 
was  the  princi|>al  speaker  at  the  tenth 
annual  high  school  conference  held  at 
the  University  of  Oregon  recently  and 
attended  hy  more  than  .^W). 


PUGSLEY  ENTRIES  CLOSE  JAN.  j. 

Jury  Named  to  Pa.«  on  Award  (or 
Beat  Work  in  Washington 

Nominations  for  the  $1,000  PuesU- 
journalistic  award  for  the  most 
torious  work  by  a  Washington  corr  1 
spondent  will  be  closed  Jan  3i 
National  Press  Club,  administrator^ 
the  award,  has  announced.  The  com 
petition  is  open  to  all  Washington  news 
paper  correspondents,  who  may  submit 
their  own  copy,  or  have  it  submitted  bv 
other  accredited  correspondents,  or  their 
newspaper. 

The  jury  of  award  consists  of:  Theo¬ 
dore  P.  Noyes,  associate  editor,  fFot*. 
ington  (D.C.)  Evening  Star;  Roy 
Roberts,  managing  editor,  Kansas  Cuy 
Star;  Grafton  S.  Wilcox,  assistant  man¬ 
aging  editor,  Meze  York  Herald  Tributt- 
Dr.  Henry  Gratton  Doyle,  dean  of 
Columbian  College,  George  Washington 
University ;  and  Marlen  E.  Pew,  editor 
of  Editor  &  Publisher. 


VOTE  FOR  UNIFORM  AUDIT 


Arkansas  Press  Association  to  Stand¬ 
ardize  Circulations  Appraisals 

.At  its  mid-winter  meeting  Jan.  18  in 
the  Hotel  Marion,  Little  Rock,  the  Ar¬ 
kansas  Press  .Association  adopted  a  reso¬ 
lution  calling  for  uniform  audits  for 
members.  The  president,  J.  P.  Stafford, 
publisher  of  the  Springdale  Nezvs,  ap¬ 
pointed  as  a  committee  to  employ  an  in¬ 
dividual  or  agency  for  this  purpose,  the 
following:  Curtis  B.  Hurley,  Moncton 
Democrat;  I.  .A.  Livingston,  Russelhille 
Courier-Democrat,  and  W.  B.  Folsom, 
Brinkley  Argus. 

J.  S.  Parks,  publisher  of  the  Fort 
.Smith  Times  Record  and  Southzvesl 
American  and  president  of  the  Southern 
Newspaper  Publishers’  Association,  made 
a  report  on  the  activities  of  the  .Arkan¬ 
sas  Highway  Commission  of  which  he 
is  a  niemher.  By  resolution,  the  asso¬ 
ciation  asked  the  executive  committee  to 
select  Pine  Bluff  as  the  1930  meetins 
place  and  also  asked  that  the  1931  con¬ 
vention  be  held  at  Fort  Smith  in  response 
to  an  invitation  extended  by  Mr.  Park«. 
Several  hundred  publishers  were  present 
for  the  meeting. 

POST  VETERANS  ORGANIZING 

Former  members  of  the  “old”  Mm 
York  Ez’cning  Po.zt  staff  are  forming  a 
permanent  organization  called  the  F.ve- 
ning  Post  Alumni  Association,  “to 
alive  the  traditions  of  the  ‘old’  Evening 
Post  days”  and  to  further  ethical  stand¬ 
ards  in  the  newspaper  world.  Oswald 
Garrison  Villard  is  honorary  president: 
Emil  M.  Scholtz,  president;  Frederick 
W.  Gehle,  vice-president;  Robert  R. 
McClean,  treasurer ;  ThecKlore  P.  8ey- 
mour,  secretary. 


CITY  EDITORS  NAMED 

The  day  and  night  city  desk  plan  has 
been  inaugurated  by  the  Galz'e.slon  Nmf 
following  resignation  of  W.  R.  Bcaum- 
ier,  who  has  rejoined  .San  .dntonio  F.s- 
press  as  a  sports  editor.  Julius  ”• 
Jockusch.  Jr.,  former  marine  reporter  on 
the  News,  has  been  named  day  city 
editor.  W’illiam  Gardner,  police  reporter 
on  the  Galz'cston  Tribune,  was  inade 
„night  city  editor  of  the  News.  Gardner 
was  succeeded  on  the  Tribune  by  Lonnie 
Williams,  who  has  been  army  reporter 
for  the  San  .Antonio  Express. 


TO  VISIT  SOUTH  AMERICA 

Norman  Dodge,  president  of  the  Mer- 
genthalcr  Linotype  Company,  with  Mrj- 
Dodge,  sailed  jan.  18  almard  the  'ob 
tairc.  for  a  trip  of  sevenjl  weeks  ^ 
.South  .America.  .Accompanying  Mr.  aw 
Mrs.  Dodge  was  Erwin  F.  Scheeler  o 
the  foreign  department  of  the  Mergen- 
thaler  Linotype  Comnany,  who  plans  a 
extensive  business  trip  in  several  sout  - 
ern  countries. 

RADIO  EDITOR  NAMED 

Robert  S.  Stenhan  has  been 
editor  of  the  Clez'eland  Plain  Pea  > 
succeeding  Deane  Kintncr.  Mr. 
had  liecn  assistant  in  the  radio  depa 
ment. 
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STANLEY  REYNOLDS,  BALTIMORE  SUN 
EDITORIAL  EXECUTIVE,  DIES 

Associate  Editor  Was  Relieved  from  Managing  Editorship 
Last  August  When  Health  Failed — Ends  Dis¬ 
tinguished  Career  in  45th  Year 


Stanley  Meade  Reynolds 

timore  Sun,  died  Jan.  19  in  his  home  in 
(iuilford,  Baltimore,  of  heart  disease 
from  which  he  had  suffered  for  several 
years.  He  was  45  years  old. 

He  was  relieved  of  the  duties  of  man- 
apng  editor  last  August  on  account  of 
his  frail  health  and  since  that  time  had 
heen  associate  editor  and  executive  as¬ 
sistant  to  John  VV.  Owens,  the  editor  of 
the  Sun.  William  E.  Moore  succeedcsl 
him  as  managing  editor. 

Mr.  Reynolds  was  at  the  office  and 
did  his  work  the  day  before  his  death. 
He  left  the  office  with  no  intimation  that 
he  felt  worse  than  he  had  been  feeling. 

Bom  in  Baltimore,  Dec.  16,  1885,  the 
son  of  Dr.  George  B.  Reynolds.  Mr. 
Reynolds  began  his  newspaper  career  by 
working  on  the  York  Tribune  in  his 
summer  vacations  before  1908,  the  year 
of  his  graduation  from  Johns  Hopkins 
I’niversity. 

He  started  his  regular  newspaper 
wwk  as  a  reporter  on  the  Baltimore 
Srm  in  1907  and  went  to  W'ashington 
in  1913. 

The_  next  six  years  were  spent  in 
Washington  bureaus  of  several  New 
York  newspapers.  In  1017  Mr.  Rey¬ 
nolds  _  was  the  head  of  the  Hearst 
Washington  Bureau.  He  became  the 
Washington  correspondent  of  the  Even- 
Sun  in  1919.  While  traveling  with 
President  Woodrow  Wilson  in  the  Presi- 
u  *1''^  ratification  of 

the  Versailles^  treaty,  including  the 
I^gue  of  Nations  provisions,  Mr.  Rey¬ 
nolds  was  thrown  from  an  automobile, 
suffering  a  fracture  of  one  arm  and  other 
'["'tf'PS-  fn  the  same  accident,  “Ben" 
i/ii  Cleveland  Plain  Dealer  was 

I  j  accident  happened  in  Port¬ 

land,  Oregon. 

In  December.  1020.  Afr.  Reynolds  be¬ 
came  the  editor  of  the  Baltimore  Even¬ 
ing  Sun  and  a  year  later  he  became  the 
managing  editor  of  the  .Sun.  He  had 
neld  the  latter  position  until  his  recent 
change. 

known  as  a  writer  of  unusual 
'"’Jjl'y  ^”^1  his  long  acauaintance  with 
punlic  affairs  had  made  him  an  unusually 
"■fll  informed  man. 

Because  of  his  personal  qualities,  he 
uad  many  friends  throughout  the  coun- 
•T  aimng  newspaper  men  and  among 
^  who  have  been  in  public  life  in  the 
21  years. 

Surviving  him  are  his  widow,  who  was 
mss  Jennie  Apnlegarth.  of  Baltimore; 
a,**?’  Meade  Reynolds,  Tr.,  a 

hghter.  Miss  Beverly  Reynolds.  There 


are  also  a  brother.  Major  Charles  Carter 
Reynolds  of  the  United  States  Army, 
and  two  sisters,  Mrs.  Edward  Stiles 
Doniphan  of  Brooklyn,  N.  Y.,  and  Mrs. 
William  A.  Wood  of  New  York  City. 

Mr.  Reynolds  held  membership  in  the 
Gridiron  Club,  the  Masonic  Fraternity, 
the  Kappa  Alpha  Society,  the  Maryland 
Club,  Baltimore  Country  Club  and  Gib¬ 
son  Island  Club. 

His  funeral  took  place  on  Jan.  21. 
Office  associates  were  his  pallbearers. 


JOHN  F.  PHILLIPS 


Monitor**  European  Cable  Editor  Had 
Long  Newspaper  Career 

John  F.  Phillips,  a  former  editor  on 
American  newspapers  and  for  the  last 
three  years  European  cable  news  editor 
in  the  London  bureau  of  the  Christian 
Science  Monitor,  died  in  Ixmdon  Jan.  17. 
Before  going  to  London  he  had  been 
head  of  the  Monitor’s  New  York  bureau 
for  three  years. 

A  native  of  New  Jersey,  Mr.  Phillips 
began  his  newspaper  career  in  Chicago, 
serving  on  the  Inter-Ocean  and  the  Daily 
Xeti's.  After  spending  four  years  on  the 
Monitor  in  Boston,  he  came  to  New 
York  in  1912  and  subsequently  served  on 
the  cable  desks  of  the  American,  the 
Press  and  the  old  Sun.  He  was  also 
with  the  Associated  Press  here  for  four 
years.  In  1922  he  rejoined  the  Monitor. 


MRS.  EMILIE  BICKEL  DIES 

Mother  of  United  Press  President 
Succumbs  in  Virginia 

Mrs.  Emilie  .A.  Bickel.  mother  of  Karl 
.\.  Bickel,  president  of  the  United  Press, 
died  Jan.  18  in  Memorial  Hospital, 
Lynchburg,  Va.,  after  an  illness  of  six 
days  of  pneumonia.  Mr.  Bickel.  who 
went  to  Lynchburg  last  week,  left  with 
the  body  of  his  mother  for  Geneseo,  Ill., 
a  former  home,  where  burial  took  place. 

Mrs.  Bickel.  75  years  of  age.  was  the 
widow  of  William  A.  Bickel.  She  had 
lived  in  Campbell  county,  Va.,  at  New 
London,  for  the  last  10  years.  Surviving 
her  are  four  sons.  Karl  A.  Bickel,  New 
V^ork ;  Basil  F.  Bickel,  San  Francisco; 
John  G.  Bickel,  -Akron,  O.,  and  Frank  G. 
Bickel.  East  Moline.  Ill.,  and  two  daugh¬ 
ters,  Mrs.  Mary  Bickel  White,  Rockford, 
HI.,  and  Miss  Sarah  Bickel.  of  New 
London.  Va.,  with  whom  in  late  years 
she  had  made  her  home. 

©bituarp 


Richard  mather  archer. />o. 

former  Wheeling  newspaper  editor 
and  head  of  the  Newspaner  Feature  Bu¬ 
reau.  a  syndicate  specializing  in  popula¬ 
tion  surveys  for  newsnapers  ami  cham¬ 
bers  of  commerce,  died  at  his  Wheeling 
home.  Jan.  17.  Mr.  .Archer  started  his 
newspaner  career  in  1892.  when  he  en¬ 
tered  the  employ  of  the  Wheelinq  Intel- 
lineneer  as  a  “cub.”  He  served  as  citv 
editor.  Siindav  editor  and  telegraph  e<li- 
tor  on  the  Intelligencer,  the  .Vcrt’.r  and 
the  Record,  all  of  Wheeling.  He  retired 
several  years  ago  from  active  newspaper 
work  and  organized  his  syndicate. 

John  Henry  rAi.i..MiAN.  7.3,  vice- 
president  and  a  director  of  the  Clifton 
Forge  Review  Publishing  CompTny, 
which  publishes  the  Clifton  Forge  (Va.l 
Retneto,  died  recently,  after  a  long  ill¬ 
ness. 

D.  W.  Streat,  91,  who  for  more  than 
.35  years  edited  and  published  the  Rose- 
land  CLa.)  Herald,  and  was  correspond¬ 
ent  there  for  the  New  Orleans  papers, 
died  recently. 

Frank  P.  Frf.el.  50,  manager  of  the 
circulation  department  of  the  Niagara 


Falls  (N.Y.)  Gacette  for  many  years, 
died  of  pneumonia  last  week  in  a  hos¬ 
pital  in  that  city.  In  latter  life  he 
opened  a  chain  of  newspaper  and  maga¬ 
zine  stores  in  that  city. 

Archie  Gunn,  66,  well  known  artist 
and  illustrator,  died  Jan.  16  in  New  York 
after  an  illness  of  many  years.  Twenty- 
years  ago  Mr.  Gunn’s  work  attracted  the 
attention  of  the  late  Joseph  Pulitzer, 
who  brought  him  to  this  country  from 
England  as  a  New  York  World  artist. 
He  remained  with  the  World,  however, 
but  a  short  time. 

T.  J.  Bell,  81,  editor  of  the  Tacoma 
(Wash.)  New  Herald,  a  weekly,  and  a 
well  known  newspaper  man  in  the  Pacific 
Northwest,  died  Jan.  17,  in  a  sanitarium 
at  Puyallup.  Wash. 

Emil  Beinecke,  66,  editor  of  the  Ger¬ 
man  newspaper,  Freie  Presse,  published 
at  Cincinnati,  died  Jan.  20  in  Cincinnati 
of  heart  disease.  Born  in  Germany,  Mr. 
Beinecke  came  to  Cincinnati  as  a  boy. 
He  was  associated  with  the  Freie  Presse 
for  42  years. 

William  F.  Black,  former  city  edi¬ 
tor  of  the  Montgomery  Advertiser,  died 
this  week  in  a  San  Antonio,  Texas,  hos¬ 
pital.  At  the  time  of  his  death  he  was 
secretary  of  the  Montgomery  Chamber 
of  Commerce. 

AIrs.  Richard  Whitf^  wife  of  a 
pioneer  Canadian  newspaper  publisher 
and  mother  of  the  owners  of  the  Mont¬ 
real  Gaaette,  died  Jan.  23  at  the  age 
of  95. 

Mrs.  Martha  I.  Parker,  76,  died  at 
Portland,  Ore.,  Jan.  10.  Mrs.  Parker 
was  the  daughter  of  W.  H.  Newell,  who 
established  the  Dallas  (Ore.)  Times 
Mountaineer  and  the  Walla  Walla 
(Wash.)  Statesman.  Survivors  include 
two  sons,  Gilbert  H.  Parker,  news  edi¬ 
tor  of  the  Wall  .Street  Journal,  San 
I'rancisco,  an<l  William  Parker,  general 
manager  of  the  Pacific  Coast  News 
Service,  Los  Angeles. 

Federico  Curzio,  71,  founder  of  the 
first  Italian  newspaper  published  in 
Rhode  Island,  L’Fco  del  Rhode  Island, 
which  he  edited  for  a  quarter  of  a  cen¬ 
tury,  died  J.Tn.  18  at  his  home  in  Provi¬ 
dence,  R.  I. 

Leonard  D.  Facklfr,  42,  for  the  past 
seven  years  a  member  of  the  staff  of 
the  .St.  Paul  Pioneer  Press-Dispatch, 
died  at  St.  Paul,  Jan.  18. 

Mrs.  Henry  O.  Shepard,  widow  of 
the  founder  of  the  Inland  Printer,  died 
Jan.  12  after  an  illness  of  two  years. 
She  was  78  years  old  and  had  been  a 
resident  of  Chicago  for  70  years. 

(Charles  Loeb,  46,  an  employee  of  the 
mailing  department  of  the  Chicago 
Tribune,  died  Jan.  LS.  He  had  been 
employed  by  the  tribune  for  19  years. 

F.i.mkr  R.  M.athf.ws,  42.  night  fore¬ 
man  of  the  ad  line  of  the  .Syracuse 
(N.Y.)  Journal- American,  died  in  a 
hospital  in  that  city  last  week  after  an 
illness  of  long  duration. 

Frank  H.  Buchanan,  61,  father  of 
W.  T.  Buchanan  of  the  editorial  depart¬ 
ment  of  the  Marion  (O.)  .Star,  died  at 
his  home  in  Alliance,  O.,  last  week. 

Charlis  H.  Miller,  60,  superintend¬ 
ent  of  the  composing  room  of  the  Balti¬ 
more  Sun,  died  Jan.  17  at  the  South 
Baltimore  General  Hospital. 


ELI  J.  FOUTS 

Eli  J.  Fonts,  67,  assistant  city  editor 
of  the  Passaic  (N.J.)  Daily  Herald,  and 
former  city  editor  of  the  Lafayette 
(Ind.)  Courier  when  George  Ade  and 
George  Barr  McCutcheon  were  members 
of  the  staff,  died  Jan.  17  at  his  home 
in  Newark,  N.  J.  During  a  long  news¬ 
paper  career  he  had  also  been  city  editor 
of  the  Washington  (D.C.)  Herald, 
Wa.shington  Post,  and  Neivark  Ledger, 
and  was  connected  at  other  times  with 
the  Neivark  Star  Eagle  and  the  Newark 
Neivs. 


POTTS  ESTATE  $125,000 

Mrs.  Gertrude  Rives  Potts,  widow  of 
Allen  Potts,  former  vice-president  and 
business  manager  of  the  Richmond 
Nnv.s-Leader,  was  named  beneficiary  in 
her  husband’s  will  filed  for  probate  late 
last  week.  The  estate  was  valued  at 
$125,000. 


FRANK  HUSSEY  DIES  IN 
54th  YEAR 


Business  Manager  of  Chicago  Post 
Succumbs  to  Week’s  Illness — 
Long  With  Dailies’  Business 
Departments 


Frank  R.  Hussey,  business  manager 
of  the  Chicago  Ex'cning  Post,  died  Jan. 
17  at  his  home  of  a  heart  attack.  He 
had  been  ill  only 
about  a  week, 
and  friends  and 
relatives  had  not 
suspected  a  n  y 
serious  complica¬ 
tions.  He  would 
have  attained  his- 
54th  birthday  on 
Jan.  21. 

Mr.  Hussey  was 
born  in  Brook¬ 
line,  Mass.,  and 
moved  to  Indian¬ 
apolis  as  a  small 
lK)y.  He  was  edu¬ 
cated  in  the  pub- 


Fr.\.nk  R.  Hus.sfy 


lie  schools  there,  later  coming  to  Chicago- 
and  engaging  in  newspaper  work.  He 
started  with  some  of  the  older  Chicago 
papers,  now  out  of  existence,  and  later 
was  employed  in  the  advertising  depart¬ 
ment  of  the  Chicago  Tribune.  Subse¬ 
quently  he  joined  the  old  Chicago  Herald 
and  tor  a  time  was  in  charge  of  their 
classified  department.  Soon  he  was 
placed  in  charge  of  all  advertising  and 
eventually  was  made  assistant  to  the 
late  Robert  Ansley,  business  manager. 
He  was  also  at  one  time  with  Lord  and 
Thomas  advertising  agency. 

In  1907  Mr.  Hussey  went  to  the  Post 
as  classified  advertising  manager,  later 
becoming  advertising  manager.  Not  long 
afterward  he  was  placed  in  charge  of 
the  entire  business  end  of  the  Post. 

Mr.  Hussey  was  well  known  in  news¬ 
paper  and  advertising  circles  throughout 
the  country  and  had  many  friends  in  the 
commercial  and  advertising  world.  It 
was  one  of  his  business  tenets  that  an 
advertiser,  no  matter  if  he  only  ran  a 
few  agate  lines,  was  entitled  to  the 
utmost  co-operation  of  the  business  end 
of  any  paper. 

Funeral  services  were  held  Jan.  20  at 
the  home,  7326  North  Ashland  avenue. 
Burial  was  to  be  at  Indianapolis,  Mr. 
Hussey’s  boyhood  home. 

Mr.  Hussey’s  son,  Russell  Hussey, 
manager  of  the  Post’s  subscription  de¬ 
partment,  died  suddenly  last  May.  In 
addition  to  the  widow,  Mrs.  May  June 
Hussey,  Mr.  Hussey  is  survived  by  a 
brother  and  a  sister. 


JOHN  R.  MARTIN 

John  R.  Martin,  66,  for  many  years 
editor  and  publisher  of  newspapers  in 
Lowell,  Mass.,  and  Woonsocket,  R.  L, 
die<l  )an.  16  at  his  home  in  North  Tewks¬ 
bury.  Mr.  Martin  was  born  in  Lowell 
where  he  entered  the  employ  of  the 
Weekly  Sun.  In  18'X)  he  left  the  Sun  to- 
join  the  Daily  Star,  first  as  associate 
editor  and  then  publisher.  Subsequently 
he  joined  the  staff  of  the  New  Bedford 
.Standard  and  then  accepted  a  position  as 
editor  of  the  Woonsocket  (R.I.)  Call. 
He  founded  the  Woonsocket  Star  and 
published  the  paper  for  several  years. 


SCANNELL  O’NEILL 

Scanncll  O’Neill,  for  30  years  con¬ 
nected  with  Catholic  journalism,  died  in 
St.  Ix)uis  on  Jan.  11  of  Iironchial  pneu¬ 
monia.  Until  forced  to  retire  by  ill 
health,  Mr.  O’Neill  was  editor  of  the 
Catholic  Citizen,  Milwaukee,  Wis._  Prior 
to  that  he  was  editor  of  Michigan 
Catholic,  Detroit,  and  Catholic  Colum¬ 
bian,  Columbus,  O.  He  was  52  years 
old.  Funeral  services  were  held  at 
Belleville,  Ill. 


B.  H.  SIMMONS 

Benjamin  H.  Simmons,  5.5,  city  editor 
of  the  Amsterdam  (N.Y.)  Evening 
Recorder,  and  for  38  years  a  member 
of  the  paper’s  staff,  died  suddenly  of 
heart  disease  at  his  home  Jan.  18. 
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HITS  RETAUATION  BY 
BOYCOTT  METHOD 

Cate*  Ferguson  Surprised  to  Find 
Publishers  Dropping  Postal  Service 
— Holds  Demonstration  at  Six 
Point  League  Luncheon 


(jates  FerRuson,  advertisiiiR  director 
of  the  International  System,  with  which 
the  Postal  Telegraph  Company  is  affili¬ 
ated,  reviewed  the  advertising  campaign 
started  by  Postal  last  year  in  an  address 
before  the  Six  Point  League  at  the 
New  York  Advertising  Club,  Jan.  23. 
Mr.  Ferguson  expressed  surprise  that 
some  newspapers  had  discontinue  use 
of  Postal  service  when  they  did  not 
receive  a  portion  of  the  company’s  ad¬ 
vertising  appropriation. 

“The  greater  proportion  of  the  first 
year’s  appropriation  went  into  newspaper 
advertising,”  he  said.  “In  thirteen 
different  cities  a  test  campaign  was 
inaugurated  and  on  the  success  of  our 
advertising  in  these  cities,  we  decided 
to  base  the  expansion  of  the  five  year 
campaign. 

“It  was  decided  to  use  the  morning 
jiapers  in  these  cities  because  the 
amount  of  money  available  was  too 
limited  to  include  both  morning  and 
evening  papers. 

“In  most  cases  the  evening  papers 
accepted  our  explanation  of  the  use  of 
morning  editions  with  not  more  than 
the  natural  resistance  which  may  be 
expected  from  any  good  salesman. 

“Here  and  there,  however,  we  found 
publishers  of  evening  papers  who  not 
only  refused  to  accept,  with  good  grace, 
our  use  of  morning  papers  but  who 
promptly  instructed  their  organizations 
to  discontinue  the  use  of  Postal  Tele¬ 
graph. 

“Although  we  ran  into  the  ‘quid  pro 
quo’  attitude  in  comparative!)  few 
cities,  nevertheless  we  W'ere  surprised  to 
find  a  single  publisher  who  felt  justified 
in  penalizing  an  advertiser  who  had  j'ust 
entered  the  national  field  for  the  first 
time. 

“This  experience  with  a  small  list  of 
newspapers  has  made  us  wonder  what 
we  might  run  into  in  case  the  newspaper 
campaign  is  expanded  during  1930.” 

.■\  demonstration  of  the  speed  of  mod¬ 
ern  communications  was  held  at  the 
meeting.  Under  the  direction  of  Mr. 
Ferguson,  messages  were  sent  during 
the  meeting  over  postal  telegraph  wires 
and  cables,  and  answers  returned  in  time 
to  be  read  before  adjournment. 

Telegrams  were  also  used  on  the 
morning  of  the  meeting,  instead  of  the 
usual  postal  cards,  to  remind  members  of 
the  date. 

The  following  guests  were  invited,  in 
addition  to  Mr.  Ferguson:  E.  H.  Ctini- 
mings,  Richard  Dunn,  and  Hugh  Lavery, 
of  the  J.  Walter  Thomp.son  Comi)any ; 
F.  R.  Gamble,  secretary  of  the  -American 
Association  of  Advertising  .Agencies ; 
Robert  Beatty,  of  Morris,  Plante  &  Saxe, 
attorneys;  Vincent  GallKi,  of  the  Wil¬ 
liam  H.  Rankin  Company,  and  lames 
Wright  Brown,  president  of  the  .\d\er- 
tising  Club. 


COAST  GROUP  TO  MEET 


directors  and  Delegates  from  Ad  Club* 
Convening  in  Portland,  Jan.  27 

.\nnual  mid-winter  meeting  of  the 
board  of  directors  of  the  Pacific  Adver¬ 
tising  Clubs  Association  will  be  held  in 
Portland,  Ore.,  Jan.  27,  28  and  29.  The 
Portland  Advertising  Club  will  be  the 
host  to  the  visitors. 

Raymond  P.  Kelly,  president,  has  in¬ 
vited  each  of  the  30  advertising  clubs 
■composing  the  association  to  send  a  rep¬ 
resentative  to  attend  a  club  management 
conference  to  be  held  in  connection  with 
the  directors’  meeting.  An  entire  day 
will  be  devoted  to  a  round  table  discus¬ 
sion  on  club  management  problems,  to 
which  the  Advertising  Federation  of 
America  is  sending  from  its  offices  in 
New  York  a  representative  versed  in 
■club  management. 

In  addition  to  the  regular  business,  the 


officers  and  directors  will  formulate  plans 
for  the  .Association’s  annual  Advertising 
Achievement  Week  and  discuss  rules  and 
subjects  for  the  three-minute  speaking 
contests  and  plans  for  the  annual  con¬ 
vention  to  be  held  in  Spokane,  June 
22-25. 

PITTSBURGH  AGENCIES  MERGE 


Consolidation  of  Gummerson  and 
Farrar  Forces  Announced 

Formation  of  one  of  Pittsburgh’s  larg¬ 
est  advertising  agencies  was  effected  this 
week  when  the  merger  of  C.  K.  Gum¬ 
merson  Company  with  the  h'arrar  .Adver¬ 
tising  Company  was  announced.  The 
new  firm  will  be  known  as  Gummerson 
and  Martin,  Inc. 

G.  B.  Martin,  president  of  the  Farrar 
company,  becomes  chairman  of  the  board 
of  Gummerson  and  Martin.  C.  K.  Gum¬ 
merson  remains  as  president  and  treas¬ 
urer.  C.  Thurston  Johnson,  former  pro¬ 
duction  manager  for  the  I'arrar  company, 
remains  in  that  position  in  the  merged 
firm.  Frank  II.  Ramsey,  who  has  beeti 
engaged  in  agency  work  and  market  in¬ 
vestigations  since  coming  to  Pittsburgh 
several  years  ago,  will  be  a  member  of 
the  staff  of  Gummerson  and  Martin. 


Batten  Buy*  Bissel  &  Land 

The  advertising  agency  of  Bissell  & 
Land,  Inc.,  Pittsburgh,  Pa.,  has  been 
bought  by  Batten,  Barton  Durstine  & 
Osbom,  Inc.,  of  New  York.  The  office 
will  be  conducted  as  a  branch  of  the 
latter  agency,  under  the  direction  of  John 
B.  Bissell  as  vice-president  and  Leon  D. 
Hansen  as  manager.  Both  men  have  been 
part  of  the  Pittsburgh  organization.  The 
members  of  the  staff  will  also  be  re¬ 
tained. 

E.  W.  Nelson  With  Porter 

E.  W.  Nelson  formerly  with  the  Multi- 
bestoss  Company,  Walpole,  Mass.,  in 
charge  of  sales  promotion  and  advertising 
to  dealers  has  joined  the  Porter  CoriK)ra- 
tion,  advertising  agency  of  Boston.  Mr. 
Nelson’s  new  duties  will  include  layout, 
copy  and  general  planning. 

Maxon  Opens  N.  Y.  Office 

Maxon.  Inc.,  Detroit  advertising 
agency,  has  opened  a  branch  office  at 
3001  Chaniii  Building,  New  York,  to 
service  its  Eastern  clients.  All  space  and 
elements  of  priKluction  will  continue  to 
Ih?  purchased  through  the  Detroit  office. 


Planning  Drive  for  Spic 

.An  extensive  newsi)aiK-r  and  magazine 
campaign  is  planned  this  year  by  the  Mc- 
Itinkin  .Advertising  com|)any,  228  North 
I^  Salle  street.  Chicago,  on  the  Spic 
Laboratories,  Inc. 

Handling  Radio  Account* 

E.  W.  Federer,  formerly  secretary- 
treasurer  and  space  buyer  for  Olson  &■ 
Enzinger,  Inc.,  Milwaukee,  is  now  sec¬ 
retary  of  Dyer-Enzinger,  Inc.,  and  has 
charge  of  the  radio  accounts. 


New  McLaughlin  Client 

R.  J.  A.  Mcl^ughlin  &  .Associates,  Inc., 
.360  North  Michigan  avenue,  Chicago, 
have  been  apiwiiited  to  place  the  advertis¬ 
ing  of  the  E.  L.  Essley  Machinery  Com¬ 
pany,  makers  of  machine  tools. 


Morris  Joins  Bloch 

Edward  L.  Morris,  commercial  artist, 
has  joined  the  staff  of  the  Adolph  L. 
Bloch  advertising  agency  in  Portland, 
Ore. 


Joins  Antiquarian  Magazine 

Alexis  G.  Graam  recently  joined  the 
staff  of  The  Antiquarian  magazine. 
Formerly  Mr.  Graam  was  account  execu¬ 
tive  with  the  Whitman  .Advertisers 
Service. 


New  Batten  Client 

The  Lawyers  Mortgage  Company  of 
New  York  City  has  appointed  Batten, 
Barton,  Ehirstine  &  Osborn,  Inc.  to  direct 
its  advertising. 


TWO  AGENCIES  JOIN  FORCES 


Gerber  &  Crosley,  Inc.,  Formed  as  Two 
Oregon  Companies  Consolidate 

Consolidation  of  two  Portland,  Ore., 
advertising  agencies,  Joseph  R.  Gerber 
Company,  and  Crossley  and  Failing,  Inc., 
was  announced  this  week.  The  heads  of 
the  two  organizations,  Joseph  R.  Gerber 
and  J.  T.  Crossley,  are  widely  known  in 
western  advertising  circles  and  have  been 
active  in  its  organizations.  Harry  F. 
Failing,  who  formerly  was  associated 
with  Mr.  Crossley,  withdrew  some  time 
ago  to  become  advertising  manager  of 
the  Oregon  Journal. 

Mr.  Gerber  becomes  president  of  the 
new  organization  which  will  be  known 
as  fierber  &  Crossley,  Inc.  Mr.  Cross- 
ley  will  be  vice-president  and  treasurer. 


HOLD  ADVERTISING  EXHIBIT 

Under  the  auspices  of  the  Advert!«n„ 
Club  of  Columbus,  O.,  an  advertising  ex* 
hibit  with  more  than  100  entries  was  heM 
this  week  at  the  Fort  Hayes  Hotd 
Speakers  at  the  meeting  Monday,  wh  di 
opened  the  exhibit,  included  Sells  StiteT 
KeelOT  Stites  Advertising  Agency;  Robert 
M.  Fleming  Henderson  Lithographing 
Company,  and  Myron  L.  Smith,  advert!^ 
ing  and  public  relations  counsel  of 
Ohio  Bell  Telephone  Co. 

VOTE  $25,000  AD  BUDGET 

■The  biggest  advertising  campaign  ever 
undertaken  by  Colorado-Nebraska  Lamb 
Feeders  Association  to  popularize  lamb 
products  will  be  launched  early  in  Jan¬ 
uary.  At  a  recent  meeting,  members 
voted  to  spend  more  than  $25,000  before 
July  1. 


LUNCHEON  TO  LAMBRET 

Gilbert  T.  Hodges,  executive  commit¬ 
tee,  A’cri'  York  Sun.  and  Elarle  Pearson, 
general  manager,  .Advertising  Federation 
of  .America,  were  hosts  at  luncheon  at 
the  Advertising  Club  of  New  York  on 
Jan.  22,  to  .Andre  I^mbret,  of  Paris, 
F'rance,  who  is  in  America  on  a  mission 
for  the  film  interests  of  France.  Arnong 
the  guests  were  :  C.  King  Woodbridge, 
International  .Advertising  Association ; 
Charles  E.  Murphy ;  John  Benson,  Amer¬ 
ican  .Association  of  .Advertising  Agencies; 
\Vm.  D.  M.  Simmons,  Underwood  Type¬ 
writer  Compmiy ;  John  A.  Wilkens, 
Charles  Francis  I’ress;  A.  L.  Shuman, 
Fort  Worth  (Tex.)  Star-Telegram;  Wil¬ 
liam  H.  Rankin ;  (Tharles  Speaks,  United 
States  Lines. 

BLANCHARD  PROMOTED 

Guy  Blanchard  is  now  advertising 
manager  of  the  Miller  Rubber  Company, 
.•\kron,  O.,  succeeding  J.  K.  Brenton,  re¬ 
signed.  Mr.  Blanchard  was  formerly  as¬ 
sistant  advertising  manager.  He  con¬ 
tinues  as  editor  of  the  two  Miller  house 
magazines.  The  .Miller  Salesman  and 
Tire  Trade  Nexvs. 


Directing  Medical  Account 

York  Laboratories,  Inc.  of  York,  Pa. 
have  appointed  Kelly,  Spline  &  Watkins, 
Inc.,  New  York  advertising  agency,  to 
handle  their  account.  The  products  to 
advertised  are  “Dolex,”  a  stomachic 
antacid  and  “N-S-K  Ointment.” 


Debes  With  Street  A  Finney 

Ed  Debes,  formerly  in  the  advertising 
department  of  Sears,  Roebuck  &  Co., 
sales  promotion  manager  for  Montgom¬ 
ery  Ward  &  Co.,  and  later  advertising 
manager  for  J.  R.  Wood  &  Sons,  has 
joined  Street  &  Finney,  Inc.,  New  'i’ork, 
to  direct  their  mail  order  and  direct  mail 
departments.  His  experience  in  these 
fields  has  covered  more  than  20  years. 


Adams  Joins  Albert  Frank 

George  Carlton  Adams,  for  many  years 
connected  with  the  advertising  and  mer¬ 
chandising  departments  of  L.  P.  Hol¬ 
lander  &  Co.,  Boston  and  New  York, 
has  joined  the  new  business  department  of 
.Albert  Frank  &  Co.’s  Boston  office. 


Head*  Railroad  Advertiser* 

R.  J.  Maxwell  of  the  advertising  de¬ 
partment  of  the  Missouri  Pacific  rail¬ 
road,  was  elected  president  of  the  Ameri¬ 
can  Railway  Association  of  Advertising 
.Agents,  at  ffie  annual  meeting  in  Chicago 
last  week.  Advertising  men  representing 
91  railroads  were  present.  They  voted  to 
hold  their  next  meeting  at  Mexico  City, 
Mex.,  in  August. 


Hatch  Joins  Dyer-Enzinger 

Talbot  C.  Hatch,  specialist  in  indus¬ 
trial  advertising,  has  joined  the  staff  of 
Dyer-Enzinger  company,  Inc.,  Milwau¬ 
kee,  New  York  and  Chicago,  as  account 
executive  in  the  industrial  department. 


Jordan  Gets  Export  Account 

Jordan  Advertising  Abroad,  Inc.,  New 
York,  has  been  appointed  to  handle  the 
export  account  of  the  Seamless  Rubber 
Company. 


CORRECTION 

In  a  story  on  the  return  of  Pittsburgh 
department  stores  to  the  advertising  col¬ 
umns  of  the  Pittsburah  Press  and  Pitts¬ 
burgh  Post-Gazette  last  week  Emioa  & 
Publisher  referred  to  Daniel  Nicoll  as 
general  manager  of  the  Paul  Block 
newspapers.  Mr.  Nicoll  is  general  man¬ 
ager  of  the  Brooklyn  Star^ard  Union, 
one  of  the  Block  chain. 


Guentber  Honored 

Rudolph  Guenther,  chairman  of  Ru¬ 
dolph  Guenther-Russell  Law,  Inc.,  finan¬ 
cial  advertising  agency,  has  Inen  notified 
of  his  nomination  as  an  honorary  mem¬ 
ber  of  the  Italian  Academy  of  Sciences 
and  Letters  of  (ienoa,  Italy.  The  dis¬ 
tinction,  which  includes  a  silver  medal, 
was  given  to  Mr.  Guenther  for  his  serv¬ 
ices  in  behalf  of  arts  and  sciences. 


Krause  Transferred 

W.  C.  Krause  of  the  Ralph  H.  Jones 
Company,  Cincinnati,  O.,  has  lieen  trans¬ 
ferred  to  the  New  York  office  of  that 
agency. 


We  Need  a  Broad  Gauge 

MERCHANDISING 

DIRECTOR 

The  man  we  want 
must  have  retail  sales  and  ad¬ 
vertising  experience ...  He  must 
have  constructive  ideas  on  train¬ 
ing  clerks  to  become  more  efii- 
cient  salesmen  ...  He  must  be 
able  to  plan  and  direct  a  train¬ 
ing  course  that  will  achieve  that 
end  among  retail  dealers. 

He  will  be  expected 
to  address  meetings  in  various 
parts  of  the  country  on  mer¬ 
chandising  subjects.  He  most 
possess  personality  and  tact,  as 
well  as  the  ability  to  write  and 
talk  forcefully. 

Knowledge  of  the  re¬ 
tail  furniture  field  would  be 
helpful,  but  is  not  absolutely 
essential,  providing  the  appli¬ 
cant  meets  the  other  qualifica¬ 
tions.  The  location  is  Chicago. 
Starting  salary  will  be  worth 
while. 

In  applying,  give  full 
particulars  of  age,  education, 
experience  and  present  position 
and  salary.  All  inquiries  will  be 
kept  in  strict  confidence.  (Mem¬ 
bers  of  our  organization  know 
of  this  advertisement.)  Enclose 
a  small  photograph  of  yourself, 
and  if  possible,  a  few  specimens 
of  your  work  which  show  your 
qualifications  for  this  position. 

Address 
Box  E-502 
c/o  Editor  & 
Publisher 


J 
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■KEEP-THIN”  CIGARETTE 
COPY  DROPPED 


PUBLISHERS  NAJ^  TO 

foreign  posts 


AD  SERIES  DIGNIFIES  CARRIER  JOBS 


'Certain  Company”  Make*  Agreement 
With  Federal  Commission  to  Dis¬ 
continue  “Diet”  Angle  —  Testi¬ 
monial*  to  “Tell  All” 


■mon  Booth  Designated  for 
and  Col.  Henry  W.  Shoe- 
for  Bulgaria,  Both  on 
ition  of  President  Hoover 


By  George  H.  Manning 
Washington,  D.  C.,  Jan.  25. — By  ar¬ 
rangement  with  ihe  Federal  Trade  Com¬ 
mission,  a  concern  manufacturing  a  pop¬ 
ular  brand  of  cigarettes  has  agreed  to 
“desist  for  ever  from  alleged  unfair 
methods  of  competition”  involving  ad¬ 
vertisements  in  which  were  mentioned 
“slender  figures”  for  women  and  bell¬ 
like  voices  for  members  of  the  theatri¬ 
cal  profession. 

While  the  corrtmission  has  adhered  to 
its  rule  not  to  mention  names,  it  is  un¬ 
derstood  in  Washington  that  the  con¬ 
cern  has  been  a  rival  of  the  confection¬ 
ery  trade. 

In  featuring  testimonials  from  “fam¬ 
ous  people”  who  smoke  the  company’s 
products  and  'found  that  they  protect 
from  irritation,”  the  stipulation  of  facts 
says  that  “certain  of  said  testimonials 
were  obtained  for  a  valuable  considera¬ 
tion  from  the  alleged  authors  thereof.” 

For  instance,  “certain  actresses”  were 
quoted  as  saying  of  their  use  of  these 
cigarettes,  “that’s  how  we  stay  slender” 
when  in  truth  and  in  fact  these  actresses 
“were  not  cigarette  smokers  and  did  not 
stay  slender  through  the  smoking  of  re¬ 
spondent’s  products.” 

Through  the  radio  the  concern  broad¬ 
cast  a  testimonial  presumably  from  a 
well  known  musical  comedy  star,  in 
which  he  said  that  the  use  of  these 
cigarettes  kept  him  “in  good  shape  and 
feeling  peppy”  and  gave  his  voice  a 
bell-like  clearness  in  every  scene. 

‘Tn  truth  and  in  fact,”  adds  the  stipu¬ 
lation,  “the  aforesaid  comedy  star  au¬ 
thorized  the  testimonial  and  received  a 
consideration  for  the  statement  attrib¬ 
uted  to  him,  but  which  he  did  not  pre¬ 
pare,  see  prior  to  its  use,  or  sign.” 

Other  testimonials  proclaimed  “every 
woman  who  fears  overweight  finds  keen 
interest  in  *  ♦  ♦  commonsense  ways 
to  keep  a  slender,  fashionable  figpire” 
and  added  “no  longer  need  you  face  the 
rigid  requirements  of  harsh  dieting 
A  series  emphasizing  service  to  sub-  methods.”  In  truth  and  in  fact,  the 
scribers  appears  regularly.  Still  other  commission  finds,  “health  and  vigor  to 
advertisements  seek  to  “sell”  school  su-  men,  slender  figures  to  women  and  rc- 
perintendents  and  teachers  on  the  value  duction  of  flesh  in  all  cases  will  not 
of  paper  routes  as  character  builders,  necessarily  result  from  the  smoking  of 
One  carried  pictures  and  statements  from  respondent’s  brand  of  cigarettes.” 
half  a  dozen  Iowa  educators,  including  So  it  is  that  the  manufacturers  of 
school  superintendents  and  a  university  these  cigarettes  have  agreed  to  cease 
president.  Two  of  the  men  quoted  had  and  desist  from  the  use  of  “all  testi- 
sons  who  carried  newspapers.  monials  and  endorsements  unless  they 

One  advertisement  which  drew  104  ap-  represent  and_  are  the  genuine,  author- 
plications  for  places  as  carriers — several  '^cd  and  unbiased  opinions  of  the  au- 
times  as  many  as  any  other  advertise-  thor  or  alleged  author  thereof.”  Fur- 

ment — was  headed  “Twelve-Year-Old  **'f  R  monetary  of  other  considera- 

Boy  Earns  Bicycle  and  New  Suit  After  tj^”  has  been  given  for  a  testimonial. 
Getting  Money-Making  Job.”  Then  fol-  respondent  shall  publish  along  with 

lowed  a  series  of  photographs,  showing  a  *hc  advertisements,  in  an  equally  con- 

boy  in  the  process  of  wanting  a  bicycle,  ‘^picuous  manner,  the  fact  that  the  tes- 
wanting  a  new  suit,  feeling  blue,  get-  tirnonials  have  been  paid  for.” 
ting  a  newspaper  route,  and  finally  grin-  Now  will  the  allegation  that  “vvome* 
ning  triumphantly  with  the  earned  bicycle  •'^tail  slender  fibres  be  blazoned  to  the 
and  new  suit.  world  in  such  fashion  as  “to  import  or 

The  Register  and  Tribune  staff  of  >TP>y  ‘hat  the  smoking  of  respondent’s 
carriers,  city  and  state,  numbers  2,974.  cigarettes  will  bring  slender  figures  and 
Ninety-nine  girls  are  included  among  ,  c  reduction  of  flesh  in  all  cases, 

them.  Most  of  the  staff  are  between  12  .  '/  resumes  such  prac- 

anH  Ifi  veari  old  ‘“‘ed  against  the 

10^  a..  at  concern  in  further  action.” 
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Prominent  in 
Raifh  Hasmam  Booth  business  and  cul¬ 
tural  affairs  in  Detroit  for  several  years. 

Booth  was  long  a  trustee  and  former 
president  of  the  Detroit  Museum  of 
Arts.  He  was  appointed  to  the  Arts 
Commission  of  the  city  in  1919  and  be¬ 
came  the  Commission’s  first  president,  a 
position  which  he  still  holds.  The  Com¬ 
mission’s  efforts  resulted  in  the  Detroit 
Institute  of  Arts. 

Booth  has  also  served  as  trustee  of 
Grace  Hospital,  director  in  the  Detroit 
Symphony  Orchestra  and  as  vice  chair¬ 
man  of  the  Detroit  Chapter  of  the 
American  Red  Cross.  In  1918-19  he 
was  vice-president  of  the  Associated 
Press  and  chairman  of  the  Central 
Division  advisory  board  of  the  press 
association. 

After  becoming  the  editor  and  pub¬ 
lisher  of  the  old  Chicago  Journal  at  28 
years  of  age.  Booth  sold  the  paper  in 
1904,  returning  to  Detroit  where  he  be¬ 
came  editor  and  publisher  of  the  Detroit 
Tribune.  After  the  Tribune  was  merged 
with  the  Detroit  Netv.c  he  began  the  de¬ 
velopment  of  newspapers  throughout  th? 
state  of  Michigan,  and  is  now  publisher 
of  the  Flint  Journal,  Grand  Raffids 
Press,  Saginaw  Daily  Nesvs,  Kalanwcoo 
Gazette,  Jackson  Citizen  Patriot,  Bay 
City  Times,  Muskegon  Chronicle  and 
.4nn  Arbor  Daily  Nnvs.  Born  in  To¬ 
ronto  in  187.1,  Booth  is  married  and  has 
a  son  and  daughter,  John  I^rd  Booth 
and  Virginia  Kingswood  Booth. 

Colonel  Shoemaker  has  had  extensive 
diplomatic  experience.  In  1903  he  was 
appointed  sreretary  of  the  American  Le¬ 
gation  at  Lisbon  and  later  was  third  sec¬ 
retary  of  the  American  Embassy  at'  Ber¬ 
lin.  He  has  been  in  the  publishing  busi¬ 
ness  in  Pennsylvania  and  in  Connecticut 
since  190.S. 

Colonel  Shoemaker  was  born  in  New 
York  on  February  24,  1882.  In  addition 
to  his  publishing  interests,  he  is  asso¬ 
ciated  with  banking  and  other  enter¬ 
prises.  During  1918  and  1919  he  was  a 
member  of  the  general  staff  of  the 
United  States  Army  and  in  1918  repre- 
OTted  the  Pennsylvania  National  Guard 
in  Europe  in  a  special  capacity. 

He  has  been  a  member  of  the  Officers 
Reserve  Corps  since  1924. 


2,974  Iowa  School 
Boys  and  Girls  Earn  a  Half  Million 
PJ|n  Dollars  Armually^^ 

*  2J79  1m  ksM  99  Im  iAmI  aak  Im 


Des  Moines  M 
Register  and  Tribune 
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ENTERTAINS  CONTRIBUTORS 

The  annual  “family  dinner”  of  con¬ 
tributors  to  Ted  Robindon’s  “Philosophy 
of  Folly”  column  in  the  Cleveland  Plain 
Dealer,  was  held  at  the  Hotel  Slatler, 
Jan.  11.  More  than  200  were  present 
Jack  Rapier  of  the  Cleveland  Press,  was 
a  speaker. 


will 
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LATIN-AMERICA  COPY 
IN  MIAMI  DAILY 


Member  of  Staff  Tours  Countries 

Soliciting  Advertisements  —  Sec¬ 
tion  to  Run  13  Weeks  — 
Salutary  Effects  Seen 

Central  and  South  American  business 
iHiuses  have  been  added  to  the  list  of  ad¬ 
vertising  prospects  by  the  Miami  (Fla.) 
Herald.  A  recent  Sunday  issue  con¬ 
tained  advertisements  from  Cuba,  Pan¬ 
ama,  Chile,  and  Argentina.  So  far  as 
known,  this  has  never  been  done  before 
by  a  North  American  newspaper. 

Reading  these  announcements  in  the 
Herald’s  Latin-American  section,  one 
tinds  mention  of  such  things  as  the  Hipo- 
dromo  Argentine,  with  its  race  meetings ; 
the  Farmacia  Central  soda  fountain  at 
Panama;  the  Cia  Sud-Americana  de 
V’apores  (with  a  picture  of  one  of  its 
ships)  ;  the  opportunities  for  investment 
in  Chile ;  F.  Bacardi’s  laboratories  in 
Santiago  de  Cuba;  and  numerous  restau- 
rams,  chop  suey  houses,  stores,  and 
hotels — among  which  should  be  mentitmed 
both  the  Hotel  Biscuit,  and  “Pop”  Dono¬ 
van’s  where  corned  beef  and  cabbage 
may  be  obtained  in  the  Newark,  N.  J., 
manner. 

The  section  also  contained  pictures  and 
feature  articles  about  the  countries  rep¬ 
resented. 

The  advertisements  have  been  gathered 
by  a  member  of  the  Herald  business 
staff,  A.  L.  Perper,  who,  with  his  wife, 
went  to  Cuba  and  Panama,  then  down 
the  west  coast  of  South  America  to  San¬ 
tiago,  across  to  Buenos  Aires,  and  back 
north.  He  sent  his  copy  back  to  Miami 
by  air  mail.  A  picture  in  the  section 
showed  the  Perpers  being  welcomed  in 
Santiago,  Chile,  by  the  publisher  of  La 
NacioH  there,  which  indicates  the  cordial 
reception  met  throughout  their  trip. 

The  advertisements  are  due  to  run  for 
thirteen  weeks. 

“The  idea  of  trying'  to  sell  a  Latin- 
American  section  of  advertising  in  the 
Herald  was  evolved  last  summer  after 
we  had  had  a  most  successful  series  of 
pages  from  Havatu  merchants,”  it  was 
explained  by  Ellb  Hallums,  managing 
editor.  “It  occurred  to  Frank  B.  Shutts, 
publisher  of  the  Herald,  that  while  we 
may  not  be  able  to  show  a  profit  on  this 
class  of  advertising  it  certainly  will  have 
the  effect  of  attracting  friendly  interest 
toward  Miami  from  the  South  Ameri¬ 
can  and  Latin-American  countries.  The 
development  of  air  routes  from  Miami 
to  the  Spanish-speaking  countries  to  the 
south  of  us  has  made  this  city  assume 
very  large  importance  in  the  matter  of 
transportation  between  the  United  States 
and  South  America,  and  if  the  Miami 
Herald  is  able  to  develop  a  more  friendly 
spirit  between  North  and  South  Amer¬ 
ica,  Mr.  Shutts  feels  that  we  will  have 
been  repaid  for  our  efforts.” 


CURTIS  TO  ATTEND  MEET 

Vice-President  Charles  C.  Curtis  and 
Airs.  Edward  Everett  Gann  have  ac¬ 
cepted  an  invitation  of  the  Indiana  Re¬ 
publican  Editorial  Association  to  be 
guests  of  the  association  at  the  annual 
mid-winter  meeting  March  7  and  8. 
when  a  banquet  will  be  given  in  their 
honor.  The  vice-president  accepted  the 
invitation  after  a  visit  from  Allen  C. 
Hiner,  of  the  Newcastle  (Ind.)  Courier, 
president  of  the  association. 


KLEINER  SUCCEEDS  MULHEARN 

Thomas  F.  Mulhearn,  formerly  classi¬ 
fied  advertising  manager  of  the  Ne7V 
York  Eveninq  Journal,  is  now  in  charge 
of  the  real  estate  display  department  of 
the  Brooklyn  Daily  Eaqle.  Melvin  Klei¬ 
ner  has  succeeded  Mulhearn  as  the 
classified  manager  of  the  Evening 
Journal. 

BROADCASTS  NEWS  CUPPINGS 

Russell  Kay,  operator  of  the  Florida 
Clipping  Service,  Tampa,  recently  inau¬ 
gurated  a  weekly  15-minute  program  over 
station  WDAE,  during  which  he  reads 
interesting  news  and  feature  stories  that 
appeared  in  Florida  papers.  The  feature 
is  called  the  “State  Press  Scrap  Book.” 


PENNSYLVANIA  GROUP  FIGHTS 
FREE  PUBLICITY 

(Continued  from  page  III) 


to  raise  will  be  spent  in  the  newspapers 
of  the  country,  the  first  appropriations 
going  to  Pennsylvania  papers  in  order  to 
arouse  interest  in  the  selling  program, 
he  said. 

At  a  banquet  the  evening  of  the  first 
day,  with  Col.  Smith  presiding.  Thomas 
H.  Richardson  of  Williamsport,  good- 
naturedly  poked  fun  at  the  things  he  sees 
in  newspapers.  Rear  Admiral  F.  C.  Bil- 
lard,  commandant  of  the  United  States 
Coast  Guard,  reviewed  the  history  of  the 
coast  guard,  described  its  varied  work 
and  the  bravery  of  its  personnel. 

Charges  recently  made  that  Washing¬ 
ton  correspondents  are  indolent,  mis¬ 
guided,  “handout  kings”  and  “black  sheet 
artists”  were  branded  as  absolutely  false 
by  Paul  R.  Mallon,  chief  of  the  Capitol 
staff  of  United  Press  at  Washington,  in 
an  address  given  at  the  banquet  Monday 
night. 

“Recently  I  read  a  story  in  a  national 
magazine,"  Mr.  Mallon  said,  “picturing 
them  as  men  who  drink  highballs  with 
statesmen,  accept  dinners  from  public 
officials,  and  then  protect  these  officials 
from  public  scrutiny  for  personal  favors 
thus  received. 

“These  stories  are  absolutely  false 
when  they  attempt  to  portray  the  Wash¬ 
ington  correspondents  as  a  class.  I  claim 
a  right  to  speak  about  the  matter  because 
the  magazine  article  to  which  I  have 
referred  carried  an  editor’s  note,  exempt¬ 
ing  three  correspondents,  including  my¬ 
self. 

“I  will  venture  to  say  the  large  major¬ 
ity  of  the  Washington  corps  are  cau¬ 
tious,  industrious,  hard-working  reporters 
of  the  trade  who  realize  their  duty  to 
their  pa^rs  and  the  public  is  greater 
than  their  relationship  with  statesmen 
who  come  and  go.  They  are  really  more 
influential  in  shaping  public  policies  than 
they  would  care  to  admit  and  it  is  re¬ 
grettable  that  the  few  exceptions  to  the 
rule  have  given  the  corps  itself  a  bad 
name.” 

Speaking  of  present-day  methods  of 
news-gathering  in  Washington  and  ethics 
of  the  writers,  Mr.  Mallon  said: 

“The  old  days  of  waiting  for  the  offi¬ 
cial  handouts  are  gone,  just  as  the  old 
days  of  the  politicians  are  gone.  A 
newer  and  faster  game  is  being  played 
requiring  a  different  type  of  men  than 
those  who  can  be  seduced  by  favors. 

“Just  now  the  corps  is  discussing  the 
issue.  Ts  it  all  right  for  us  to  dine  at 
the  White  House?’  There  are  a  few 
of  the  political  writers  who  are  close 
friends  of  the  President.  Thev  were 
friends  before  he  was  elected  President 
and  have  seen  no  reason  why  they  should 
not  continue  their  friendship.  Some 
members  of  the  corps  are  complaining 
that  these  men  are  opening  us  all  to 
criticism.  One  of  the  group  has  replied 
that  his  social  relations  with  Mr.  Hoover 
are  one  thing  and  his  newspaper  stories 
distinctly  another.” 

Mr.  Mallon  opened  his  speech  by  ex¬ 
pressing  the  opinion  that,  despite  the 
statements  of  a  Boston  publisher  that 
the  public  is  not  interested  in  Washing¬ 
ton  news  at  the  present  time,  there  has 
never  before  been  so  much  going  on  in 
the  capital  during  his  10  years  reporting 
in  that  city.  He  attributed  the  steady 
flow  of  interesting  news  to  President 
Hoover’s  new  methods  of  dealing  with 
the  correspondents  and  his  system  of 
preparing  immediate  answers  to  state¬ 
ments  from  the  Senate  and  House.  He 
discussed  this  subject  at  length  and 
named  Senator  Borah  as  being  the  most 
interesting  man  in  the  government  today 
next  to  the  President. 

At  a  general  session  on  the  second  con¬ 
vention  day,  E.  S.  Coles  of  the  Mans¬ 
field  Advertiser,  reported  on  convict 
printing  and  the  state’s  system  came  in 
for  sharp  criticism  as  being  extremely 
unfair  to  publishers,  and  ruinous  to  small 
print  shops.  This  subject  and  the  man¬ 
ner  in  which  the  association’s  legislative 
work  should  be  handled  was  referred  to 
the  executive  committee. 
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GIVES  ARTIST  COMIC  STRIP 


Conselman  Turns  Over  “Good  Time 
Guy”  to  Fox 

William  M.  Conselman  has  turned 
over  his  interest  in  the  “Good  Time 
Guy”  comic  strip  to  Fred  L'ox,  the 
artist  of  the  strip,  it  has  been  announced 
by  Metropolitan  Newspaper  Service  this 
week.  Mr.  Fox  will  carry  on  the  strip 
entirely  by  himself,  writing  as  well  as 
drawing  it.  The  name  of  “Frank  Smil¬ 
ey,”  pseudonym  for  Bill  Conselman,  is 
next  month  to  be  eliminated  from  “Good 
Time  Guy.”  Fred  Fox,  who  is  still  in 
his  early  twenties,  was  “discovered”  by 
Mr.  Conselman  in  I^is  Angeles,  and  was 
formerly  a  bank  clerk. 

Mr.  Conselman  will  concentrate  on 
the  “Ella  Cinders"  strip  and  page,  of 
which  he  is  the  creator  and  author  and 
of  which  Charlie  Plumb  is  the  artist. 


AYER’S  SHOWS  MORE  DAILIES 


1930  Directory  List  35  New  Dailies, 
While  Weeklies  Show  Big  Drop 

The  N.  W.  Ayer  &  Son’s  Directory 
of  Newspapers  and  Periodicals  for  1930, 
recently  issued,  which  heretofore  ap¬ 
peared  as  the  American  Newspaper  An¬ 
nual  and  Directory,  lists  22,209  publica¬ 
tions,  a  decrease  of  350  from  last  year. 

The  decrease,  says  an  annofneement 
by  the  publishers,  is  largely  accounted 
for  in  the  weekly  field,  in  which  there 
was  a  decline  of  404.  Among  the  gains 
in  other  classifications  is  an  increase  of 
35  newspapers. 

The  estimated  total  circulation  of  all 
daily  newspapers  in  the  United  States 
and  Canada  is  44,110,094,  a  gain  of 
3,935,094  over  1928. 


JOHNS  GIVING  LECTURES 

George  S.  Johns,  of  the  St,  Louis 
Post-Dispatch,  who  spent  six  months  in 
the  Orient  last  year  on  a  trip  arranged 
by  the  Carnegie  Endowment  for  Inter¬ 
national  Peace,  is  giving  a  series  of 
lectures  before  St.  Louis  clubs.  Mr. 
Johns  was  recently  advanced  from  editor 
of  the  editorial  page  of  the  Post-Dis¬ 
patch  to  associate  editor.  Clark  Mc¬ 
Adams  has  been  named  editor  of  the 
editorial  page. 


ARTICLES  IN  BOOK  FORM 

Two  series  recently  published  in  the 
New  York  Telegram,  have  been  issued  in 
booklet  form.  These  are  “The  12  Big¬ 
gest  Days  in  Wall  Street,”  by  Forrest 
Davis,  and  “Market  Makers”  by  Earl 
Sparling.  Samuel  Spewack’s  series 
titled.  “The  Broadway  Revolution”  will 
soon  be  put  in  booklet  form.  also. 


DAILIES  RAISE  FUND 

Memphis  newspapers  after  Patrolman 
Walter  H.  McEwen  had  been  shot  and 
killed  by  a  gunman,  raised  nearly  $7,000 
for  the  slain  patrolman’s  family  in  less 
than  two  weeks.  The  Memphis  Com¬ 
mercial  Appeal  and  Memphis  Evening 
Appeal  raised  nearly  $6,000  with  the  help 
of  its  radio  station. 


Beginning 
January  1,  1930 

The  period  during  which 
a  subscription  to  Editor 
&  Publisher  may  be 
carried  after  expiration 
will  be  three  months. 

May  we  ask  your  co-operation 
in  remitting  promptly  so  we 
may  keep  your  name  on  our 
paid  list. 

Subscription  Price 
$4.00  Domestic  $4.00  Canada 
$5.00  ForeiitB 

Editor  &  Publisher 

Times  Bldg.,  New  York,  N.  Y. 
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Nine  Strips  and  Panels  Will  Be  Sent 
to  Evening  Papers,  March  I7” 
Morning  Service  and  Sunday 
Section  to  Come  Later 


TO  START  COMIC 
CARTOON  SERVia 


1  he  comic  strip  and  cartoon  service 
tor  which  Associated  Press  Feature 
bervice  has  Ix-eii  laying  plans  for  sev 
eral  weeks,  will  be  sent  to  evening  news 
paper  members,  March  17,  it  was  an' 
nounced  this  week  by  J.  M.  Kendrid 
executive  assistant  to  the  general  man’ 
ager.  There  will  be  nine  units  inT 
service  including  a  daily  news  cartoon 
an  adventure  strip,  a  pretty  girl  strin 
and  several  panels. 

IMans  for^a  morning  paiier  service 
will  soon  be  developed,  according  to  Mr 
Kendrick,  and  a  four-page  Sunday 
comic  section  will  be  made  up  from  the 
cartoons  judged  to  be  best  of  the  list 

The  nine  features  of  the  new  service 
will  be:  “Gloria,”  a  daily  pretty  girl 
strip  with  continuity,  by  Julian  Ollen- 
dorf ;  “Homer  Hoopee,”  a  daily  family 
strip  by  Fred  I.ocher,  former  creator  of 
“Cicero  Sap”  for  the  Nete  York  Evn- 
inq  World:  “Colonel  Gilfeather,”  a 
daily  three-column  panel,  by  Dick  Dor- 
gan,  brother  of  the  famous  Tad;  Scorch) 
Smith,  a  boy  aviation-adventure  strip,  by 
John  Terry;  “Rollo  Kollingstone,”  a 
daily  strip,  by  Bruce  Barr;  “Modest 
Maidens,”  a  two-column  pretty  girl  panel, 
by  Don  Flowers;  a  news  cartoon  h- 
Lance  Nolley,  formerly  of  the  Austn 
(Tex.)  Atnerican  and  the  Dallas  News, 
and  two  daily  panels  which  will  not 
carry  fixed  titles.  These  will  be  a  three- 
column  village  life  feature  by  Oscar 
Hitt,  and  a  two-column  cartoon  by  .Meyn 
Burtis. 

Ollendorf  and  Terry  have  Iwth  been 
engaged  in  creating  animated  cartoons 
for  the  movies,  the  former  doinji 
“Topics  of  the  Day”  and  “Sketchograifa.'’ 
and  the  latter  working  on  sound  cartoons. 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  orgamzi- 
tion  of  college  trained  newi- 
paper,  magazine  and  advertuing 
men,  wants  to  help  you  find  hiiu 
The  Bureau  puts  you  m  touen 
with  experienced,  energetic  men 
— ^it  saves  you  time  by  reco^ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy, 
write  John  G.  Earhart,  Duector 
Personnel  Bureau  of  Signii 
Delta  Chi,  836  Exchange  Ave, 
Chicago,  Ill. 


NO  CHARGE  TO 
EMPLOYERS 
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Small  Ads— Important  Messages 


editor  &  PUBLISHER 


CIRCULATION  EMPLOYMENT  EMPLOYMENT 


Oassified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time - 50  per  line 

3  Timei  — .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —.75  per  line 

4  Times - 60  per  line 

Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  Una 
insertion  as  earned  by  fwquency  of 
^^en.  Minimum  apace,  three  linea. 
ThTEditor  A  Publisher  reserves  the  right 
tt  chssify.  edit  or  reject  any  copy. _ 


business  opportunities 


Broker* 


Promotion 


Circulation  Builders — Blair  &  Austin,  230  North 
Sixth  St.,  Keailiiig,  I’enn.  Originators  of  Sales- 
manship  Cluh  Campaigns. 

Our  campaigns — diillies,  weeLlles — net  4.000  to 
30,000  subscriptions.  Only  organization  with 
Burcessfiil  drives  in  4  N.  Y.  City  boroughs. 
Hudson  Ue  Priest,  Station  C,  Brooklyn,  N.  Y, 


A,  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monies,  California.  An  efficient  circulation 
building  organization  accepting  only  bonafide 
siibscri|>tlos  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  fur  held  survey. 


Bainbow  Campaign  Methods  furnish  dignified 
way  of  getting  money  and  circulation.  Lady 
and  gentlemen  managers.  Ueserre  convenient 
period  now.  II.  C.  Murhous,  Knickerbocker 
Bldg.,  42nd  Street,  Broadway,  New  York, 


EDITORIAL 


ftr  Pspsrs  That  Pay.  write  us.  Our  1  st  In- 
'i^  100  of  the  best  dallies  and  weeklies  In 
tke  Middle  West.  Personal  service.  Clyde  H. 
Kmi.  Board  of  Trade  Bldg.,  Kansas  City,  Mo, 
lictaiivs  Evening  Dailies.  So.  California;  splen- 
did  prollti.  growing  rapidly;  reasonable  price. 
Two  Illinois,  one  Michigan.  Money  makers. 
Charles  M.  Veazey.  Wrlgley  Bldg.,  Chicago. 


lart  Opportunity  for  on  with  limited  capital. 
Xew  England  weekly;  large  exclusive  field; 
nnlng  10%  net  and  salary  for  owner;  Initial 
ptrment  $.'>,000.  Sbopiiers  weekly;  grossing 
11*000;  L'i.OOO  net,  at  sacrifice  price;  Initial 
pt.rinent  $1,500.  J.  B.  Shale,  Times  Building, 
Sew  York.  _ _ 


Omar  D.  Oray,  Sturgeon,  Mo.,  writes:  “1  sold 
the  Missourian  at  Washington  to  James  N. 
McCInre,  Clinton,  Okla.  Had  a  nice  letter  from 
Doosid  Boss,  Successful  Farming.  Des  Moines, 
(boot  my  recent  prediction  In  my  ad  regarding 
the  break  that  was  coming  in  the  stock  market. 

I  bit  it  and  hundreds  wrote  me  they  were  going 
to  follow  my  tips.  If  they  did  they  cleaned 
op.  I  bad  no  dollars  in  that  scramble  but  I 
sow  confess  that  while  in  Europe  I  bought 
lottery  tickets  and  while  at  Monte  Carlo  won 
236  francs  in  an  hour  and  gave  the  winnings  to 
beggars  in  the  street*  and  left  the  city  with 
chest  til  stock  out  like  I  bad  broken  the  bank. 
In  my  yoonger  days  1  used  to  occasionally  play 
poker  and  have  fed  many  a  wheelareno  to  the 
"kitty."  If  people  would  do  as  I  tell  them  to 
do  they  would  make  a  lot  of  money.  Now  I 
know  it  is  almost  impossible  to  induce  a  client 
to  porchase  a  tecond  afternoon  paper  in  a  city 
of  36.000.  but  if  you  will  take  my  advice  and 
psy  down  $10,0110  I  can  sell  you  a  finely 
einipped  dally  with  over  4,0<X>  circulation; 
i^wrt  December  profit;  and  if  you  will  do 
things  as  1  say  you  can  make  $20,000  or  more 
this  year.  Are  any  of  you  birds  who  read 
these  lines  game?  This  is  a  darn  sight  better 
boy  than  you  can  Imagine,  but  I  am  betting 
yon  will  do  nothing.  You  are  looking  for  semi- 
dead  cinches  and  yon  haven't  enough  l>ep  to 
tackle  this.  I  would  hake  this  over  myself  but 
my  doctor  says  no.  He  tells  me  I  am  on  the 
ere  of  a  battle  with  diastolic  or  systolic  blood 
ptessore.  It  costs  money  to  have  either  one  of 
them  bat  my  doctor  says  they  are  worth  it. 
Many  motor  to  my  town  to  talk  to  me.  Frankly 
hot  modestly  I  tell  you  it  is  worth  the  cost. 
If  you  plan  doing  this  at  Columbia,  Mo.,  while 
on  Highway  No.  40  turn  north  on  No.  63,  Juice 
It  21  miles,  turn  east  on  oil  road  and  In  three 
miles  yon  are  eating  at  my  expense  provided 
you  do  not  prolong  your  stay  beyond  a  healthy 
coorersatlon  or  two. 


Saleamen 


SnccoMful  salesman  of  syndicated  adver- 
tlal^  mat  services,  able  to  finance  himself 
wbU*  pUclog  our  new  deal  (a  i»roven  auccess) 
offer  exceptional  opportunity  of  Retting  into 
julaeti  for  hlmeelf.  R  A:  K  1009  Republic 
Bldf,,  Chicago. 


Special  Service _ 

Offlce  Aaiiatant — An  unuNual  combina* 
of  terTlceii  that  guaranteea  exi>enae  reduc* 
U?  a5  <Iepartment8— Editorial.  Circulation 
AdTertlaing.  E  512,  Editor  &  l*ublif»her. 


ORCULATION 


_ Promotion 

^artlowe  Company,  Occident 
nshiui..*''*'!*”**’®**’’  Imrltes  the  attention 
desiring  Increased  clrcnlstlon  to  t 
f®®!I'®''‘laii'>n8  and  endorsements 
h  M  publishers  everywhere  appearli 

•''f’lTOR  *  I'CBI.ISHEIl.  T 
y^WE  PLAN  campaign  Is  being  used  ye 
•tbs,  .T  "!*''*  newspapers  than  i 

nld.iJi”?’  V  services  combined— i 

•f  Its*^!",  •“'llsputable  worth  ai 

IsMsI  superiority.  The  only  clrc 

•DoiMlng  organization  In  Newapaperdc 
Ism....*  “awber  of  the  Better  Buslne 
If  ST.,..*"’  *!’*'*'  fumlshea  publisbera'  affldavl 
campaign.  Wl 
•mbiii”  ,*'*•*  fr*«  Partlowe  survey  ai 

^lysls  of  your  flyij 

*•"'**'1  Company,  104  N.  Ball 
*«ildsrs^  rlL  !'  ~  ®'“Perlor  Clrcnlatl 

Ktmlsll  "piai***””  o’rnera  of  T 


Children’*  Page 

Local  Page,  for  and  by  children,  with  editorial, 
circulation  and  advertising  angles  Not  only 
does  page  pay  for  Itself  but  civic,  recreation 
and  educational  groups  co-operate.  I’artles  at 
regular  Intervala.  Junior  Feature  Syndicate,  11 
West  42nd  St.,  New  York. 


EMPLOYMENT 


Help  Wanted 


Advertising  Manager-Solicitor  wanted  on  mld- 
weetern  afternon  daily,  circulation  6.200,  city 
11,000.  Opportunity  for  energetic  and  experi¬ 
enced  man  to  develop  a  local  field  which  ia  now 
largely  undeveloped.  Must  know  small  city 
problems  thoroughly.  Salary  to  start,  $46  week 
and  commission  baaed  on  increase  in  business. 
If  you  can't  make  the  Job  earn  you  $60  a  week 
inside  a  year,  do  not  apply.  Give  qualifications 
and  references  In  first  letter.  D-986,  Editor  & 
Publisher. 


Advertizing— Wanted,  young  man  with  fair  edn- 
cation  who  has  had  some  experience  in  the  sell¬ 
ing  of  newspaper  advertising  and  knowa  some¬ 
thing  about  Job  printing.  Work  will  consist 
mostly  of  soliciting  advertising,  laying  out  ads 
and  going  out  and  aellhig  them.  Thl*  is  an 
afternoon  daily  in  a  city  of  30.000.  No  objec¬ 
tion  to  young  man  from  weekly  paper  if  yon 
have  confi<lenre  you  can  sell  and  will  work. 
Job  will  pay  $25.00  to  start  but  advancement 
will  be  made  as  worth  is  proven.  Tb*  Daily 
Advocate,  Belleville,  HI. 


Advertising  Solicitor  wanted  who  can  sell  news¬ 
paper  advertising;  that  can  lay  out  ads  aud  sell 
them  and  ran  put  on  special  pages.  This  Is  an 
old  established  daily  in  a  city  of  30,000.  Write 
fully  giving  references,  experience,  age,  married 
or  single,  general  health  and  salary  expected. 
K-mt,  IMItor  &  Publisher. 


Olzssified  Manager— For  middlewestem  dally 
6,000  circulation,  10,000  city.  Want  experienced 
young  man  seeking  opportunity  to  put  resource¬ 
ful  ideas  Into  practice  and  willing  to  demon¬ 
strate  ability.  Give  experience,  references  and 
appro.vimnte  starting  salary  expected.  E-320, 
Editor  &  Publisher.  _  _ 


News  Editor — Capable,  reliable  and  good  char¬ 
acter,  live  evening  daily  Ohio  town  15,000. 
.Must  know  news,  write  heads,  editorials,  handle 
telegraph  and  general  news.  Prefer  married 
man.  Good  opportunity,  permanent.  Address 
E-SlS,  Editor  &  Publisher. 


Situation*  Wanted 


Advertising  Manager,  employed,  desires  change. 
Plans,  writes,  sells  campaigns.  Build  Increased 
linage.  Ueferences.  11.094,  Editor  &  Publisher. 


Advertising — Y'oung  iiiaii,  experienced  as  pro¬ 
motion  manager,  copy  service  manager  and 
salesman,  desires  conneidlon  with  nietrojiolltan 
paper.  Has  ability,  originality,  adaptability 
and  the  ambition  that  acblevea  results.  11-977, 
Editor  A  Publisher. 


Advertising  Man— Eight  years'  experience, 
wants  location  in  southwest.  If  you  can  use 
a  capable,  conscientious  man  of  this  calibre, 
write  to  D  962,  Editor  A  I'ubllsher. 

Advertising  Manager  wants  change.  No  "fioater'' 
or  ‘‘Job  hunter."  Go-getter  who  knows  bis  Job 
and  gets  results.  Experience.  15  years  on 
papers  50,000  to  300,006.  Know  local,  classified 
and  national.  Address  D-9n5,  Editor  &  Pub- 
Usher. _ 

Advertising  Man,  present  employed,  would  like 
to  connect  with  a  live  daily.  Splendid  sales¬ 
man,  exi>ert  on  copy  and  luyouta  and  a  creator 
of  ideas.  Goo<l  mixer  among  merchants  and 
with  my  twelve  years'  experience  I  can  surely 
produce  the  business.  Write  or  wire  me  today. 
D-966,  Editor  4  Publisher. 


Advertising  Manager — .Solicitor.  2S,  eight  years' 
experience  on  metropolitan  and  smaller  dallies 
ami  weeklies.  Stiocessful  salesman,  plus  orig¬ 
inal  copy  and  layout  ideas.  Married.  Will 
locate  anywhere.  Own  car.  E-o02,  Editor  4 
Piihltslier. 


Situation*  Wanted 


Advertising  Manager— Man  of  recognized  ability, 
now  employed,  seeks  opiiortuulty  to  train  and 
lead  stair'  to  new  linage  records.  Educated, 
experienced,  highly  endorsed.  E-OOO,  Editor  4 
I’ublisher. 


Advertising-  -In  advertising,  it's  linage  and  cir¬ 
culation.  In  this  advertising  man,  it's  ability 
to  produce,  experience,  initiative,  peraonulity, 
perseverance.  Don't  l>e  nonchalant.  What  a 
vast  dllTerence  a  letter  will  make  to  any  adver- 
tising  manager  who  looks  to  the  future.  E-504, 
Editor  4  Publisher. 


Advertising  Salesman  or  Manager — Foreign  and 
losal  experience,  26  years  old,  energetic  and 
producer;  plan,  layout,  write  copy,  sell;  Inter¬ 
ested  in  daily,  city  10,(X)0  to  40,900;  Job  must 
be  permanent  and  have  opportunity.  Salary 
$43.  Excellent  references.  Now  employed. 
E-321,  Editor  4  Publisher. 


Advertising — Salesman,  copy  and  layout  man  of 
16  years'  experience  seeks  opening  as  advertis¬ 
ing  manager  or  assistant  or  promotion  and 
service  work.  Any  sixe  city.  B-318,  Editor  4 
Publisher. 


Artist — One-man  art  department,  layouts,  re¬ 
touching,  cartoons,  drawings.  Married.  Now 
employed,  desires  change.  E-516,  Editor  4 
I'ubiisher. 


Business  Offlce  Assistant — An  unusual  combina¬ 
tion  of  services  that  guarantees  expense  reduc¬ 
tion  in  all  departments — Editorial,  Circulation 
and  Advertising.  U-068,  Editor  4  Publisher 


Circulation  Manager — 

Mr.  Publisher,  if  your  paper  nee<1s  a  high- 
class,  efficient,  capable,  circulation  manager  or 
assistant,  let  me  hear  from  you.  Age  27,  mar¬ 
ried.  High  School  graduate,  12  years  circulation 
experience.  Understand  all  details  of  boy  pro¬ 
motion,  carrier,  street  sales,  dealers  and  mall. 
Know  office  system  and  routine.  Not  a  "fioater"; 
nine  years  with  present  paper.  Now  employed 
as  circulation  superintendent  on  leading  South¬ 
ern  paper.  Ambition  for  fiirtlier  opportunity 
onl.v  reason  for  changing.  Minimum  salary, 
$5,000  per  year.  U  980,  Editor  A  Publisher. 


Circulation— Mr.  Publisher,  let  me  assume  the 
responsibility  of  your  circulation  department. 
15  yeara'  experience  In  highly  Competitive  fields. 
Forceful  iiersonallty  and  have  initiative.  Un¬ 
usually  auccesaful  carrier  promotion.  Highest 
references.  E-510,  Editor  A  Publisher, 


Clroulation — Aggressive,  young  married  man 
wants  circulation  management  of  paper  of 
20,000  to  40,000,  or  assistant  on  large  paper. 
Thoroughly  versed  in  circulation  system,  main¬ 
tenance  and  promotion,  afternoon  and  morning 
fields.  Now  employed  as  assistant  on  widely 
recognized  Southern  daily.  Seeking  change 
merely  to  satisfy  ambition  for  advancement. 
Firmly  believe  If  given  an  opportunity  I  can 
prove  my  availability.  Can  cliange  on  reason¬ 
able  notice.  Prefer  Southern  connection.  D-958, 
Editor  4  Publisher. 


Circulation  Manager — District  Manager  witli 
several  years'  experience  In  carrier  and  dealer 
promotion,  desires  position  in  sams  capacity,  or 
MS  circulation  manager  of  a  good  county  daily 
in  West,  Mid-West,  or  East.  U  940,  care  Editor 
4  Publisher. 


Circulation  Man  available  at  once;  have  had 
complete  charge  good  paper,  thoroughl.v  iinali- 
fled  in  home  delivery,  promotion  and  all  other 
circnlatlon  detail.  Insurance  department  under 
my  Jurisdiction  broke  all  records.  Good  refer¬ 
ence.  Will  accept  opening  any  capacity  D-'J72, 
Editor  4  Publisher. 


Circulation — Tlie  small  daily  publisher  who  feels 
that  he  cannot  alTord  a  circulation  man  often 
practices  false  economy.  An  experlenccil  man 
with  the  small-town  viewpoint  can  pay  his 
freight  from  production  and  strengthen  the 
organization.  I’m  that  kind.  E-514,  Editor  4 
Publisher. 


Editorial— Young  man  wants  loc'stlon  with 
future;  energetic;  well  trained  as  reporter,  head 
line  writer,  proof  reader,  copy  reader  for  small¬ 
town  dally.  Now  hanilling  city  news  of  15,000 
impulation  city.  Four  years  In  present  location. 
U-081,  Editor  4  Publisher. 


Editorial  Man — Reporting,  ropy  reading,  make¬ 
up.  Just  resigned  e<litor8hip  New  York  weekly. 
K  511,  Editor  4  I’uhllsber, 


Editorial — Assistant  to  Editor,  exiierlenced  young 
man  now  employed  on  Hiit>url>an  daily,  wlshea 
advantageous  change  with  weekly  or  dally. 
Adeid  at  feature  work.  Salary  not  objective. 
E  507,  Editor  4  Publisher. 


Publishers! 

Consult  our  Classified.  The  Co- 
Getters  use  our  Service. 

Editor  &  Publisher 

Classified  Service 


Situation*  Wanted 

Editorial  Writer  seeks  position  on  Democratic 
or  lilieral  uew8pap<'r  interested  in  opiHising  high 
tarilTs  and  special  privilege  In  general.  Will 
work  as  editorial  writer  or  will  build  page  of 
first  rank  for  puldlsher  who  wiT  turn  over 
editorship  of  page  to  him.  E-506,  Editor  4 
Publisher. 


Editorial  Writer  for  metropolitan  daily  wishes 
to  make  licme  in  city  50.090  or  more,  near  coast 
preferred.  Twelve  years  in  news,  four  as  edi¬ 
torial  writer,  full  policy  training.  Married, 
soIkt,  35,  references.  E  .’lOO,  Editor  4  Publisher. 


Editorial — First  class  new8|iaper  man,  15  years' 
experience,  roiuests  interview  with  publisher 
needing  managing  editor,  or  news,  telegraph  or 
city  editor.  Eitlier  metropolitan  or  small  dally 
Held.  .tddresH  E-517,  Editor  4  Publisher. 


Managing  Editor  who  run  and  does  write  sane, 
up  to  the  minute  editorials  and  paragraphs 
wants  chance  to  expand.  Co-operation  hulldt. 
E-519,  care  Editor  A  Publisher. 


Managing  Editor — 15  years’  experience,  eight  In 
executive  positions.  Can  organize,  train  and 
direct  loyal,  aggressive  staff.  Work  with  me¬ 
chanical  department  to  get  peak  production,  low 
cost.  Skilled  in  attractive  make-up  of  type, 
use  of  pictures.  University  graduate,  excellent 
references.  Prefers  city,  75,000  to  200.900. 
Seeks  pai>er  facing  keen  competition,  willing  to 
pay  for  cirrutatlon  and  linage.  E-596,  Editor 
4  Publisher. 


Mechanical  Superintendent  or  production  man¬ 
ager  for  dally  newapu|>er.  Thoroughly  experi¬ 
enced  in  all  mechanical  departments — compo*- 
ing  room,  stereotyping,  |)reBsroom,  etc.  Want 
to  locate  in  West,  Middle  West  or  South. 
Ueferences  will  attest  ability  and  a  trial  will 
Justify  all  claims.  D-049,  Editor  4  Publlsber. 


Publisher  or  Business  Manager  of  daily  paper. 
— Position  wanteil  by  man  experienced  In  build¬ 
ing  up  unprofitable  papers.  References.  Hard 
worker.  South  or  West  preferred.  S.  B.  David¬ 
son.  2202  E.  7tb  St.,  Charlotte,  N.  C. 


Press  Boom  Foreman  or  mechanical  superin¬ 
tendent  wants  permanent  position  with  chance 
to  buy  stock  later.  Competent  and  reliable. 
A-1  reference.  D-e76,  Editor  4  Publlaher. 


MECHANICAL 


Equipment  For  Sale 


For  Sals — One  fil"  Chandler-Price  paper  cutter 
extra  blades.  ComI  condition.  The  Gateway 
Chronicle,  Wyandotte,  Mich. 

Photoengraving  equipment  for  tale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  4M 
West  Kroadway,  N.  Y.  C. 


_ MISCELLANEOUS _ 

Ink  Mist  Nuisance  Removed 
A  new  machine  for  relieving  the  newspaper 
pressroom  of  the  Hying  ink  that  fills  the  breath¬ 
ing  passages  and  sulls  the  clothes  of  pressroom 
workers.  Write  1,’tlllty  Heater  Co.,  230  Centre 
Street,  N.  Y. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Madison  Ave.  New  York 


Aubrey  Harwell  Charles  W.  Buggy 

To  Southern  Publishers 

We  have  at  this  time  important 
purchasers  of  Southern  News¬ 
paper  Properties  of  all  classes. 
Our  record  of  twenty  years  of 
unviolated  confidence  is  worthy 
of  your  consideration. 
Appraisements  made. 
Consolidations  effected. 

HARWELL  «  BUGGY.  Inc. 

Stwtfaptr  Bfthtrt 

Comer  Bldg.  Birmingham,  Ala. 


MORE  THAN  A  MILLION 
LINES  GAINED! 


During  1929,  the  Indianapolis 
Times  gained  1,113,308  lines  of 
advertising.  ’ 


CHICAGO 


The  Times  led  all  other  daily 
Indianapolis  newspapers  in  both 
circulation  and  advertising  gains. 

Nineteen-twenty-nine  was  another 
“Times  Year”  in  Indianapolis — a 
year  of  outstanding  growth.  It 
was  a  year  of  important  editorial 
achievement  and  a  year  marked 
by  the  largest  circulation  and 
greatest  advertising  volume  in 
Times  history — every  previous 
record  having  been  broken. 


Indianapolis  Times 

A  S  c  r  i  p  p  s  -  H  o  w  a  r  d  Newspaper 


imiHVi 

NATIONAL  ADVERTISING 
DEPARTMENT  OF 

SCRIPPS-HOWARD 
NEWSPAPERS 

230  PARK  AVENUE,  N.  Y.  C. 

MEMBERS  OF  THE  AUDIT 

BUREAU  OF  CIRCULATIONS 
...OF  THE  UNITED  PRESS 
and  of 

1  MEDIA  RECORDS,  INC. 

SAN  FRANCISCO  -  LOS  ANGELES  -  DALLAS  -  DETROIT  PHILADELPHIA  -  BUFFALO 
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